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60% of the population in the Arab region
today is young women and men under the
age of 30. 30% are youth between the ages
of 15 and 29. As such, the sustainable de-
velopment agenda, though created by one
generation, will be the ownership of another.
To truly achieve these ambitious goals, and
a planet that provides equal opportunities
for men and women, a planet 50-50, you -
as the youth of our region - have to be the
driving force, the conscience that keeps the
rest of us in check.

With this in mind, UN Women developed
this toolkit, which in its simplest form is
meant to be a guiding document, a helpful
resource to be used in your work on wom-
en’s empowerment and gender equality.
The positive changes we are seeing globally
are driven by youth, are youth led - the abili-
ty to think creatively, innovatively, the ability
to question the status quo lies with young
people. Yet often the space for advocacy

is taken up by the old guard, the space for
voice is reserved only for a certain group.
This toolkit is our attempt to support you in
claiming that space. Specifically, we hope
that you will use it to continue to advocate

for a more gender just world, a world where-
in you question patriarchal norms that harm
your communities; a world wherein you

see the value of engaging men and boys as
agents of change for women’'s empower-
ment; a world wherein all of you have equal
opportunities in education, employment,
and in life, freedoms of choice, freedom

of a life free of violence, including domes-
tic violence. A world wherein the voices of
young women are heard, and not drowned
out by the shouts of men, a world wherein
no woman or girl fears speaking up, or does
not dare dream of a future that she, and only
she, dictates for herself.

We hope that you will find this toolkit useful,
that you will further build upon the ideas
presented, and expand them to strengthen
your advocacy for achieving gender equality
by 2030. We are proud to be working with
you, and we will continue to do so, following
your lead.

This is your time, not ours, and the future is
yours, not mine.

Mohammad Naciri
Regional Director
UN Women Arab States
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This toolkit is about how youth can advocate
strategically for gender equality and empow-
erment of young women. It highlights ways
in which youth can influence decision-making
at community, local and national levels to
achieve gender equality. An important run-
ning thread through the toolkit is on engag-
ing young men as gender equality advocates.

The Arab region has witnessed phenomenal
economic advances but gender equality and
young women’s empowerment lags in the
region. Young women in the region continue
to face gender-based discrimination, mar-
ginalization and violence, restricted mobility,
including unequal access to education and

opportunities for leadership and participation.

Today a third of the population in the Arab
States is young women and young men.
This growing youth population can be a
tremendous force for development and is
essential for achieving gender equality.

The momentum around the 2030 Agen-
da for Sustainable Development is also

a historic opportunity to achieve gender
equality. The global agenda must also de-
liver equal gains for youth. With this idea,
the toolkit seeks to equip youth advocates
in the region with tools and knowledge to
ensure they can take full advantage of the
opportunity that the SDGs offer to achieve
gender equality by 2030.

For the purpose of this toolkit, ad-
vocacy can be understood as a de-
liberate process, based on evidence
that directly or indirectly influences
decision-makers, stakeholders and
relevant audiences to support and im-
plement actions that achieve gender
equality and empower young women
in the Arab region.

This toolkit is for individual young women
and young men, youth-led groups, networks
and movements, including youth-focused
organizations and other community-based
organizations (CBOs), that want to advocate
for gender equality, empowerment of young
women and engagement of young men as
partners for gender equality in the region.

Whether you are an experienced advocate or
with limited advocacy skills, this toolkit will be
useful for you to become strategic in your ad-
vocacy to achieve gender equality by 2030.

For the purpose of this toolkit, we
consider youth as those persons who
are within 15 to 29 years old. This is
also the Middle East Youth Initiative’s
definition of youth. This age range re-
flects the long transition to adulthood
faced by many in the region’.

1 UNDRP. (2016). Arab Human Development Report: Youth and the Prospects for Human Development in a Changing Reality.
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In another classification, the UN
defines youth as ranging from 15 to
24 years old. This group may include
individuals from age 25-30 and some-
times up to age 35, depending on

how each country defines its youth
population. The African Youth Charter
defines youth as any individual whose
age is within 15 to 35 years of age.

WHAT CAN | LEARN FROM
THIS TOOLKIT?

The toolkit is in three parts.

Part 1 makes a case for youth as partners in
achieving gender equality in the region. It
will help you get familiar with basic con-
cepts around gender equality and rights of
young women. You will learn about Sustain-
able Development Goals (SDGs) and how
you can advocate for gender equality within
the national SDGs implementation process.

Part 2 will guide you through the process of
planning your advocacy for gender equality.

Part 3 will suggest ideas on how to target
young men through advocacy in different
settings, to engage them as partners in
gender equality.

Accompanying the advocacy toolkit are two
manuals, namely:

1. A guide on developing online campaigns

to advocate and achieve gender equality.

2. A facilitators’ manual that can be used to
develop advocacy workshops for youth
groups and CBOs.

HOW CAN | USE THIS
TOOLKIT?

The toolkit provides detailed information

on basic concepts around gender equal-

ity, SDGs and advocacy planning as it is
designed to be useful for youth groups

and CBOs with varying levels of experi-
ence, capacities and skills in advocacy. For
this reason, the toolkit does not provide a
standard method on how to build an advo-
cacy. Rather it consists of a number of tools,
tips and guidance that you can put together
in a winning mix that responds to your spe-
cific-situation.

This toolkit is designed as a self-guided
manual. Young women and young men who
are beginning their journey in advocacy
may find it useful to go through the guid-
ance and tools in detail in the presented
seguence. If you have advanced advocacy
skills, you might find value in specific-tips
and guidance to get more ideas to make
your ongoing advocacy more effective.

While the toolkit focuses on how youth
can take the lead to advocate for gender
equality, you can also adapt the advocacy
guidance and tools across different youth
agendas and contexts in the region.

As you read the toolkit, look out for the following icons to get more understanding about a
topic:
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PART 1: YOUTH AND
GENDER EQUALITY:
THE ‘WHATS’ AND
THE ‘WHYS’

EEEEEEEEEEEEEEEEEEEEE



Morocco (combating violence against
women), Palestine (protection of family),
and Tunisia (eliminating violence against
women)3.

In Lebanon* and Jordan®, an article in the
penal code that allowed rapists to avoid
punishment by marrying their victims was
abolished in 2017. Jordan also amended a
legal provision by increasing sentences for
‘honor crimes’.

In 2017, Tunisia passed a historic law to end
violence against women and girls. The law
recognizes all forms of violence against
women and girls, including physical, eco-
nomic, sexual, political and psychological
violence. It also provides strong penalties
for sexual violence against minors, includ-
ing the removal of a legal provision that
allowed a rapist to escape punishment if he
married his victim®. The law also mandates
compensation and follow-up support for
survivors, while clearly recognizing that
men and boys, as well as women and girls,
can be victims of rape.

In Palestine, the Civil Police Gender Strat-
egy was launched in 2017. The five-year
strategy - first of its kind in the Arab States
and in the Palestinian security sector - pro-
motes gender equality in the police and in
its services to the society’.

In Egypt, a new child law in 2008 makes
marriage of girls and boys below the age of
18 years illegal®. In 2014, a law criminalized
sexual harassment in public spaces for the
first time in Egypt. Further in January 2017,
a draft bill was approved that provides
tougher penalties for sexual harassment®.

In 2016, Egypt also criminalized the act of
female genital mutilation/cutting.

In Morocco, a new family law issued in
2004, strengthened women'’s rights in
marriage, divorce, property and custody
of children. In 2014, a law on finance was
passed, ensuring that needs of women and
girls are increasingly reflected in govern-
ment spending in Morocco'™.

In Saudi Arabia, a government order has
been issued that will ensure women are
able to benefit from government services
such as education and healthcare without
getting the consent of a male guardian.
Moreover in 2011, women were for the first
time able to hold a position in the gov-
ernment advisory Shura Council. Women
can now vote in municipal elections, work
in some retail and hospitality jobs and for
the first time competed in the Olympics
in 2012", In addition, the government has
passed an order to lift the driving ban on
Saudi women by 2018%.

Special government bodies that address
women and gender issues have also been
created in most countries of the region.
Many Arab countries have female quotas

in their national parliaments. The mater-
nal mortality ratio in Arab countries has
been nearly halved. Many Arab States have
reached or are close to reaching equal
enrolment of both girls and boys in primary
education. An increasing number of young
women are completing university studies,
often in higher proportions than men.”

http://arabstates.unwomen.org/en/news/stories/2017/8/news-lebanon-parliament-repeals-rape-law, accessed 2 October 2017

http://www.unwomen.org/en/news/stories/2017/8/news-lebanon-parliament-repeals-rape-law, accessed 2 October 2017

http://www.unwomen.org/en/news/stories/2017/8/news-tunisia-law-on-ending-violence-against-women, accessed 15 September 2017

http://palestine.unwomen.org/en/news-and-events/stories/2017/02/pcp-gender-strategy-launch, accessed 15 September 2017

https://www.hrw.org/news/2015/03/04/egypt-small-forward-steps-child-rights, accessed 2 October 2017

O o ~N oWV o

http://english.ahram.org.eg/NewsContent/1/64/254331/Egypt/Politics-/Egypt-parliamentary-committee-approves-tougher-pen.aspx, accessed 26 October 2017

10 http://www.unwomen.org/en/news/stories/2014/3/budgets-respond-to-the-needs-of-women-in-morocco, accessed 2 October 2017

1 http://www.independent.co.uk/news/world/middle-east/saudi-arabia-male-guardianship-relax-women-work-study-gender-equality-a7721641.html, accessed

27 October 2017

12 http://www.bbc.com/news/world-middle-east-41408195, accessed 27 October 2017
13 Adapted UN ESCWA. (2017). Against Wind and Tides: A Review of the Status of Women and Gender Equality in the Arab Region (Beijing +20).
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THE SITUATION ON THE GROUND...

The region continues to rank last globally
on the overall global gender gap index of
2016, which takes into account gender gap
between women and men in four key areas:
health, education, economy and politics™.

Despite the progress made on achieving
gender equality, young women in the region
are yet to experience greater empowerment
and participation in public and private lives.
Discrimination against young women exists
in all levels of society. Young women, who
are poor, living with disabilities, belonging to
a minority group, are refugees, immigrants
or internally displaced persons, live in rural
areas and/or in a conflict zone, are exposed
to a lot more discrimination and violence.

Local traditions and cultures tend to re-
strict young women'’s rights, freedoms and
protections. This is evident from the find-
ings of the International Men and Gender
Equality Survey (IMAGES) - Middle East and
North Africa (MENA) that targeted about
10,000 people in Egypt, Lebanon, Moroc-
co, and Palestine. The majority of the sur-
veyed men support inequitable, traditional
attitudes that perpetuate violence against
women or confine women to conventional
roles. For example, two-thirds to more than
three-quarters of men support the notion
that a woman’s most important role is to
care for the household. Women often inter-
nalize these same inequitable views: about
half or more of women across the four
countries support the same idea. However, a
sizeable minority - a quarter or more of the
surveyed men in every country - show sup-
port for at least some dimensions of wom-
en’s equality and empowerment.’”> (More
details on the IMAGES MENA study and its
findings are available ahead in this toolkit)

There are very few laws in the region that
directly ban gender discrimination, although
constitutions tend to be more gender equi-
table, as noted earlier.

Most laws show glaring differences between
men and women in the eligibility for citi-
zenship through marriage. Many nationality
laws also do not give mothers the ability to
confer their nationality to their children on
an equal basis as fathers. In many coun-
tries family laws are also gender inequitable
by limiting women’s right to marry, divorce,
obtain child custody and inherit.

Moreover, intimate partner violence is the
most common category of violence against
women in the Arab region, with ample
research and data available.” Another most
prevalent form of gender-based violence in
the region, according to the IMAGES MENA
study, is street-based sexual harassment,
mainly sexual comments, stalking/follow-
ing, or staring/ogling.’® In another study in
Egypt, virtually all ssampled women had ex-
perienced some form of sexual harassment
in most cases including unwanted touching.
Similar reports have been documented in
other countries in the region™.

The majority of Arab countries do not have
laws on certain types of violence, and if
they do, they are often discriminatory. This
includes honour killing, sexual harassment,
violence at workplace and against women
at large. Existing laws on violence against
women do not fully comply with the United
Nations model law that requires States to
adopt a broad definition, include complaint
mechanisms, address criminal and civil pro-
ceedings, and provide services to survivors.
Most legislations, including that are newly
developed, adopt a narrow definition that
omits various elements of violence against

14 http://reportsweforum.org/global-gender-gap-report-2016/middle-east-and-north-africa/, accessed 27 October 2017

15 ElFeki, S, Heilman, B.and Barker, G., Eds. (2017) Understanding Masculinities: Results from the International Men and Gender Equality Survey (IMAGES) —
Middle East and North Africa: Executive Summary. Cairo and Washington, DC: UN Women and Promundo-US.

16 UNHCR. (2017). Background note on Gender Equality, Nationality Laws and Statelessness.

17 UNESCWA. (2017). Status of Arab Women Report 2017: Violence Against Women. What is at Stake?

18  ElFeki, S, Heilman, B.and Barker, G., Eds. (2017) Understanding Masculinities: Results from the International Men and Gender Equality Survey (IMAGES) —
Middle East and North Africa: Executive Summary. Cairo and Washington, DC: UN Women and Promundo-US.

19 UN ESCWA. (2017). Status of Arab Women Report 2017: Violence Against Women. What is at Stake?
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women, such as marital rape and incest.?®

Young women’s access to economic and
financial resources and participation in
political and economic decision-making also
continues to be low in the region. Higher
levels of education have not been translat-
ed into more young women joining formal
work yet. The IMAGES MENA study shows
that about three-quarters or more of men in
the four countries, and women at nearly the
same rates, support the priority of men’s
access to jobs over women’s.?' Moreover,
every country in the region has at least one
restriction on the type of work a woman
can do?. This continues to put young wom-
en and girls at increased risk of poverty.

Young men in the region also face vulner-
abilities that have become worse due to
conflict, poverty, rural residence?® and by
belonging to a minority group. The IMAG-
ES MENA study highlights that men in the
region have significant levels of stress and
depressive symptoms stemming from their
inability to fulfill the provider role, due to
the economic instability and conflict in the
region. A significant proportion of surveyed
men have little access to formal healthcare,
including mental health services, particu-
larly for smoking and substance use. Young
men and boys are also more exposed to
physical violence outside the home.?* They
are also more vulnerable to recruitment by
extremist networks and to coming in con-
flict with the law.

This is also a time when the Arab region
stands at major crossroads. Uprisings,
political instability, armed conflicts and
humanitarian situations plague the region.
There are also roll-backs in gender equal-

ity as a result of these situations. Women
are harmed by widespread lawlessness and
generalized violence, while they may not be
directly engaged in the armed conflict. Very
often physical and sexual assaults against
women are used as weapons of war. Con-
flict situations further limit the mobility of
young women and their access to basic ser-
vices. Decade-long efforts to ensure univer-
sal education may become futile because
of the destruction of schools and insecurity.
Improvements in women’s access to sexual
and reproductive health are reversed during
emergencies. Moreover, internally displaced
women and refugees are exposed to ex-
treme poverty, and increasing numbers of
women and underage girls are subjected to
forced marriage.?

Ten facts about women and girls in the
Arab States

1. By 2015, women made up about 48 per-
cent of the total Arab population.?®

i =

2. About 1/3 of the population of the Middle
East is aged between 15 and 29.%7

+ I

20 UN ESCWA. (2017). Status of Arab Women Report 2017: Violence Against Women. What is at Stake?
21 IMAGES MENA, Annex to the Press Release, available at https://imagesmena.org/wp-content/uploads/sites/s5/2017/04/IMAGES-MENA-Press-Release-FINAL-EN.pdf

22 http://wwwworldbank.org/en/news/feature/2016/03/07/the-state-of-womens-rights-in-the-arab-world, accessed 5 October 2017

23 UNDRP (2016). Arab Human Development Report: Youth and the Prospects for Human Development in a Changing Reality.

24 ElFeki, S, Heilman, B.and Barker, G., Eds. (2017) Understanding Masculinities: Results from the International Men and Gender Equality Survey (IMAGES) — Middle
East and North Africa: Executive Summary. Cairo and Washington, DC: UN Women and Promundo-US.

25 UN ESCWA. (2017). Against Wind and Tides: A Review of the Status of Women and Gender Equality in the Arab Region (Beijing +20).

26 http://arabdevelopmentportal.com/indicator/gender, accessed 25 September 2017

27  United Nations Inter-Agency Technical Task Team. (2016 — 2017). Regional Framework of Joint Strategic Actions for Young People in the Arab States/Middle East

and North Africa Region
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3. About 42 percent of young women and

23 percent of young men are unemployed

in the region.?®

25%

A42%

4. The Arab region has the lowest partici-

5

6

28

29
30
31

32
33
34
35
36

pation of women in political life globally.
At only about 19 percent, the region is far
behind the global average of about 23 per-
cent of women represented in parliament.?

M P

235%

. 37 percent of women have experienced
some form of violence in their lifetime.3°
More than 35 percent of ever-married
women in the region have experienced
intimate partner violence.®

/9%

P 5% 35%

. 14 percent of girls marry under the age of
18.32

X
Y'\

T~

7. Female Genital Mutilation/Cutting con-

tinues to be high in some countries in the
region. 87 percent of girls in women in
Egypt aged 15 to 49 have undergone the
practice.®3

. Only 40 percent of the gender gap in

women’s economic participation has
been closed.?*

. 145 years = Number of years it would

take the Arab States to catch up to global
women’s labour participation at current
rates.ss

tehtabtihhe

10. 356 years = to close the economic

gender gap in the Middle East and North
Africa.3®

ol Gl G0 R0 R0

United Nations Inter-Agency Technical Task Team. (2016 — 2017). Regional Framework of Joint Strategic Actions for Young People in the Arab States/Middle East

and North Africa Region

UN Women. (2017). Status of women and girls in a changing Arab region (PPT)

http://arabstates.unwomen.org/en/what-we-do/ending-violence-against-women/facts-and-figures, accessed 2 October 2017

UN ESCWA. (2017). Status of Arab Women Report 2017: Violence Against Women. What is at Stake?

http://arabstates.unwomen.org/en/what-we-do/ending-violence-against-women/facts-and-figures, accessed 2 October 2017

Ibid. UN Women. (2017).
Ibid. UN Women. (2017).
Ibid. UN Women. (2017).

http://reports.weforum.org/global-gender-gap-report-2016/infographics/
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Get to know more about the state
of women and gender equality in
the Arab region. Read ‘Against Wind

and Tides’, A Review of the Status of

Women and Gender Equality in the
Arab Region (Beijing +20)

Read Status of Arab Women Report
2017. Violence against Women: What
is at stake? to get an in-depth view
on intimate partner violence and its
socioeconomic consequences.

1. How would you describe the status
of young women in your family and
community?

2. How are young men treated differ-
ently in your community and why
do you think this happens?

2. MAKING A CASE FOR
YOUTH ENGAGEMENT IN
ADVOCACY TO ACHIEVE
GENDER EQUALITY

YOUTH IN THE ARAB STATES

With almost a third of the population aged
between 15 and 24-years-old, the Arab re-
gion has one of the youngest populations in
the world.?” This current youth generation,
about 108 million young people®, is also the
largest youth population the region has ever
had in 50 years*°.

This youth bulge has the potential to be

a key driver for change in the region. The
world got a glimpse of this during the upris-
ings in the region during 2011. These events
showed that the youth are aware of the
serious challenges to development in the
region and have the ability to initiate action
and bring about change.

CHALLENGES FACED BY YOUTH IN
THE REGION

Since these events, youth have continued to
face many challenges in the region around
employment, civic engagement, gen-
der-based violence, health and education.
Extremist movements, civil unrest and con-
flict situations further affect the situation

of youth in the region. Youth in the Arab
countries are also insufficiently represented
in public life, and have no meaningful say

in shaping policies that influence their lives.
Young women are more affected by these
challenges as they face additional burdens
of gender inequality and poor participation
in economic, political and social life, de-
spite the achievements made to end gender
discrimination in a number of countries.*®
Young women from marginalized groups,
for example disabled young women, those

UNDP. (2016). Arab Human Development Report: Youth and the Prospects for Human Development in a Changing Reality.

http://wwwyouthpolicy.org/mappings/regionalyouthscenes/mena/facts/#FN13, 30 September 2017

UNDP. (2016). Arab Human Development Report: Youth and the Prospects for Human Development in a Changing Reality.

UNDP. (2016). Arab Human Development Report: Youth and the Prospects for Human Development in a Changing Reality.
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belonging to minority groups, refugees and As mentioned earlier, young men too face
immigrants, young women in rural areas vulnerabilities and additional stresses due
and from conflict zones, among others, are to the socio-economic and political situa-
disproportionately affected and impacted. tion and conflict in the region.

Source: UNDP AHDR 2016
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YOUTH ENGAGEMENT: KEY TO
PEACE AND DEVELOPMENT

The engagement of youth at this point in
the history of the region is essential for
building sustainable peace, stability and
development*. Many young women and
young men in the region are already driving
innovation and creative solutions to address
some of the humanitarian crises and de-
velopment challenges. The coming years,
whether young women and young men

are engaged or alienated, will determine
whether Arab societies will prosper or not.#?
It is time to acknowledge that by engaging
young women and young men as critical
thinkers, innovators, communicators and
leaders, extraordinary progress is possible
in society. Special measures to strengthen
voice, action and leadership of all young
women are crucial in this process.

YOUTH ENGAGEMENT AND
INCLUSIVE PARTICIPATION

By ‘engaging youth’, government and NGO
partners means they are trying to give you a
voice and a choice to work with them such
that you can be empowered to positively
impact your life, family, community and soci-
ety*3. Such engagement should empower you
to participate and influence decisions at local
and national levels to potentially end inequal-
ity, poverty, discrimination and violence.

Through active participation and engagement
in your community, you can play a vital role

in your own development as well as in that of
your community. You can learn vital life-skills,
develop knowledge on human rights and citi-
zenship and can promote positive civic action.
To participate effectively, you must be given
the proper tools, such as information, educa-
tion about and access to your civil rights.**
(See basic principles of youth engagement
ahead)

The youth in the region comprise di-
verse groups that come from different
backgrounds and have experienced
varied circumstances. Decision-mak-
ing and participatory processes must
be inclusive such that all these voices
are heard, with special attention given
to marginalized groups. These groups
include young women and young men
from indigenous, ethnic and minority
groups, migrants, refugees and Inter-
nally Displaced Persons (IDP), young
people living with HIV and AIDS,
young people with disabilities or
living in conditions of poverty and/or
conflict, young sex workers and drug
users, those facing religious discrimi-
nation, those suffering fromm domestic
and sexual violence, widowed young
women, as well as young women en-
tering into forced marriages or victims
of human trafficking into slavery or
sex industry.

Your right to meaningful participation in
civil, political, economic and social lives

of community and society are guaranteed
by several international agreements. This
includes the Universal Declaration of Hu-
man Rights and International Covenants on
Civil and Political Rights, and on Economic,
Social and Cultural Rights among others.
The Convention on the Rights of the Child -
that defines children as those under the age

41 Adapted UNDP. (2016). Arab Human Development Report: Youth and the Prospects for Human Development in a Changing Reality.

42 Global Partnership for Youth in the 2015 Agenda. The Global Call on Youth: Prioritizing Youth in the Post-2015 Development Agenda.

43 Adapted from UN. (2017). Toolkit for Adolescent and Youth Engagement

44 http://www.un.org/esa/socdev/documents/youth/fact-sheets/youth-participation.pdf
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of 18 - is foremost in highlighting children’s of Action for Youth (WPAY). This is an in-
(including adolescents) right to participa- ternational strategy to address more effec-
tion. tively the problems of youth and to increase
opportunities for your participation in
society and at all levels of decision-making.*®
It also gives specific-attention to the rights
of young women. (Read more on young

In 1995, on the tenth anniversary of Inter-
national Youth Year, the United Nations
strengthened its commitment to young
people by adopting the World Programme

UN Women Egypt Country Office has
joined efforts with local organizations
to build a cadre of young people who
are interested in advocating for, and
raising awareness on, women’s citizen-
ship rights.

A group of 240 young people across
ten Egyptian governorates came
together in 2015 under the larger
umbrella of the Women’s Citizenship
Initiative led by the National Council
for Women with the overall aim to
issue two million national ID cards for
Egyptian women.

The group is gender-balanced, equal-
ly represented by women and men,
who are known in their communities
as ‘Youth Ambassadors’. They are
active in their communities to initiate

women’s rights ahead)

an open dialogue on women'’s citi-
zenship rights, challenges that should
be addressed, and opportunities that
contribute to their overall welfare. The
Youth Ambassadors implemented
community initiatives across ten gov-
ernorates, reaching to impoverished
and marginalized areas, where accept-
ance and openness to women’s rights
issues would be regarded as a chal-
lenge due to preconceptions, cultural
norms and traditions.

The Youth Ambassadors are trained
through a series of workshops on
designing and planning community
campaigns, advocacy, mobilizing com-
munity resources, and undertaking
needs assessment of beneficiaries on
the ground.

45  https://www.un.org/development/desa/youth/world-programme-of-action-for-youth.html, accessed 25 September 2017

46 UNWOMEN, (2015). Empowering Women, Empowering Egypt. Achievements Report 2015. Egypt Country Office
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........................ ON YOUTH, PEACE AND SECURITY

hé Youth should actively be
engaged in shaping lasting

“ Today’s generation of youth
Is THE LARGEST the world has

ever known, and... young PEACE and contributing to
people often form the Y T H JUSTICE AND RECONCILIATION §Y
majority of the population of

COUNTRIES AFFECTED BY ARMED

CONFLICT §§

“ A large youth population
k& visruption of youtn's access “ YOUNG WOMEN AND YOUNG MEN presents A UNIQUE
to EDUCATION AND ECONDMIC ~ DIFFERENT BACKGROUNDS DEMODGRAPHIC dividend that
OPPORTUNITIES has a dramatic can contribute to lasting
impact on durable peace and peace and economic
reconciliation 5y prosperity if INCLUSIVE
POLICIES are in place 59

WS &

PARTICIPATION PROTECTION PREVENTION PARTNERSHIP  DISENGAGEMENT
& REINTEGRATION

Figure source: https./www.youth4peace.info/UNSCR2250/Introduction
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Learn more about Resolution 2250
and how you can advocate for its
implementation in your country. Read
2250: A Youth Toolkit.

Look up what youth in the region

are saying about their involvement
in Peace and Security programmes.
Read Amman Youth Declaration on

Youth, Peace and Security.

Check out The Youth4Peace Glob-

al Knowledge Portal, to learn more
about youth and peace building in the
Arab states.

YOUNG WOMEN AND YOUNG MEN
LEADING ADVOCACY EFFORTS

One effective way you can engage and in-
fluence decision-making to achieve gender
equality is through advocacy. As a gender
equality advocate, you can bring in ideas
from reality to discussions, allowing deci-
sion-makers to see problems and solutions
from your perspective. This will give you

ownership of the solutions and provides you

with visibility and greater acceptance as a
social actor and active citizen.#’

You can create awareness around young
women’s rights in the region; advocate for
regional, national and local laws and poli-
cies - including their implementation - that
secure rights of young women and end all
forms of violence against women; you can

advocate for change in your culture so that

it may empower young women; you can

advocate with the private sector to support

economic participation of young women;
you can also advocate for more political will
to support participation of young women in
political and public life.

Above all, young women must be empow-
ered to claim their own rights through
advocacy.*® This has many benefits, for
example:

* |t strengthens young women’s Leader-
ship;

¢ It promotes Economic empowerment and
skills development of young women;

¢ |t generates Action to end violence
against young women and girls; and

¢ |t promotes Partnerships with young
women and their organizations; strength-
ens partnerships with young men in
gender equality; and promotes intergen-
erational partnerships to achieve gender
equality.

Together these actions can be called the

LEAP model. The LEAP model was devel-
oped by UN Women. You can learn more

about it here.

47  Adapted from UNICEF. (2010). Advocacy Toolkit: A guide to influencing decisions that improve children’s lives.

48  UNESCO.UNDP. (2017). Regional review of youth policies/strategies in the Arab region
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Leap Model: Empowered young women, and young men as partners in achieving gender
equality*°

@UN =57 EMPOWERED YOUNG WOMEN
WOMEN E! AND YOUNG MEN AS PARTNERS
IN ACHIEVING GENDER EQUALITY

GENDER EQUALITY

E &

Economic
empowerment and
,}L‘. | ~ P s

Strengthernwng participation, voice and partnerships with
young women, yolung women led-organizations and networks.

Partnerships with young men in gender equality.

Strengthening Inter-generational partnerships throughout the
life cycle to achieve a gender transformative soclety.

LEAPs

aunwomendyoulh gLEAPsInGenderEqualily

Young men also play a key role in promot- BASIC PRINCIPLES FOR YOUTH’S
ing gender equality and empowerment of

; ENGAGEMENT?®°
young women and girls. When young wom-
en and young men reach their full potential, Such principles should be:
they in turn can shape the development of + Transparent and informative: You must
their fami”es, communities, and countries. be provided with fu”’ accessib|e’ diver-
(Learn more about how youth can under- sity-sensitive and age-appropriate infor-
take effective advocacy to achieve gender mation about your r|ght to express your

equality in Part 2 of this toolkit) views freely and your views to be given

due weight, and on how this participation

49 UNWomen. (2017). Youth Leap into Gender Equality: UN Women'’s Youth and Gender Equality Strategy.
50 Adapted from UN. (2017). Regional Adolescent and Youth Engagement Toolkit
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will take place -i.e. its scope, purpose,
and potential impact-, ensuring that such
information is accessible to the most mar-
ginalized groups.

Inclusive: Your participation must be
inclusive, challenge existing patterns of
discrimination, and in case you belong to
a marginalized group, it should provide
you with opportunities to be involved
based on your context. Youth are not a
homogenous group and participation
needs to provide for equality of oppor-
tunities for all, without discrimination on
any grounds. Programmes also need to
make sure that they are culturally sensi-
tive to youth from all communities.

Supportive of youth-led organizations
and networks: Your youth-led organ-
isation and network, including online
networks, should be supported and
strengthened. Special efforts should

be made to reach out to the most mar-
ginalised youth-led organizations and
networks, such as those led by young
women, indigenous youth, minority
youth, youth with disabilities, youth slum
dwellers, youth affected by conflict and
displacement.

Voluntary: You should be encouraged to
volunteer and your contributions must be
promoted and respected. You should nev-
er be forced or manipulated into express-
ing views and you should be given the
option to discontinue your involvement at
any stage.

Respectful: Adults working with you
should acknowledge and respect your
contributions to your families, schools,
cultures, the media, etc. Your views have
to be treated with respect and you should
be provided with opportunities to initiate
ideas and activities. You need to be re-
spected as knowledge leaders and con-
tributors of a knowledge base for youth
participation from your perspective and
experience.

¢ Relevant: You need to be given space to

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING

GENDER EQUALITY BY 2030

enable you to highlight and address the
issues you identify yourself as relevant
and important. The issues should enable
you to draw on your knowledge, skKills,
abilities and responsibilities.

¢ Youth-friendly: Investments need to be

made in developing youth-friendly en-
vironments, processes, structures and
mechanisms that enable you to effective-
ly participate in matters that affect you.
Participatory and inclusive methodologies
and tools should be adapted to maximize
your capacities and potential.

Given enough time and resources:
Adequate time and resources (financial
and human) should be made available to
ensure that you are adequately prepared
and have the confidence and opportunity
to contribute your views and supportive
actions in processes of social transforma-
tion.

Supported by capacity development:
Adults need preparation, skills and sup-
port to effectively facilitate your partic-
ipation. You can be involved as trainers
and facilitators. You may require capaci-
ty-building to strengthen your skills and
your awareness of your human rights. You
may further need training in organizing
meetings and campaigns, raising funds,
establishing youth-led organizations,
dealing with the media, public speaking,
and advocacy.

¢ Accountable: A commitment to follow-up

and evaluation is essential. For example,
in any research or consultative process,
you must be informed as to how your
views have been interpreted and used
and, where necessary, provided with the
opportunity to challenge and influence
the analysis of the findings. You are also
entitled to clear feedback on your par-
ticipation has influenced any outcomes.
Wherever appropriate, you should be
given the opportunity to participate in
follow-up processes or activities.



51

Refer to UN Women’s Capacity
Building Toolbox for emerging CBOs
and Youth Groups, to find 55 selected
tools to support youth groups and
emerging CBOs to engage actively
with gender equality and women’s
empowerment issues.

CBOs should also read the two re-
sources below on how to engage with
youth in the region. These guides will
help CBOs in supporting young peo-
ple’s engagement in programming in
general, and in specific programming
to support adolescent- and youth-led
economic, civic and social engage-
ment.

UN (2017). Regional Adolescents and
Youth Engagement Toolkit

UNICEF MENARO, (2017). Mapping of
Adolescent and Youth Participation in
Programming.

UNDP’s Youth Leadership Programme
(YLP) has launched YLP 3 to support
young men and women from across
the region to design and implement
innovative, impactful and sustainable
development solutions, with a spe-
cific-focus on gender equality and
women’s empowerment.

http://www.arabstates.undp.org/content/rbas/en/home/presscenter/events/2017/june/ylp3.ntml, accessed 8 October 2017
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“I made history by becoming the youngest City Council member.”

Abla Al Hajaia, 28, from the town of
Tafila, is the youngest City Council
member in Jordan. At present, she

is working to establish a national
youth alliance in the country. She
was among 104 women who received
leadership trainings in 2016, as part
of UN Women's regional Spring For-
ward programme. In 2016, 20 female
Members of Parliament were elected
in Jordan—the highest number of fe-
male MPs in the history of Jordan—
out of which, seven had participated
in capacity building initiatives by

UN Women and the Jordanian
National Commission for Women.

Ms. Al Hajaja's work exemplifies
SDG 5 on gender equality and its
target on ensuring women's full and
effective participation and equal
opportunities for leadership at all
levels of decision making.

T “My sister, who's a lawyer
and a woman rights

activist, encouraged me to
run for local elections. | hesitated at
first; even when women are selected,
they are expected to be a mere
accessory. But | had worked for many
years as a volunteer and social worker.
I had a grasp on the real issues that
my community was facing.

in the beginning, none of the
decision-makers involved in the
election process liked the fact that a
young woman was going tofileasa
candidate. They resisted me at every
turn and said | couldn't win because
of my age and gender.

| campaigned door-to-door. | visited
every heme, introduced myself and
explained why | would be a good

candidate. Everyone was surprised

when the results came out—I
received more votes compared to
many male candidates!

| made history by becoming the
youngest City Council member in
Jordan.

There are Syrian refugees in my
town. | am finding ways to involve
them in local interactions, so that we
build their engagement and foster
community tolerance and acceptance.

For me, educating women on their
basic legal rights is the need of the
hour. Many have no information

on how to protect themselves or
exercise their rights. The entire future
of a woman can change if that
changes.”
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3. BASIC CONCEPTS AROUND
GENDER EQUALITY

WHAT IS AND WHAT IS NOT
GENDER?*?

Gender refers to the roles, behaviours, ac-
tivities, and attributes that a given society
considers appropriate for girls, boys, wom-
en and men, at a specific-time and place.5?
Gender determines what is expected, al-
lowed and valued for a girl, a boy, a woman
and a man in a given culture and context.

Sex refers to the biological differ-

ences between men and women that
are universal and do not change. For
example, only women can give birth.

Biological differences can create
different needs and capacities for
women and men, but these differenc-
es should not be used to justify and
legitimize gender discrimination.

To put simply, we are born with biological
characteristics associated with being female
or male, but we learn to become masculine
or feminine. While growing up as young
women and young men, we are taught
attitudes and behaviours that girls and

boys are expected to adopt. We are also

encouraged to perform certain roles and
activities by our parents, teachers, religious
leaders, and the community in general that
are usually specific for women and men.%
The activities that the sexes actually do are
called gender roles.

For example, young women tend to work
inside the home and do things for the family
like serving food, cleaning up after them
and doing their washing; young men tend
to work outside the home and are asked to
protect and escort women and girls in pub-
lic spaces. Girls and women are not expect-
ed to play sports. But if boys and men do
not show interest in sports, they are taunted
for being ‘like a girl’.

The IMAGES MENA study also reveals how
masculine and feminine traits are reinforced
in childhood. For example, men who wit-
nessed their fathers using violence against
their mothers, and men who experienced
some form of violence at home as children,
were significantly more likely to be violent
with their intimate partner in adult life.>®

Gender roles can also vary according to
age, class and other factors. Young women
of different social classes, or men of differ-
ent ages, may be expected or permitted to
do different things and behave in different
ways. For example, it might be socially ac-
ceptable for young educated men to share
household tasks whereas older rural men
doing the same household work might be
criticized as unmanly.

In most societies there are differences and
inequalities between women and men in
responsibilities assigned, activities under-
taken, access to and control over resources,
as well as decision-making opportunities.
Moreover, the work that young women

are encouraged to undertake is often less

52 This section is adapted from material from UN Women Training Centre eLearning Campus; and, ILO, IPEC, ROAP, SRO-Bangkok. (2003). Promotion of gender
equality in action against child labor and trafficking: A practical guide for organizations.

53  UNWomen Training Centre eLearning Campus. Gender Equality Glossary.
54 Adapted from Child Helpline International. Gender Toolkit.

55 ElFeki, S, Heilman, B.and Barker, G, Eds. (2017) Understanding Masculinities: Results from the International Men and Gender Equality Survey (IMAGES) —
Middle East and North Africa: Executive Summary. Cairo and Washington, DC: UN Women and Promundo-US.
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economically valued.>® But remember that

gender roles can and do change. Techno-

logical change, economic shifts, conflict
situations, new information, government
policy, development projects, social and po-
litical movements, migration, environmental
pressures and crises often lead to changes
in gender norms and roles. For example, the
IMAGES MENA study shows that as a result
of conflict situations and hardships, when
men migrate from home, women take on
new roles outside the home, plus playing a
greater role within the household in deci-
sion-making. Similarly, in conflict-affected

areas when men are not able to provide
financially, women have taken on the role of
the provider. In some cases, because they
are women, they are less likely to be arrest-

ed or harassed by security forces, and have
greater freedom of mobility; so that men
had become dependent on women®,

1. How are gender roles and respon-
sibilities divided in your family and
community?

Have you noticed any change in
gender roles and responsibilities in
your family and community over
time? What were they like in your
parents and grandparents’ gener-
ations compared to your genera-
tion?

56  Adapted from UN Women Training Centre eLearning Campus. Gender Equality Glossary.

57

Gender norms are ideas on what men and
women of all ages should be like. For exam-
ple, if a woman or a girl gets hurt, it is OK
that she cries. But, if a man or a boy gets
hurt, he is expected to act “like a man” and
be “tough”.

Gender norms lead to gender stereotypes. In
other words, gender stereotypes are the ide-
as that people have on what boys and men,
girls and women are capable of doing. For
example, ideas that women are better house-
keepers and men better with machines, or
that boys are better in the fields of technol-
ogy and mathematics and girls are better in
nursing. Messages reinforcing gender stereo-
types and the idea that women are inferiors
come in a variety of ‘packages’ - from songs
and advertising to traditional proverbs.>® For
example, there is a saying in Yemen “It is
wrong to educate a woman, because she has
no place but her husband’s home.>®”

As you can see gender norms and gender
stereotypes determine gender roles in socie-
ty. These different expectations and gender
roles can often be unfair and may impose
unjust restrictions on women and girls - and
also on boys and men. They can mean that
women and girls end up having a lower sta-
tus than men and boys in a society. There-
fore, harmful gender stereotypes must be
dismantled, so that women and girls, men
and boys, are no longer viewed in the light
of what they ‘should’ do and are instead
seen for who they are: unique individuals,
with their own needs and desires®®. We now
have solid evidence from the IMAGES MENA
study that confirms gender stereotypes are
harming men in the region too. The study re-
veals that many men in all the four countries
are under immense stress and depression, to
undertake their role of protector and provid-
er, especially given the conflict situation.

El Feki, S., Heilman, B.and Barker, G., Eds. (2017) Understanding Masculinities: Results from the International Men and Gender Equality Survey (IMAGES) —

Middle East and North Africa: Executive Summary. Cairo and Washington, DC: UN Women and Promundo-US.

58 UN Women Training Centre eLearning Campus. Gender Equality Glossary.
59

http://www.worldbank.org/en/news/feature/2013/03/14/missing-voices-gender-equality-in-the-arab-world, accessed 27 October 2017

60  http://www.ohchr.org/EN/Issues/Women/WRGS/Pages/WRGSIndex.aspx, accessed 20 September 2017
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Can you think of traditional mes-
sages from your community that
reinforce gender stereotypes for
young women and young men?
What are some examples of tradi-
tional phrases from your communi-
ty that support gender equality?

. How does the media and popular
culture reinforce gender stereo-
types for young women and young
men in your community?

Finally, gender is also about how girls, boys,
women and men are expected to relate

to one another. It defines who does what,
when and how, who decides and, impor-
tantly, who has power in society. The issue
of power is very important in understand-
ing gender relations, as discrimination con-
tinues because powerful groups in society
benefit from it, and act to maintain their
privileged position in relation to others. It

is also important to stress here that some
women may have more power than some
men; for example, urban educated young
women may hold more power over rural less
educated young men.

WHAT IS GENDER
DISCRIMINATION?

When exclusion or restriction is made on the ba-
sis of gender that creates barriers for girls, boys,
women, and/or men because of their gender

in recognizing, enjoying, or exercising their full

61 UNWOMEN Training Centre eLearning Campus. Glossary.

62  MenEngage Alliance. Rozan. (2011). Engaging with boys and young men to address gender-based violence and masculinities: A Training Module.
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and equal human rights, it is known as gender
discrimination.®®* Gender discrimination persists
due to traditional gender norms, imbalance in
power relations and patriarchy. Crisis, social
instability and fragility in the economic systems
tend to worsen gender discrimination.

Girls, boys, men and women may face gender
discrimination along with other forms of discrim-
ination because of their race, skin color, caste,
age, ethnicity, language, ancestry, gender iden-
tity, sexual orientation, religion, socio-economic
class, ability, culture, geographic location, and
status as a migrant, indigenous person, refugee,
internally displaced person, in a conflict zone or
under foreign occupation.t* When women and
men simultaneously face bias along multiple
identity dimensions, it is known as intersection-
ality. For example, a disabled young woman
from an ethnic minority community, who is also
a refugee, can face multiple forms of discrimina-
tion that intersect and overlap.

Direct discrimination against girls and women
is generally easier to recognize as the discrim-
ination is quite obvious. For example, in some
countries, women cannot legally own property;
they are forbidden by law to take certain jobs;
or the customs of a community may not permit
girls to go for higher education.

Indirect discrimination against girls and women
can be difficult to recognize. It refers to situa-
tions that may appear to be unbiased but result
in unequal treatment of girls and women. For
example, a university that equally gives admis-
sion to young women and young men is situat-
ed far from the community in which they live. If
parents in the community feel that it is unsafe
for their daughters to travel the long-distance
to go to the university, they may choose to only
send their sons to school. In this way, young
women may be stopped from going to universi-
ty despite being available for their enrolment.®®

64 AWID. (2004). Intersectionality: A Tool for Gender and Economic Justice.
65  Adapted UNICEF. (2011). CEDAW in Brief.

In March 2012, the Administrative
Court of Kuwait pronounced a judg-
ment in favor of a female student at
Kuwait University that was the first of
its kind in the country. The judgment
prevented the university from refusing
to accept women students to certain
departments based solely on the uni-
versity’s admission policy.

A group of women students had led
lawsuits against the University for
rejecting their applications to the
Department of Medicine even though
they had scored higher averages than
male students who were accepted.
Kuwait University had for many years
followed an acceptance policy in
certain departments, including medi-
cine, distinguishing between men and
women students. Men students were
accepted with lower averages than
women students.

The court affirmed that the princi-
ple of equality is among the general
constitutional principles on which
the rule of law is based. It indicated
that equality, intrinsically, is the equal
treatment of all people in similar sit-
uations or positions and the unequal
treatment of all people in different
situations or positions. In the opinion

63 ILO, IPEC, ROAP, SRO-Bangkok. (2003). Promotion of gender equality in action against child labor and trafficking: A practical guide for organizations.

66 UNDP (2016). Arab Human Development Report: Youth and the Prospects for Human Development in a Changing Reality.
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of the court, the university administra-
tive body had set the minimum av-
erage for acceptance by the Depart-
ment of Medicine at 2,080 for Kuwaiti
males, and 3,020 for Kuwaiti females,
although the two groups were in the
same legal position of having passed
the foundation year at the Center of
Medical Sciences. Considering this

to be in violation of the principle of
equality stipulated in Article 29 of
the Constitution, the court voided the
acceptance policy based on gender
discrimination.

1. Can you pinpoint to multiple and
overlapping forms of discrimination
faced by young women and young
men in your community?

2. Describe some examples of direct
and indirect gender discrimination
that you may have witnessed in
your own life?

WHAT IS GENDER EQUALITY?

Gender equality refers to the equal rights,
responsibilities and opportunities of ALL
women and men and girls and boys. Gender
equality does not require that girls and boys
or women and men be the same, or that
they should be treated exactly alike, but that
women’s and men’s rights, responsibilities
and opportunities will not depend on wheth-

67 UNWOMEN.Training Centre eLearning Campus. Glossary.

er they are born males or females. It also im-
plies that the interests, needs and priorities
of both women and men are taken into con-
sideration, recognizing the different groups
and backgrounds of women and men.®”

Gender equality means that the bio-
logical fact of being male or female
does not determine what a person can
do or be.

Here we should acknowledge that where
gender inequality exists, it is women and
girls who are often disadvantaged in re-
lation to decision-making and access to
economic and social resources. Therefore,
promoting gender equality requires empow-
erment of women and girls, with a focus on
addressing power imbalances and giving
women and girls more voice and independ-
ence to manage their own lives.

In other words, equality between men and
women exists when both sexes are able to
share power and influence in public and
private lives; have equal opportunities for
financial independence through work or
through setting up businesses; enjoy equal
access to education and the opportunity to
develop personal ambitions, interests and
talents; share responsibility for home and
children and are completely free from intim-
idation and gender-based violence both at
work and at home.%®

WHY DOES GENDER EQUALITY
MATTER?

No matter where you live, whatever your
background and culture is, gender equal-
ity is a fundamental human right. Gender
equality and empowerment of women and
girls is also a precondition for any society
to achieve sustainable development and
peace. It benefits everyone in society.

68 Adapted http://www.unfpa.org/resources/frequently-asked-questions-about-gender-equality
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By achieving gender equality, a society is
better-able to accelerate economic growth,
reduce poverty, promote health and educa-
tion, and ensure protection and wellbeing of
its citizens. For example, evidence suggests
that women'’s full employment would in-
crease household incomes significantly—by
as much as 25 percent. Moreover, if women
worked in the same numbers as men, data
suggests that the GDP of many countries in
the region would rise significantly. For ex-
ample, having an equal number of working
men and women in the UAE would raise its
GDP by 12 percent, while the same achieve-

When we hear words such as ‘gen-
der equality’ or ‘gender issues’, most
people immediately assume that these
are ‘women’s issues’. Since girls and
women suffer more intense forms of
discrimination than boys and men,
taking a gender perspective often
does require focusing on achieving
girls’ and women empowerment and
protection of their rights. But achiev-
ing equality for girls and women is
not possible if boys and men they live
with at home and in the larger society
are left out of the equation. Without
male allies, change will come more
slowly. Moreover, there are also situa-
tions where boys and men are harmed
or more vulnerable than girls and

ment in Egypt would raise its GDP by 34
percent®®. Research also shows that more
economically empowered women invest far
more in the education and health of their
children. It is the single most important
factor in reducing poverty in the developing
countries’®.

women because of their gender.” For
example, young men can be exposed
to more danger of recruitment in
conflicts and post conflict situations
than young women, and as the IMAG-
ES MENA study highlights, boys may
experience more physical violence
than girls in schools. Gender equality
therefore concerns young women
AND young men. Based on this idea,
UN WOMEN launched the HeFor-
She campaign that seeks to actively
involve men and boys as partners and
agents of change for achieving gen-
der equality. (Read more on partner-
ing with men and boys for gender
equality, and HeForSHe campaign
ahead in the toolkit)

69 Momani, B. (2016). Equality and the Economy: Why the Arab World Should Employ More Women. Brookings Institution

70 http://www.atlanticcouncil.org/blogs/menasource/why-is-gender-equality-important-to-the-arab-world-s-economies, 8 October 2017

71 Adapted from UNICEF. The Why's and How's of Gender Equality: Introduction to Operational Guidance on Promoting Gender Equality.

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING

GENDER EQUALITY BY 2030


http://www.atlanticcouncil.org/blogs/menasource/why-is-gender-equality-important-to-the-arab-world-s-economies

1. Can you think of examples from
your own life experience when you
realized gender equality concerns
both young women and young
men?

. Can you think of examples of how
young men in your community
have supported gender equality
and young women’s rights?

WHAT ARE WOMEN'’S RIGHTS?
WHAT IS CEDAW?72

Convention on the Elimination of All

Forms of Discrimination Against Women,
also known as CEDAW, is the most
comprehensive international agreement on
the basic human rights of women and girls.
It provides an international standard for
protecting and promoting women and girls
human rights and is often called as the ‘Bill
of Rights’ for women and girls.

Other international human rights instru-
ments, such as the Universal Declaration of
Human Rights and International Covenant
on Civil and Political Rights, also prohibit
sex-based discrimination. However, CEDAW
is important because it requires countries to
end discrimination against women and girls
in all aspects of women'’s lives - from ed-
ucation to employment, from family life to
political life, from health care to rural devel-
opment, from cultural stereotypes to public
spending - and promotes human rights of

all women and girls, at every age.

CEDAW also states that traditional gender
roles and stereotypes must be eliminated
in order to end all forms of discrimination
against women and girls, in the public and
private sphere, such as within families. In
this way, CEDAW guides the work of all
countries to achieve gender equality and
empowerment of women and girls.

CEDAW seeks to achieve ‘substantive
equality’, in other words ‘equality of re-
sults’, which stresses that there should be
equal access, equal opportunities and equal
results for women and girls. For example,
both young women and young men should
be able to go to university. However, this

is not enough to ensure there is equality
between young women and young men in
higher education. They both should also
receive higher education of good quality,
have equal chances to participate in class,
be encouraged to study any subjects they
choose and to take on leadership roles in
the university. In addition, young women
and young men should, on an equal basis,
be able to complete their higher education,
earn degrees and have equal chances to get
decent jobs.”

The United Nations adopted CEDAW in
1979. As of 2017, 189 countries have ratified
CEDAW. Aside from Somalia and Sudan, all
countries in the Arab States and North Af-
rica region have ratified CEDAW7”* but with
reservations, either to the entire Conven-
tion or regarding selected articles, thereby
defying the spirit of the Convention’. By
ratification, we mean the governments have
agreed to do everything possible to guaran-
tee the rights in CEDAW, including making
them a part of their own laws and policies.

72 Adapted from UN Women. (2016). CEDAW for youth; UNICEF. (2011). CEDAW in brief

73 Adapted from UNICEF. (2011). CEDAW in Brief (for adolescents).

74 World Bank. (2013). Opening Doors: Gender Equality and Development in the Middle East and North Africa.

75  UNESCWA. (2017). Status of Arab Women Report 2017: Violence Against Women. What Is at Stake?
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about what that government can do to improve
the situation of girls and women in that country.
Every four years, the countries that ratified this
treaty come before the CEDAW Committee for
review in order to report on how well their coun-
try is progressing in implementing the treaty.
NGOs can provide ‘shadow reports’ at the same
time.

MOR i)

Read CEDAW for Youth, a
youth-friendly version of CEDAW. A
brief version of CEDAW for Youth is
also available.

Read ‘An introduction to women’s
issues: In words and images’ (Arabic)

to understand women'’s rights and
gender issues in the Egyptian con-
text. Despite its Egyptian focus, it is
still useful to reflect the complexity of
women’s rights issues in Arab coun-
tries generally.

The Optional Protocol to CEDAW is another in-
ternational agreement that adds to the CEDAW.
It lets girls and women (alone or in a group)
make a complaint to the CEDAW Committee
(Committee on the Elimination of Discrimination
against Women) if their rights have been vio-
lated. It also allows the CEDAW Committee to
investigate a situation if there have been serious
and widespread violations of girls’ and wom-
en’s rights. This way, the Optional Protocol to
CEDAW further protects the rights of girls and
women. With the exception of Libya and Tunisia,
the Arab States did not accede or ratify the Op-
tional Protocol to avoid any extra responsibilities
it might impose (for example, providing written
explanation to the CEDAW committee within six
months of receiving a complaint).”®

The CEDAW Committee, with its international
group of experts is also responsible for monitor-
ing governments who ratify CEDAW. These gov-
ernments have to submit reports to the CEDAW
Committee every four years to show what they
have done to end discrimination against girls
and women in their countries. Based on such re-
port, the CEDAW Committee makes suggestions

BEIJING PLATFORM FOR ACTION

In 1995, the world came together in Beijing
for the Fourth Conference on Women.
There, 189 governments adopted a vision-
ary roadmap for gender equality known

as the Beijing Declaration and Platform

for Action. More than 17,000 delegates
and 30,000 activists pictured a world
where women and girls have equal rights,
freedom and opportunity in every sphere
of life.

The Beijing Declaration and Platform for
Action aims at removing all the obsta-
cles to women’s active participation in

all spheres of public and private lives by
ensuring women a full and equal share in
economic, social, cultural and political de-
cision-making. This means that power and
responsibility should be shared between
women and men at home, workplace,

and in the wider national and internation-
al communities. To make this a reality,

the Beijing Platform of Action mentions
twelve critical areas of concern where
action is needed. These are:

Women and poverty; Education and train-
ing of women; women and health; vio-
lence against women; women and armed
conflict; women and the economy; women
in power and decision-making; institution-
al mechanisms for the advancement of
women; human rights of women; women
and the media; women and the environ-
ment; the girl-child.

The Beijing Declaration and Platform for

76 UNESCWA. (2017). Status of Arab Women Report 2017: Violence Against Women. What Is at Stake?

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING

GENDER EQUALITY BY 2030



http://www.unwomen.org/en/digital-library/publications/2016/12/cedaw-for-youth
http://www.unwomen.org/-/media/headquarters/attachments/sections/library/publications/2016/cedaw-for-youth-brief.pdf?la=en&vs=1243
http://www.wmf.org.eg/en/publication/an-introduction-to-womens-issues-in-words-and-images/
http://www.wmf.org.eg/en/publication/an-introduction-to-womens-issues-in-words-and-images/

Action remains the most comprehensive
global agreement on women’s empower-
ment and gender equality that upholds
the CEDAW and other international agree-
ments that promote women and girls’
rights. More than 20 years later, it remains
a powerful source of guidance and inspira-
tion. The Beijing Platform for Action is reg-
ularly reviewed by the Commission on the
Status of Women (CSW) which convenes
every year in New York. Since 1995, Beijing
+5, +10, +15 and + 20 conferences have
been organized to review the progress of
implementing the Beijing Declaration.

For more information, read Arab Decla-
ration: Towards Justice and Equality for
Women in the Arab Region, emerging
from the Arab High-level Conference on
Progress Achieved in the Implementation
of the Beijing Declaration and Platform for
Action after 20 Years (2015)

CEDAW'’S IMPLEMENTATION AND
MONITORING IN THE REGION

Although there has been progress, implemen-
tation of the Convention is still a challenge in
the region. Many Arab countries have ratified
CEDAW with reservations to several key arti-
cles. Presently, 11 countries have reservations
to CEDAW Article 9 on women’s right to na-
tionality, including Algeria, Bahrain, Iraq, Ku-
wait, Lebanon, Morocco, Oman, Qatar, Saudi
Arabia, Syria and UAE. Seven countries have
reservations on Article 15 on women’s right
to equality before law; and 11 countries have
reservations on Article 16 on women’s right to
property (under family and married life)”’.

Moreover, despite many constitutions are
providing for the protection of women and
girls’ rights in the region, there are laws that
are discriminatory in nature. Yet, reviewing
discriminatory laws and policies alone are

77 UNWomen (2017), Status of women and girls in a changing Arab region (PPT)

insufficient to overcome gender inequality
in practice. The implementation of gender
equitable laws and policies and in parallel
mobilizing communities to address inequi-
table social norms and attitudes is essential
for bringing about change. Gender equality
must include equal rights for young women
and young men, but also equal access to
services and resources, freedom from gen-
der-based violence, economic opportunities
and political voice for all young women.”®

CEDAW AND YOUTH”

Remember that different forms and areas
of discrimination that CEDAW focuses on
are important to women of all ages - from
infancy to old age, including young women.
For this reason, CEDAW is an important ad-
vocacy tool for youth in the region to push
for gender equality. You can use CEDAW to
regenerate commitment to young women’s
rights, charge up political will and mobilize
the public to achieve gender equality and
young women’s empowerment.

Here are some specific-ways in which youth
groups can advocate for achieving gender
equality and young women'’s rights using
the CEDAW:

1. Create awareness on gender equality and
young women’s human rights and guar-
antees provided by CEDAW.

2. Advocate for ratification and implementa-
tion of CEDAW and its Optional Protocol.

3. Advocate for removal of reservations to
CEDAW as well as removal of discrimina-
tory laws around women'’s rights in the
family, divorce and personal laws, penal
codes, and laws concerning nationality,
inheritance, and ownership and control
over land and other resources.

4. Lobby with the government to contribute
country’s official report to the CEDAW

78  OECD Women in Public Life: Gender, Law and Policy in the Middle East and North Africa

79  Adapted from UN Women (2016) CEDAW for Youth
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Committee. Contribute to the official re-
port on the progress that has been made
in implementing CEDAW. You can draw
attention to the challenges and suggest
ways that government can advance gen-
der equality and young women'’s rights in
line with the Convention. CBOs can part-
ner with other organizations to submit
‘alternative reports’ to the CEDAW Com-
mittee, showing the gaps in implementing
CEDAW that may not be mentioned in
their country’s official report.

. Use the recommendations issued by the
CEDAW Committee to your country (also
called concluding observations), to lobby
with the government to make legal and
policy reforms, in line with the Commit-
tee’s recommendations.

. Young women (alone or in a group) can
also make a complaint to the CEDAW
Committee if their rights have been violat-
ed, provided that their country has ratified
the Optional Protocol to the Convention.

Can you think of examples of laws
and policies in your country that
support the CEDAW and Beijing
Platform for Action?

. If you had a magic wand, which
laws and practices will you change
SO you can achieve gender equal-
ity in your community? Also think
about which existing laws and pol-
icies on gender equality would you
implement in your community.

wps_factsheet final feb2016.pdf, accessed 5 September 2017
UN Women Draft Regional SDG Strategy 2017
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WOMEN, PEACE AND SECURITY
IN THE ARAB REGION

The region has experienced continuing vi-
olence and instability since 2011 when the
various uprisings began in the Arab States.
The uprisings sparked in Tunisia and
spread out to Egypt, Algeria and Morocco.
The conflict in Syria, which has begun in
201, is still ongoing; it was followed by the
outbreak of conflicts in Libya, Yemen and
Irag, where violence also continues today.
There has also been a dramatic rise in
extremist and fundamentalist groups who
spread instability, fear and violence.

The ongoing violence and conflict in these
countries have led to large numbers of
refugees and internally displaced people,
the majority of whom are women and
children. Research shows that political
instability and armed violence increase the
vulnerability of women. As mentioned ear-
lier, in times of conflict and displacement,
women are impacted more by the disrup-
tion of livelihoods, access to resources
and essential services. They are also more
likely than men to experience sexual and
gender-based violence.®® At the same
time, the portion of women taking part in
peace talks and negotiations remains ex-
tremely limited. For example, in Syria, only
three women are involved in formal talks®'.

In recognition of these issues, the UN
Security Council adopted Resolution 1325
onh women, peace and security (UNSCR
1325) in 2000. This landmark resolution
was the first initiative that highlighted

the need for women’s protection from

all forms of violence in conflict as well as
their full inclusion in

the processes of conflict prevention and
resolution. Since then, six subsequent
supporting resolutions (1820, 1888,
1889, 1960, 2106 and 2122) that call for

80 Adapted from Oxfam Fact Sheet on Women Peace and Security in the Middle East and Africa region, available at http://iknowpolitics.org/sites/default/files/
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women to participate in peace building,
be better-protected from human rights
violations during conflict, and have
access to justice and services in the
aftermath of conflict, were adopted.

Including women in the peace process
results in®%:

e 0%

20 percent increase in the probability of
an agreement lasting at least two years.

- ESE

35 percent increase in the probability of
an agreement lasting at least 15 years.

Even though these resolutions create

a clear road map for the implementa-
tion of the women, peace and security
agenda, governments and international
organizations have not been successful
to put their commitment into practice.
In 2015, yet another resolution was
adopted, UNSCR 2242 which reinforces
the importance of women’s protection,
leadership and active role in deci-
sion-making. Based on these resolu-
tions, UN Women is mandated to moni-
tor and promote the women, peace and
security agenda in the region.

82
83

Get to know more about women,
peace and security in the Arab region.
Read UNSCR 1325 in the Middle East
and North Africa: Women and Secu-
rity.

UN Women (2017), Status of women and girls in a changing Arab region (PPT)

THE MUSAWAH MOVEMENT FOR
ACHIEVING GENDER EQUALITY
AND STRENGTHENING
WOMEN'’S RIGHTS®?

Musawah, (‘equality’ in Arabic), is a
global movement for equality and
justice in the Muslim family. It was
launched in February 2009 at a Global
Meeting in Malaysia attended by over
250 women and men from some 50
countries from around the globe. Mu-
sawah is a pioneering organization at
the forefront of an emerging women’s
movement in the Muslim world that
engages with religion from a human
rights perspective, viewing Islam to be
a potential source of empowerment and
rights for women. Musawah comprises
NGOs, activists, scholars, legal prac-
titioners and policymakers across the
globe.

The Musawah movement opens new
horizons for rethinking the relation-
ship among human rights, equality and
justice, and Islam and builds a collec-
tive strength of conviction and courage
among women’s rights activists to stop
governments and patriarchal authorities,
and ideological non-state actors from
the convenience of using religion and
the word of God to silence demands for
gender equality.

The movement rejects absolutist
religious understandings. The fear to
engage with religion has left the field
open to the most conservative forces
within Islam to define, dominate and
set the parameters of what Islam is, and
what it is not. Musawah believes that to
remain silent is to cede the space and
the discourse on Islam to those who
believe that men and women are not
equal in Islam. Hence, the

Adapted from UNDP (2016). Arab Human Development Report: Youth and the Prospects for Human Development in a Changing Reality.
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Read ‘A Toolkit for Advocates: Shar-
ing the Musawah Framework and Key

Messages’.

Look up compilation of resources
related to women'’s rights in Muslim
family laws.

Find out how you can get involved
with YWC here.

Watch a 4-minute film on the Mu-
sawah movement. Also look up Mu-
sawah’s latest videos on Shari’ah and
Figh, available here.

In addition, look up another resource
developed by Equitas, Women’s
Rights in Muslim Communities: A
Resource Guide for Human Rights
Educators in English and Arabic.

1. Can you think of examples from
your faith that support gender
equality and empowerment of
women and girls?

2. What are some ways in which you
can reach out to religious leaders
in your community on issues of
gender equality and empowerment
of young women?
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4. PARTNERING WITH YOUNG
MEN AND BOYS FOR GENDER
EQUALITY

WHY ENGAGE MEN AND BOYS AS
PARTNERS IN GENDER EQUALITY?

We know that while the women’s move-
ment and the young women’s movement
must continue to lead advocacy for gender
equality, to make gender equality a reality,
there must be partnership between women
and men.

Men often have power over many aspects
of women'’s lives, as heads of States, gov-
ernment ministers, religious leaders, judges,
heads of militaries and militias, community
leaders, or indeed as husbands, fathers and
brothers. Men who are in leadership posi-
tions within institutions can share and use
their power to advocate for women'’s full
and equal economic, political, social, and
cultural participation, and influence policies
and practices to make the world gender
equitable.

In communities and families too, young men
and boys can be a part of the solution for
achieving gender equality. For example,
men taking on greater responsibility for
parenting, household and care work can
support their female partners in thriving

in their careers and professional work, and
demonstrate to their children what gender
equality looks within a family. Educating
boys and young men about healthy relation-
ships and consent can also help in stopping
sexual and gender-based violence. They can
also take concrete actions to stop violence
against women, including as by-standers.

HeForShe campaign

This is a global ‘solidarity campaign’
to engage men and boys to become
change agents to achieve gender
equality. UN Women launched such
campaign in 2014. It is based on the
idea that gender inequalities weaken
families, societies, nations, and the
world as a whole; therefore, achieving
gender equality is everyone’s respon-
sibility. (Read more on the HeforShe
campaign and how you can connect
with it in Part 2 of the toolkit)

Because | am a man campaign

UN Women'’s latest campaign ‘Be-
cause I’'m a Man’ raises awareness on
the positive role of men in achieving
gender equality and empowerment
of women. It seeks to change the
negative stereotypes related to gen-
der roles such as around household
roles and responsibilities, fatherhood,
violence against women, employment
and other issues. The campaign high-
lights positive role models of men and
youth that support the achievement
of gender equality.

The campaign will be rolled-out on
social media and includes celebrity
endorsement as well as endorsement
by partners such as social media influ-
encers and private sector companies.
It will include a ‘Tell your story’ series,
where men and youth can narrate
personal accounts of male champions
that influenced their life positively.
This will also be accompanied by a
fatherhood culture series highlighting
the positive impact of engaged fa-
thers and promoting rights such as a
paternity leave.

Look for more information on this
campaign and related resources here.
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UN Women Jordan, together with a
network of more than 100 Jordani-
an youth volunteers, have organized
25 events linked to the HeForShe
movement in more than 10 public and
private universities in all governorates
of Jordan. The campaign aims to
mobilize Jordanian youth to commit
and take action to achieve gender
equality. Jordan has already reached
over 10,000 commitments on the
HeForShe online platform, making it
the first country in the Arab region to
reach this number. In addition, dur-
ing the International Women’s Day
2016, the network organized a large
quilling project to commemorate the
global HeforShe art week. In Octo-
ber 2017, the second phase of the
movement has been launched, with
the aim of reaching additional 10,000
commitments among the youth and
the private sector. A feature story on
Jordan’s lead youth volunteer can be
seen here.

WHY ENGAGE ADOLESCENT BOYS
AND YOUNG MEN?

From an early age, boys may be socialized
into gender roles that give men power
over women. Young men often learn that it

84  Case study provided by UN Women.
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is considered masculine to be strong and
dominating, sexually active, not to show
emotions, and to exercise authority over
women and children. Boys in many cultures
are expected to support their parents finan-
cially throughout their lives. Boys also learn
from an early age that a conflict can be re-
solved by physical violence, putting young
men at a particular risk.

At the same time, young men and boys are
future partners, community members and
leaders - advocating with them to promote
gender-equitable attitudes and behaviours
is essential for ensuring the future is free
from gender discrimination. By sharing their
power and privilege with young women and
girls, boys and young men can begin to shift
traditional gender roles.

ABAAD’s questions and answers illus-

trated booklets (in Arabic) highlight
the popular understanding of gender,
violence and gender roles. They are
quite specific to the Lebanese con-
text but can also relate to other Arab
countries. Download Book 1, Book 2
and Book 3.



http://www.heforsheartsweek.org
https://www.youtube.com/watch?v=-ePQiymLSNk
http://bit.ly/GenderQA1
http://bit.ly/GenderQA2
http://bit.ly/GenderQA3

UN Women Morocco, together with
the NGO Association Marocaine des
Droits des Femmes (AMDEF), im-
plements a project to address gen-
der-based violence by mobilizing men
and boys as actors of change. This
NGO targets young men in ‘citizenship
and human rights clubs’ in schools
and universities, including male and
female teachers. Under this project,

a series of training workshops are
planned in 2018 to develop knowledge
and capacities of youth on gender
equality and gender-based violence.
Workshops with teachers will also be
organized to raise awareness on their
roles in education for gender equality.

WHY SHOULD GENDER EQUALITY
BE IMPORTANT TO YOUNG MEN
AND BOYS?

Gender equality benefits everyone!

Men and boys are also affected by gender
discrimination. Even though most forms of
gender discrimination affect girls and wom-
en, research clearly shows that popular ide-
as on what it means to be a man can make
young boys take part in risk-taking behav-
iour including street violence, substance
abuse and unsafe sexual practices. Believing

85  Case study received from UN Women Morocco Country Office.

86  CARE. Engaging men and boys.

that they are solely responsible for the fam-
ily is also a major source of stress for men
around the world. Men affected by conflict
and displacement shared similar sentiments
during the IMAGES MENA study in the re-
gion.

Research shows that sharing household
responsibilities, being involved in childcare,
and practicing gender equality at home
leads to less stress and better mental and
physical health for men and boys.®® When
boys and men support girls and women to
claim their rights, they also have better rela-
tionships with girls and women in their lives.

There are many men and boys out there
that do not feel comfortable with the pop-
ular expectations and demands of being
male. Some have begun to step forward to
join women and girls as allies in working for
gender equality. They want their mothers,
sisters or daughters to be safe and have the
same opportunities as men have. Many men
and boys are also outraged by the epidemic
levels of violence against women and girls -
and against boys and men.

Here it is important to remember that gen-
der equality is concerned not only with the
roles, responsibilities and needs of women
and men, but also with the relationships
between them.
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In November 2017, 350 activists
marched with UN Women’s partner
ABAAD in Beirut to convey a strong
message and call on authorities to
increase the sentence for the crime
of rape within the family. In line with
ABAAD'’s strategy of engaging men
and boys - along with women and
girls - in combatting gender-based
violence, a FlashMob was organ-

ized together with women and men.
Participants wore signs reading the
hashtag #WithThelncrease, in Arabic,
referring to the five-year jail sentence
faced by perpetrators of rape against
family members, as per Article 506 of
the Lebanese penal code. In addition,
another group of men dressed in jail
uniform with their hands tied with

a chain symbolized the necessity of
exposing the crime of rape against
family members and strengthening
the existing sentence. The FlashMob
highlighted that although most per-
petrators are men, most men can be
allies, and pressed for the prosecution
of rapists and perpetrators of sexual
assault, wherever violence takes place.
The FlashMob also triggered high
attention and engagement on social
media.

[inevery 4

87  UN Women, ABAAD. (2017). Press Release Beirut Marathon. 12 November 2017.
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* There is tremendous stress in men’s lives to fulfill
their traditional roles as providers. Finding paid
work in a poor economy, especially when the
country is affected by conflict, is hard.

+ At least 72% of individuals worry about their
own and their family’s futures in the Middle
East and North Africa.

+ At least 26% of men in the Middle East and
North Africa agree that a woman should toler-
ate violence to keep the family together.

* When men experience violence in childhood,
they are more likely to use violence in adult
life.

* Young women have more gender-equitable
views than the older generation. Younger men
do not necessarily hold more equitable views
than older men.

+ At least 29% of men in the Middle East and
North Africa Think there should be more wom-
en in position of political authority.

+ At least 44% of men in the Middle East and
North Africa would like to have the opinion of
parental leave for fathers.

Pathways for equality

The study finds that the most significant
factors in how people viewed equal-

ity were their wealth, education level
and the examples set by their parents.
Both men and women were more likely
to hold equitable views on gender if
their mothers had more education and
fathers were more involved in domestic
tasks.

The study finds that fatherhood offers
men a way to engage in their children’s
lives in more positive, equitable, and
non-violent ways, and, ultimately, in gen-
der equality. Men whose fathers used to
do household work and caregiving, as
well as men who were taught to do this
work as children, often contribute in this
way within their own marriages.

Fathers who encouraged their daugh-
ters to take on non-traditional profes-
sions, to work outside the home, or who
allowed their daughters to choose their
husbands, also contribute to the emer-
gence of more empowered women.

The study also finds that men whose
wives worked outside the home were
more likely to do more of the unpaid
care work.

The results affirm that there are also
stories of champions, men and women,
who believe strongly in gender equality.

Ideas for policies that promote gender
equality

Since men frequently dominate public
and private decision-making spheres,
understanding where they stand is
critical to developing policies and pro-
grammes that foster gender equality.

Here are examples of policy recommen-
dations emerging from the study:

1. Advocate for paternal leave and
fatherhood programmes across the
region thereby strengthening men’s
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Get more information on the IMAGES
MENA study at www.imagesmena.org.
Access the full multi-county report
and specific-country reports here.

1. Do the findings of the IMAGES

* Frame your advocacy messages MENA study resonate with your
using the policy recommendations own life experience?
emerging from the study.

2. Do you have any other initial ideas

* Use the findings to start a public on how you can use the IMAGES
campaign on engaging young men MENA findings in advocacy to
and boys for gender equality. Use a achieve gender equality?
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The Imprint Movement is a voluntary
social organization founded by a group
of young women and men in Cairo in
July 2012. It was founded in the con-
text of post-revolution Egypt. Through
the revolution, many young people be-
came aware of the oppressive condi-
tions experienced by Egyptians, espe-
cially Egyptian women. This awareness
amplified the voices of women who
were speaking out for social justice
and refusing to accept gender inequal-
ity. These voices were crucial because
they broke the silent assumption that
sexual harassment is an accepted el-
ement of the Egyptian society. None-
theless, a year after the beginning of
the Egyptian revolution, many young
people were still struggling to find a
way to make their voices audible.

The first project of the movement
was to combat sexual harassment.
The project was based on two funda-
mental principles: using non-violence
and the power of dialogue to end
harassment. While the emphasis is on
learning practical strategies by taking
part in the project, Imprint members
learn about the power structures that
lie behind the phenomenon of sexual
harassment, including patriarchy.

In addressing the problem of sexual
harassment, the movement agreed on
the importance of including men

in its work, which came naturally as
two of Imprint’s co-founders are men.
During Egypt’s major holidays, when
harassment is typically at its worst,
Imprint organizes patrols in public
spaces, made up of young male vol-
unteers who intervene non-violently
to prevent incidents of harassment, to
deliver harassers to the police, and to
help filing legal claims against harass-
ers. The patrols also act to promote
positive examples of masculinity. They
show that there is an alternative and
that joining the movement against
harassment is a great thing to do. The
sight of men commanding respect
without using violence or harassing
women is a powerful tool for change.

Imprint functions at the grassroots
level and through advocacy, trans-
mitting voices from the streets to the
government through online media
and through face-to-face meetings
with officials. The movement relies

on teams that work at various levels
and aim at different targets, though
all have the overarching aim of ending
sexual harassment.

http://www.arab-hdr.org/reports/2016/english/AHDR2016En.pdf?download, Accessed 8 October 2016

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING

GENDER EQUALITY BY 2030

43


http://www.arab-hdr.org/reports/2016/english/AHDR2016En.pdf?download

44

5. YOUTH AND
GENDER-RESPONSIVE
IMPLEMENTATION OF SDGS

THE 2030 AGENDA FOR
SUSTAINABLE DEVELOPMENT

With the Millennium Development Goals
(MDGs) coming to an end in 2015, the UN
adopted the 2030 Agenda for Sustainable
Development on January 1, 2016. The 2030
Agenda is a global action plan to end pov-
erty, protect the planet and ensure that all
people enjoy equality, peace and prosperity.
It strives for a world that is just, equitable
and inclusive; where development bene-
fits everyone, including children, girls and
women, youth and future generations.®® The
2030 Agenda applies to all countries, both
rich and poor.

The 2030 Agenda emphasizes on ‘leaving
no one behind’ and to ‘reach the furthest
behind first’. This means focusing on the
progress of the most vulnerable communi-
ties first, which includes young women that
are the most marginalized in a community
such as those belonging to minority groups,
those who are disabled, living in conflict
and post conflict areas, those who are in-
ternally displaced, refugees and migrants,
among others.

This new development framework includes
a set of 17 goals - including 169 targets and
230 indicators - known as the Sustainable

Development Goals (SDGs).

The SGDs are interconnected and inter-
linked. Often achieving one particular goal
involves tackling issues commonly associ-
ated with another goal. For example, goals
around poverty reduction, health, educa-
tion, economic development, peace and

security cannot be achieved without achiev-

ing gender equality.

What is sustainable development?

The United Nation’s 1987 Report of
the World Commission on Environ-
ment and Development: Our Com-
mon Future noted that sustainable
development is the development that
meets the needs of the present with-
out compromising the well-being of
future generations. The concept con-
tinued to expand in scope. In 2000,
the Earth Charter broadened the
definition of sustainability to include
the idea of a global society “founded
on respect for nature, universal human
rights, economic justice, and a culture
of peace.”

https://www.sustainabilitydegrees.
com/what-is-sustainability/

WHY ARE SDGS IMPORTANT?

The SDGs are important because they
determine the direction of development
work until 2030. They influence government
planning and donor funding priorities. This
means there are new opportunities now

to influence national and local level poli-
cy-making.®©

The SDGs are also consistent with interna-
tional law, and build upon existing interna-
tional commitments. In this way, SDGs to-
gether with CEDAW create a human rights
foundation, to help countries achieve gen-
der equality, empower all women and girls,
and end all forms of gender discrimination.®

89 Adapted UNDG,(2016). The Sustainable Development Goals are coming to life: Stories of country implementation and UN support.

90  http://www.caritas.org/2015/09/sustainable-development-goals-sdgs-frequently-asked-questions/, accessed 3 October 2017

91 Adapted from UN Women. (2016). CEDAW for Youth
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92  http://womendeliver.org/wp-content/uploads/2016/05/GlobalGoals_Infographic_sx7_DIGITAL.pdf
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Learn more about the SDGs here.

Read the easy-to-read version of the
2030 Agenda, developed by the Inter-
national Disability Alliance (IDA) and
the International Disability and Devel-
opment Consortium (IDDC).

Read the full text of the 2030 Agenda
here.

ACHIEVING GENDER EQUALITY: A
PRECONDITION TO REALIZE THE
SDGS

The 2030 Agenda declares that justice for
women and girls and their human rights
matter because they are half of humanity,
and their needs and potential cannot, and
must not, be ignored. It further recognizes
that gender equality is a necessary founda-
tion for a peaceful, prosperous and sus-
tainable world. Providing women and girls
with equal access to education, health care,
decent work, and representation in political
and economic decision-making processes,
creates sustainable economies and benefits
societies and humanity at large.

Gender equality is thus essential for pro-
gress towards the achievement of all SDGs,
and should therefore be part of all strate-
gies to achieve each of them. With this, the
2030 Agenda places gender equality and
women and girls’ empowerment in the core
of all its efforts to achieve the SDGs. All
countries have been asked to prioritize gen-
der equality and to ensure that the agenda
for sustainable development delivers for all
women and girls.

The SDGs also include a dedicated goal

(SDG 5) to achieve gender equality and
empowerment of women and girls. This
standalone goal aims for ending all forms of
discrimination in laws, policies and prac-
tices, and to eliminate all forms of violence
and harmful practices against all women
and girls everywhere. Reaching this goal re-
quires recognizing and valuing unpaid care
and domestic work, ensuring women’s full
participation and equal opportunities for
leadership in political, economic and public
life, and accessing sexual and reproductive
health and rights.

In addition to SDG 5, there are 11 gender-fo-
cused targets and 50 gender-sensitive
indicators in other goals addressing poverty,
hunger, health, education, climate change
and peaceful societies.

Finally remember that achieving gender
equality requires going beyond SDG 5
and specific-gender related targets. All
17 SDGs are relevant for making gender
equality and the empowerment of women
and girls as a reality in all countries.
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SDG 5: GENDER EQUALITY 29 %en

The goal of SDG 5 is to achieve gender equality and empower all women and girls :: l ) 4 ',‘ ‘

WHAT?

1 End discrimination against
all women and girls

Recognize and value unpaid
care and domestic work

Ensure women's participation
and leadership in decision-making

Eliminate violence against
all women and girls

Ensure universal access to sexual
and reproductive health and rights

Eliminate all harmful practices
such as child marriage

Means of Implementation

5.a Undertake reforms to give women equal rights to economic resources,
as well as access to ownership and control over land and other forms
of property, financial services, inheritance and natural resources, in
accordance with national laws

Enhance the use of enabling technology, in particular information and
communications technology, to promote the empowerment of women

Adopt and strengthen sound policies and enforceable legislation for the
promotion of gender equality and the empowerment of all women and

5.b

5.c

girls at all levels

WHAT DO WE MEAN BY GENDER-
RESPONSIVE NATIONAL
IMPLEMENTATION OF SDGS?

As mentioned above, the emphasis
throughout the 2030 Agenda is that —over
and above the dedicated SDG 5 on gender
equality and the gender-sensitive targets
and indicators in other goals— all SDGs
have to be implemented in a gender-re-
sponsive way even where there is no clear
reference to gender equality and the em-
powerment of women and girls. This means
when implementing the SDGs, countries
must put the needs of women and girls first,
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especially the most marginalized groups.

Gender-responsive implementation of the
2030 Agenda requires countries to take
actions around the following five areas:

1. Strengthen laws and policies to pro-
mote gender equality and empower-
ment of women and girls. For example,
governments should remove all laws that
discriminate against women and girls.
This may require development of new
laws and policies, or revision of exist-
ing ones, to promote female autonomy
within the household; equal sharing of
responsibilities between women and men
in family life; women’s access to capital



and property; women and girls’ right to
education and health services; women’s
participation in political and public life;
women’s rights in conflict resolution and
peace building; economic participation
of women and laws and policies that end
violence against women and girls, among
others. Governments should particularly
pay attention to the situation of different
groups of women and girls.

. Ensure sufficient funds for programmes
and policies to achieve gender equality
and women and girls’ empowerment. In
other words, governments should en-
sure specific-allotment of funds, redi-
rect funds and prioritize funds towards
programmes and policies that support
gender equality and women and girls’
empowerment.

. Strengthen women’s leadership and full
and equal participation in decision-mak-
ing in all areas. For example, govern-
ments should make more efforts to
embed gender equality in constitutions
and policies; promote women’s participa-
tion in political and public activities such
as in political parties, judiciary, ministerial
positions and parliament. Women should

Strengthen laws and
policies to promote
gender equality and

empowerment of
girls and women.

also be able to participate fully in local
community development and peace
building efforts.

. Strengthen gender-responsive data

collection, follow-up and review pro-
cesses. Governments should ensure
gender related data and statistics are
available and collected. Such data should
be disaggregated by sex, age and in-
come and other characteristics relevant
in national contexts. Gender statistics
should be available on poverty, income
distribution within households, unpaid
care work, women’s access to, control
and ownership of, assets and productive
resources, participation at all levels of
decision-making and violence against
women, to measure progress for women
and girls.

. Enhance national institutional ar-

rangements. To put simply, all national
institutions, their planning and deci-
sion-making, policy formulation and

its implementation, as well as budget-
ing processes should contribute to the
achievement of gender equality and the
empowerment of all women and girls.
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WHAT DOES THE NATIONAL
IMPLEMENTATION OF SDGS ENTAIL?

There is no one-size-fits-all approach

to implementing the 2030 Agenda.
Achieving the SDGs essentially requires
countries to own the agenda and lead it.

To begin countries must sync their national
development priorities with the SDGs, with a
special focus on needs of women and girls.
Many countries have begun undertaking an
assessment of what each of the SDGs implies
for them, taking account of country contexts
and challenges. While the SDGs are universal,
countries need to ‘tailor’ or further develop
certain targets and indicators to reflect the
countries reality. These SDGs and targets

can be included into already existing policies
and processes or new structures, laws and
policies may be required.

Many countries are in the process of
establishing national institutions to guide and
support the implementation of the SDGs.
These are often led by a group of specific-
ministries (inter-ministerial committees)

or groups focusing on specific-sectors or
themes (intersectoral committees) such as
peace and security, labour, health and so on.
These committees will often be responsible
for coordinating the national implementation
of the SDGs. Parliaments also have a critical
role in SDGs implementation, through their
oversight and legislative functions, including
adoption of the national budget. Local
governments are too expected to be front-
runners in SDGs implementation, with local
planning, service delivery, community buy

in and local leadership being essential for
achieving sustainable development. A strong
alignment among all levels of government is
also essential for an effective implementation
and achievement of SDGs.

The national implementation must also be
cross-sectoral to reflect inter-linkages among
various goals and targets. In other words,
achieving gender equality and women’s

empowerment must not be a designated a
responsibility of women related ministries
and commissions alone. Different ministries
and groups such as on workforce and la-
bour, political affairs, peace building, finance,
labour, education, poverty alleviation among
others, must find ways to achieve gender
equality within their sectors. Yet, whatever
the approach chosen to implement the SDGs,
it is the responsibility of governments to en-
sure that the development benefits reach the
most vulnerable groups in the country and
no one is left out including girls and young
women.

While governments have the main respon-
sibility to implement the SDGs, businesses,
academia, faith-based groups, civil society in-
cluding young women and young men, have
a key role to play in national implementation
of SDGs. Governments must bring them
together for collective problem solving and
define roles and responsibilities to make the
process work. Partnerships among different
groups, such as partnership for achieving
gender equality, are an important way by
which civil society can influence the national
implementation of SDGs.

Finally, remember SDGs are not legally bind-
ing on countries. There are no enforcement
mechanisms. Although there is a system for
review and follow up at national, regional
and global levels, but it remains voluntary. At
the national level, National Statistical Offices
(NSOs) are responsible for collecting data
to show progress towards achieving SDGs.
This data provides evidence for national
reporting on SDGs. At the regional level, the
Arab Forum on Sustainable Development is
the key platform for follow-up and review of
national progress on SDGs?. At the global
level, the High Level Political Forum (HLPF)
undertakes the global review process. Youth
groups can participate in the HLPF through
the United Nations Major Group for Children
and Youth (MGCY).

93 UN Regional Commissions. (2015). Regional Views on 2030 Agenda Follow up and Review Framework.
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Read ‘Driving the Gender-Responsive
Implementation of the 2030 Agen-

da for Sustainable Development’ for
more information

Learn more UN’s Major Group on
Children and Youth and ways to get

involved, as an individual and as a
youth group.

Read Womankind UK’s ‘Implementing
the Sustainable Development Goals to
advance women’s rights and gender
equality: An advocacy guide’, to get
more ideas on how to frame your ad-
vocacy for gender equality using the
opportunity of SDGs.

ENTRY POINTS FOR YOUTH

TO ADVOCATE FOR GENDER-
RESPONSIVE IMPLEMENTATION OF
THE 2030 AGENDA

As highlighted, the national implementation
of the SDGs is a key opportunity to ensure
accountability of states to achieve gender
equality and empowerment of women and
girls by 2030. As a young woman or young
man (as an individual or in a group), you
can utilize this global momentum to advo-
cate for gender equality and empowerment
of young women in your community and

at the national level. As the 2030 Agenda
asserts, young women and young men are
critical agents of change, and are essential
for achieving sustainable development.

94  http://www.unwomen.org/en/news/stories/2016/2/lakshmi-puri-speech-at-youth-assembly, accessed 7 September 2017
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weak, ask for a more open and inclusive
process. This will require working with
other civil society actors from a range of
sectors to pressure government to make
the process more inclusive, transparent
and effective.

Amplify your voice. Make sure that

the voices of most marginalized young
women are at the table when setting
national priorities linked to the SDGs.
Remind the government that the SDGs
are based on the principle of ‘leaving no
one behind’ and ‘reaching the furthest
behind first’. Take part in identifying
solutions and innovative ways of achiev-
ing gender equality linked to the imple-
mentation of the 17 SDGs.

Join hands. Seek out and build relation-
ships with governments, businesses,
academia, parliamentarians, religious
and community leaders, and other
national/regional/international bodies
for achieving gender equality. Are there
any local champions, women and men,
advocating for gender equality that you
can connect with? Apart from women’s
rights groups, there may be other advo-
cacy groups such as those concerned
with children’s rights, youth issues, edu-
cation, protection, social policy, environ-
ment, peace and security that are also
pushing for gender equality. Find out
ways to create partnership with them in
the SDGs implementation process.

Numbers matter. Find out if your gov-
ernment has gender-sensitive data for
all sectors, to measure progress towards
the SDGs. Ask governments to improve
data collection such as that which re-
flects the situation of all young women
and young men, especially those be-
longing to the most vulnerable groups.
For example, advocate for promoting
gender-sensitive indicators in national
labour statistics. These indicators can
focus on measuring domestic work such
as cleaning, cooking and care giving, to
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show the extent of unpaid work under-
taken by women and girls.

Be the eyes and ears. Monitor the im-
plementation of SDGs in your country.
Begin by learning about the process by
which government agencies are de-
veloping the National Report on SDGs
implementation and progress. Look for
ways in which your youth group and civ-
il society can provide inputs and engage
in the process. Make sure that gen-

der equality, empowerment of young
women and the role of young men as
partners in gender equality are integrat-
ed throughout national and local review
and reporting of SDGs.

These ideas are only a glimpse of the op-
portunities available to you to influence the
national implementation of SDGs such that
they deliver for all young women. In dif-
ferent countries, the entry points for such
advocacy for gender equality will vary. The
national context and political landscape will
determine your most strategic course of
advocacy action. This engagement also de-
pends on your capacity, skills and resources
you have available for advocacy. How these
advocacy actions can be put together in a
strategic way to be effective is detailed in
Part 2 of this toolkit.

Do you have some more ideas on how
your youth group can participate in
the national implementation of SDGs?
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Part 2: Planning and
Conducting vyouth-led
advocacy: The ‘how’

2.1 WHAT IS ADVOCACY?



In other words, advocating for gender
equality and empowerment of young wom-
en means to speak up for young women'’s
rights, and to bring about changes in laws,
policies, practices and attitudes that will
make a positive and lasting difference to
the lives of all young women. Such advoca-
cy requires influencing people and organi-
zations that have power to change gender
discriminatory policies, laws, corporate
behaviours and cultural practices and atti-
tudes, which hold young women back from
enjoying their rights.

In this toolkit we use examples of
advocacy directed at government or
other public bodies to make laws and
policies more gender equitable. This is
because gender-equitable policies can
drive change in attitudes and prac-
tices in communities and in people.

At the same time, we need to work
with communities to address cultural
attitudes and social norms that limit
young women’s rights and gender
equality.

Advocacy is often confused with other
approaches that share common elements.
Therefore, it is common to find several
terms that are used interchangeably to
describe advocacy work. Public campaign-
ing, media work, communications, lobbying,
public relations, policy development, aware-
ness raising, networking, social mobilization
are often terms used for advocacy. In fact,
they are all techniques that are part of ad-
vocacy.?’

The demarcation lines between commu-
nications and advocacy are blurred. This
can often cause confusion in the way
both terms are interpreted and used.

Communications (also referred to as
‘strategic communications’) relates
mainly to the flow of information that
creates and improves knowledge
amongst your target audience. The
information that is conveyed can help to
raise public awareness and shape opin-
ions on young women’s rights and the
role of young men as partners in achiev-
ing gender equality. The main goal of
creating public awareness is that it leads
to behavioural and/or policy change that
helps to achieve gender equality and
young women’s empowerment.

This type of communications overlaps
with advocacy, which is an umbrella
term used for a variety of ways available
for influencing decisions that lead to
positive and lasting changes in young
women and young men’s lives. In other
words, advocacy is the strategic use of
information that is organized into an
argument that can then be communicat-
ed through various channels to gain the
acceptance of political and social leader-
ships to achieve gender equality.

As evident, advocacy relies on commu-
nications to reach its goals. Both often
overlap and should reinforce each other
for greater impact.

97 Karkara N. (2013). The Children’s Agenda Advocacy Toolkit: Guidance on how to effectively advocate for children’s rights in Tanzania, UNICEF Tanzania.

98  Adapted from MGD-F, Advocacy and Communication Strategy
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These nine questions are:

2.2 PLANNING FOR

ADVOCACY

For advocacy to be effective, it is impor-
tant to plan it right. A good advocacy plan
should reflect where you are, where you
want to go and how you can get there. In
other words, advocacy planning is a disci-
plined effort to influence key policy deci-
sions and practices in a strategic way to
achieve your goal of a gender-equitable
society.

Question 1: What do we want?

Understand your situation, generate
evidence and choose your advocacy
priority.

Question 2: Who can give it to us?

Find out about your advocacy audi-
ence.

Question 3: What do they need to

hear?
There are many different ways to strate-

gically plan advocacy work. In this toolkit,
we are using the ‘nine- questions model’

for making a strategic advocacy plan for
achieving gender equality and empower-
ment of all young women. This nine-ques-
tion model will take you step-by-step,

from identifying the main advocacy issue
you want to advocate for, to drawing up a
specific-action plan then to implement your
advocacy work. The toolkit ahead will take
you through tools to find answers to each of
the nine questions.

Determine your advocacy messages.

Question 4: Who do they need to
hear it from?

Find out who will be most effective
messenger/s for your advocacy.

Question 5: How do we get them to
hear it?

Determine how the message will get
delivered.

Question 6: What have we got?

Consider your resources and

strengths.
Break down your pind partners .
: Manage risks Question 7: What do we need to
advocacy goals  gypnorters and effectively
into achievable  ohampions develop?
steps .
Determine your challenges and gaps.
Question 8: How do we begin?
Think about your first steps by setting
WHY PLAN advocacy goals and outcomes.
Capitalize on FOR Use the right
new ADVOCACY? tools Question 9: How will we know if it is
opportunities R working or not?
Plan for monitoring your advocacy
and determining impact and learning.
Counter Use scarce Get the timing Although these nine questions are provid-
opposition resources right .
wisely ed in sequence, however, remember that
advocacy is not a linear process - it is a
cycle. While you do not have to go through

the nine questions in a strict order, you will
need to constantly revisit them as you plan
and implement your advocacy strategy. The
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nine questions are interrelated, and answer-
ing one will likely inform others. You can use
this model for long-term strategic advocacy
planning, and also as a checklist for making

a quick advocacy response. This model can

be applied on advocacy actions at all levels:
local, national, regional and global.

Here are some factors to consider when
developing your advocacy strategy'°:

¢ Context: Every political environment is
different. Each presents its own opportu-
nities and constraints. Political decisions
are made differently depending upon
the nature of the State, its politics, media
and strength of the civil society. Conflict
and post-conflict situations present their
own opportunities and challenges in
advocacy.

¢ Timing: Each moment in history pre-
sents its own political opportunity and
constraint. For example, the momentum
created by the 2030 Agenda is an op-

99 Adapted from Advocacy Institute, (2002) Washington DC.

100 Adapted from VeneKlasen L., Miller V. (2002), A New Weave of Power, People & Politics: The Action Guide for Advocacy and Citizen Participation.Just Associates.

portune time for countries to strengthen
advocacy to achieve gender equality.
Elections, national days and/or confer-
ences may provide additional opportuni-
ties to raise these issues nationally. (See
Q5: How do we get them to hear it? for
more information)

¢ Strengths and weaknesses of your
network/organization: When making
your advocacy strategy, be aware of the
comparative strengths and weakness-
es of your youth group. Do you have
a strong constituency of allies? What
resources are available? Are your aims
clear and achievable? What lessons can
you learn from your youth groups’ past
experiences in advocacy, (if applicable)?
(See Question 6: What have we got? and
Question 7: What do we need to devel-
op? for more information)

¢ Risks: Ending gender discrimination
requires changing power dynamics,
which is not often without risk or back-
lash. Whatever the context, at times risks
need to be taken to advance the advo-
cacy agenda. In such a case, everyone
involved must understand the potential
risks and have a plan to reduce such
risks. (For more information, see the
section on managing risks in advocacy,
under Question 6: What have we got?
and Question 7: What do we need to
develop?)

QUESTION 1: WHAT DO WE WANT?
Answering Question 1 involves:

¢ Analyzing the situation;
¢ Generating evidence for advocacy; and
¢ Choosing advocacy priorities.

Analyzing the situation: A situation analysis
tends to analyze the problem that needs
to be addressed, and looks for the ways in
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which it can be solved. It helps to generate
solid evidence for your advocacy issue. In
this way a situation analysis forms the foun-
dation of every strategic advocacy plan.

There are other several ways to perform a
quick analysis of the situation. For exam-
ple, you could perform a review of available
material on gender equality and monitor
trends around young women’s rights in your
country to determine your advocacy issue.
Look at researches; reports, surveys, youth
consultations, statistics, policies and tes-
timonies related to young women’s rights
and gender equality issues. Read CEDAW
Committee reports for your country, to
determine the situation of young women in
your country, and what are its recommen-
dations to ensure young women'’s rights
are achieved. In addition, consider men and
women’s attitudes towards gender equali-
ty and the findings and recommendations
emerging from the IMAGES MENA study.

You could also get together young wom-
en and young men, community members,
active think tanks working on ending gen-
der discrimination, and gender equality
advocates to get a mix of ideas that can
help you to define the problem and solu-
tions that can be addressed by advocacy.
If you have the capacity and resources,
you can also conduct your own research to
determine the most pressing gender dis-
crimination issue that can be addressed by
advocacy.
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Below are a few resources that can
help you learn about the status of
women and girls in the region as well
as the attitude of men and boys to-
wards gender equality in the Arab re-
gion. They also provide ideas on how
women’s condition and status in the
region can be improved by advocacy.

UNDP’s Arab Human Development
Report 2016: UNDP. Youth and the
Prospects for Human Development
in a Changing Reality: Read this
report to learn about the situation
of young women and young men in
the Arab State today.

Against Wind and Tides: A Review
of the Status of Women and Gen-

der Equality in the Arab Region
(Beijing +20): This report looks at
progress and ongoing challenges
for women’s empowerment in the
region.

Arab Women and Legalization:
The report analyses the legal status
of women in more than 20 coun-
tries in the region.

The IMAGES MENA study: As
mentioned in Part 1, this study
helps to understand masculinities
in the Arab region. It provides key
evidence on the position of men
regarding gender equality, and
provides orientation for framing
policies to promote men and boys
as partners in gender equality. Also
available are full multi-country re-
ports for Egypt, Lebanon, Morocco
and Palestine.



http://www.undp.org/content/undp/en/home/presscenter/pressreleases/2016/11/29/arab-human-development-report-2016-enabling-youth-to-shape-their-own-future-key-to-progress-on-development-and-stability-in-arab-region-.html
http://www.undp.org/content/undp/en/home/presscenter/pressreleases/2016/11/29/arab-human-development-report-2016-enabling-youth-to-shape-their-own-future-key-to-progress-on-development-and-stability-in-arab-region-.html
https://sustainabledevelopment.un.org/content/documents/2283ESCWA_Women%20and%20Gender%20Equality%20in%20the%20Arab%20Region_Beijing20.pdf
http://arabstates.unwomen.org/en/digital-library/publications/2015/all/arab-women-and-legalization
https://imagesmena.org/

Country Gender and Economic
Profiles: This report looks at wom-
en’s engagement in the economy in
the Arab region. It provides ideas
on how women’s participation in
workforce can be increased.

Combating domestic violence
against women and girls: Policies
to empower women in the Arab re-
gion: This study examines violence
against women and girls in 18 Arab
countries, with particular focus on
domestic violence. It provides rec-
ommendations for evidence-based
policies to end domestic violence.

Status of Arab Women Report
2017. Violence against Women:
What is at stake?: The study fo-
cuses on intimate partner violence
and particularly on its economic
costs. It reviews evidence-based
knowledge and provides in-depth
understanding of the human rights
and socioeconomic conseguences
of intimate partner violence in the
Arab region.

Here are a few resources to help you con-
duct your own research.

The YPAR Hub: The YPAR - Youth-
led Participatory Action Research-
Hub trains youth to conduct
research in their communities. It
focuses on how to design your
research, investigate your issue and
take action.

START (Simple Toolkit for Advo-
cacy Research Techniques): This
toolkit gives users a comprehen-
sive guide to carry out their own
research to discover the reality and
the problems around a particular
sector or theme.

In addition to conducting your own
situation analysis around young wom-
en’s rights in the Arab region, consider
how your advocacy can connect with
the SDGs to identify your advocacy
issue.

As mentioned in Part 1, all 17 SDGs
are relevant for making gender equal-
ity and the empowerment of women
and girls a reality. In addition to the
standalone goal on achieving gender
equality (SDG 5),the eleven gen-
der-sensitive targets and the fifty gen-
der-focused indicators provide ideas
on areas that can be prioritized for
advocacy to achieve gender equality
and empowerment of young women.
For example, you can advocate for:

* Gender-responsive national imple-
mentation of SDGs. (See Part 1on
how youth can be involved in this)

Ending all forms of discrimination
against all young women.

Adoption and strengthening of
sound policies and enforceable leg-
islation for the promotion of gen-
der equality and the empowerment
of all young women at all levels.

Eliminating all forms of violence
against women in the public and
private spheres, including traffick-
ing and sexual and other types of
exploitation.

Eliminating all harmful practices,
such as child, early and forced mar-
riage and female genital mutilation.
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http://arabstates.unwomen.org/en/digital-library/publications/2016/all/country-gender-and-economic-profiles
http://arabstates.unwomen.org/en/digital-library/publications/2016/all/country-gender-and-economic-profiles
http://arabstates.unwomen.org/en/digital-library/publications/2013/all/combating-domestic-violence-against-women-and-girls
http://arabstates.unwomen.org/en/digital-library/publications/2013/all/combating-domestic-violence-against-women-and-girls
http://arabstates.unwomen.org/en/digital-library/publications/2013/all/combating-domestic-violence-against-women-and-girls
http://arabstates.unwomen.org/en/digital-library/publications/2013/all/combating-domestic-violence-against-women-and-girls
https://www.unescwa.org/publications/arab-women-report-violence-against-women
https://www.unescwa.org/publications/arab-women-report-violence-against-women
https://www.unescwa.org/publications/arab-women-report-violence-against-women
http://yparhub.berkeley.edu
http://www.eldis.org/vfile/upload/1/document/0708/DOC21074.pdf
http://www.eldis.org/vfile/upload/1/document/0708/DOC21074.pdf

Remember that selecting your advocacy
issue does not mean focusing only on the
broad theme you want to address (e.g.
economic empowerment of women, end-
ing violence against young women among
others). You also will need to think about
specific-problems linked to this broad issue;
their root causes; barriers to solving them
and their policy-related solutions.” This can
be done effectively using a tool called the
‘oroblem and solutions’ tree. This is a use-
ful tool for conducting a deeper situation
analysis because it offers a visual structure
to analyze the problem and its solutions.
The problem tree helps in understanding
the immediate, underlying and root causes
of the issue, as well as helping in gathering
information to support the analysis. The
solutions tree helps to identify possible are-
as where you could advocate for change.

TOOL 1: PROBLEM AND
SOLUTIONS TREE

Here is a hypothetical example, we
are assuming that a youth group, after
conducting a rapid review of national
situation analyses on gender equality
and consulting with groups of young
women and young men and gender
equality advocates, has decided to
focus on the problem of sexual har-
assment of women in public spaces.

For this central problem, let’s develop
a problem and solutions tree with the
directions below to analyze the issue
and its solutions in details.

To create a problem tree:

1. As the name implies, this tool re-
sembles a tree. Begin by drawing a
flow chart, as shown ahead, by plac
ing the main problem in the center
of the tree. The roots of the tree,
in the lower part of the drawing,
represent the causes of the main
problem.

2. List as many causes of the problem
as you can think of. Draw arrows
from the causes to the main prob-
lem. While listing each cause, brain-
storm on the ‘cause’ of the ‘cause’.
Link all of these by arrows to show
their connection.

3. Next, write the effects, or the con-
sequences of the problem, above
the main problem box (the tree
branches). Draw an arrow from the
main problem to the effect. For
each effect, ask what further effects
it could have.

4. Remember to consider the situ-
ation of the most vulnerable and
excluded young women, and con-
sider how the issue affects them.

5. After the brainstorming is complete,
look at the causes again and high-
light those that could be changed
or improved with the help of influ-
ential people or institutions through
advocacy.

Now turn the problem tree into a
solutions tree: One way to identify
solutions is to reverse the causes and
consequences of the main problem.
For example, if the cause is ‘inade-
gquate laws around sexual harassment

101 UNAIDS. (2014). Act!2015. Advocacy Strategy Toolkit
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of women in public spaces’, then a
possible solution will be ‘developing a
law to criminalize sexual harassment
of women in public spaces’. Other
solutions could be ‘ensuring strong
law enforcement’, ‘better and safer
public infrastructure’, ‘working with
men and boys as partners in gender
equality’.

These solutions will begin to give you
ideas on what your advocacy should
focus upon. [Although this topic will
be further developed in Question 8:
How do we begin? it is useful, to start
thinking now about how the issue
relates to the policymaking environ-
ment].

Do note that the example provides an
understanding of how the tool can be
used, but by no means it is a complete
analysis, because there would clearly
be other causes and effects, and more
links among solutions.

It is also important to understand that in
this hypothetical example, we are assuming
that there is no law, or an inadequate law,
around ending sexual harassment of women
in public spaces in the country, for which
the corresponding solution is to develop a
comprehensive law around this issue. When
you conduct this exercise with your youth
group, your analysis may reveal this prob-
lem or it may highlight that a law on this
issue already exists in your country, but it is
poorly implemented and/or monitored. In
that case your solution would focus on en-
suring effective implementation and moni-
toring of the said law.
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Low status of young women
in society

Limited participation of young
women in work and public life

Restricted
mobility of young
women in public
spaces

Culture of

impunity for

perpetrator

Limited reporting
by young women
on incidences of
sexual harassment
in public spaces

Main Problem: Sexual harassment of women in public spaces

Lack of public
infrastructure
(e.g. poor
lighting in streets,
poor public
transportation)

Inadequate law
enforcement
including
ineffective
policing and
judiciary

Poor governance

Inadequate laws,
policies and
investments on
ending sexual
harassment of
women in public
spaces

Lack of political
will and
motivation

Culture of silence,
justification of
violence against
women

Men and boys
treat women and
girls as inferior

Traditional
cultural practices
and social

norms based on
patriarchy



Improved status of young
women in society

Increased participation of young
women in work and public life

Increased mobility
of young women
in public spaces

Strong penalties
for perpetrators of
sexual harassment
of women in
public spaces

High reporting

by young women
on incidences of
sexual harassment
in public spaces

Main SOLUTION: Ending sexual harassment of women in
public spaces

Good and Strong law

safe public enforcement

infrastructure including
responsive police
& judiciary

Good governance

A comprehensive
law that
criminalizes sexual
harassment of
women in public
spaces

Increase in
political will and
motivation

Young women
speak up and take
action against
sexual harassment
directed at them

Men and boys as
change agents
and partners in
gender equality

Gender-equitable
cultural practices
and social nhorms



Choosing advocacy priorities: It would be
ideal to advocate for all the issues iden-
tified through the problem and solutions
tree analysis, but your advocacy should
prioritize one issue at a time to ensure focus
and success. Remember that the advocacy
priority you start with can build a momen-
tum for the next chosen issue. These advo-
cacy priorities can be chosen by rating each
identified issue against a given criteria.

TOOL 2: CHOOSING AD-
VOCACY PRIORITIES™?

1. Draw upon the problem and solu-
tions tree analysis conducted
earlier and list out the main issues
in relation to the problem of sexu-
al harassment of women in public
spaces. For example, ‘develop a law
that criminlaizes sexual harassment
women in pubic spaces’; ‘ensure
strong law enforcement’; and ‘build
good and safe public infrastruc-
ture’.

2. Discuss the first issue and go down
the entire list of criteria mentioned
below. How likely is it to be suc-

cessful? How closely does it fit with
your youth group’s expertise? etc.
Rate each issue on each criterion
using a ranking of 1-5 (with 5 being
the maximum).

3. After discussing all the points, you
can add up the numbers at the bot-
tom. The issue with the most points
is the one you should prioritize to
work on. Following the example in
the table below, the hypothetical
youth group chooses to focus its
advocacy on developing a law that
criminlaizes sexual harassment
against women in pubic spaces,
since it receives the most points
against the criteria. Remember, you
may also choose to focus on more
than one key issue, depending on
your aims, resources and capaci-
ties.

NOTE: Whichever issue you may
finally decide to focus upon, your ad-
vocacy for achieving gender equality
must always include ways of working
with men and boys as partners for
gender equality.

Issue 1: Develop a
law that criminlaiz-
Criterion es sexual harass-
ment of women in
public spaces

Likelihood of success 5

Potential benefits to
young women

5

Potential for your youth
group/organization to 4
make a difference

Fits with your youth
group’s (and your part- 5
ners’) area of expertise

Issue 2: Ensure Issue 3: Build good

stronger law and safe public
enforcement infrastructure

3 3

5 4

4 3

2 2

102 Adapted VSO. (2009). Participatory Advocacy: A toolkit for VSO staff, volunteers and partners.
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Possibility to involve
young women, young 3 3 3
men and communities

Is the issue grounded in
solid evidence? (See more
on evidence gathering
ahead)

Is there pre-existing
momentum on the 4 4 4
issue?

Do you have resourc-
es to advocate on the 4 2 3
issue?

Total 35 30 26

Depending on the context, your advocacy
priority may be around developing a gen-
der-equitable policy; placing young women
issues on the policy agenda; implement-
ing an existing gender-equitable policy;
blocking a gender discriminatory policy or
maintaining a policy that supports gender
equality. To get more details on this, see
Annex 1: Indicators for measuring advocacy
activities, outcomes, goals and impact.

report their experience. HarassMap
then sends automated responses to
each report with information on how
to access free services - filing a police
report, getting legal aid or psychologi-
cal help, or taking a self-defence class.
Volunteers review reports and sort
them into categories such as ‘indecent
exposure’ ‘sexual invites’ ‘stalking or
following’ ‘catcalls’ or ‘groping’

HarassMap then maps each incident
online, using the text message system
Frontline SMS to collate the messages
and the online mapping system Usha-
hidi to plot the locations out. The on-
line map not only provides evidence
that harassment exists for those who
deny it, it also helps to break the
stereotypes that lead to inaction such
as: ‘harassment doesn’t happen in my
neighbourhood, ‘it only happens to
non-veiled girls,” ‘it happens in dark
streets at night,” or by young men
who can’t get married’ all of which are
proven false by HarassMap’s reports.

The HarassMap initiative aims to stop
the social acceptability of sexual har-
assment. It includes four main compo-
nents. First, women who experience
harassment can send an anonymous
text message or log onto the Har-
assMap website (harassmap.org) to

This evidence provides support for
HarassMap’s community outreach and
prevention efforts, which are the pro-

103 https://tavaana.org/en/content/taking-back-egypts-streets-harassmap-campaign-end-sexual-harassment, accessed 30 October 2017
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ject’s primary focus. Volunteers across
Egypt ask for civic support from
policemen, shop owners, and others
on the streets in their neighbour-
hoods, most of them agree to stand

up against harassment they witness
rather than looking the other way.

HarassMap is also working on ending
sexual harassment at workplace.

Evidence for advocacy: Evidence is im-
portant because it provides legitimacy

to advocacy. If your evidence is credible
decision-makers take what you have to say
seriously. However, generating evidence is a
continuous part of advocacy work and sup-
ports many stages of advocacy planning. It
helps in selecting advocacy issues, devel-
oping advocacy goals, forming messages
(to also overcome opposition), building
partnerships and monitoring progress and
impact’©4,

This evidence can be gathered by primary
or secondary means. Primary means of gen-
erating evidence can include undertaking
original researches, surveys, reviews, map-
pings and documentation on your advocacy
theme. This can provide you with quanti-
tative and qualitative data. It will also help
you capture voices of young women and
young men that will further legitimize your
advocacy.

The secondary means of generating evi-
dence may include using data already pub-
lished and analysed. When you review the
available situation analysis and trends on
gender equality, highlight all the available
data for building evidence for your advoca-
cy.

Arab Development Portal, a one-
stop-shop knowledge resource
on gender equality. Look it up at
http://arabdevelopmentportal.
com.

Data and evidence on men
attitudes towards gender equal-
ity available from the IMAGES
MENA study. Go to https://imag-
esmena.org/ for more informa-

tion.

TOOL 3: CHECKLIST FOR
GENERATING EVIDENCE'"®

Following are some areas to con-
sider when generating evidence for
advocacy to achieve gender equality
and empowerment of young women.
Answering these questions can help
make your evidence a well-rounded
package:

e |s the evidence grounded in solid
research?

* Does the evidence highlight the
causes of a problem?

¢ Does the evidence help to provide
convincing solutions to the prob-
lem?

104 Adapted from Gosling L., Cohen D., (2007). Participant’s Manual: Advocacy Matters — Helping children change their world, International Save the Children

Alliance.

105 Adapted UNICEF. (2010). Advocacy Toolkit: A guide to influencing decisions that improve children’s lives.
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¢ Does the evidence consider ineqg-
uities, disparities, vulnerability and
marginalization of young women?

¢ |s the evidence complemented with
qualitative analysis when it is quan-
titative, and vice versa?

e |s the evidence complemented with
stories of real young women and
young men that highlight the per-
sonal dimensions of the problem?

* Is the evidence timely?

QUESTION 2: WHO CAN GIVEIT TO
us?
Answering Question 2 involves:

¢ Identifying stakeholders and power to
determine key targets and partners for
advocacy; and

¢ |dentifying entry points and opportuni-
ties for advocacy with the target audi-
ences.

Determining stakeholders: Identifying
stakeholders is the first step in determin-
ing your target audience for advocacy. To
begin, start by taking note of all the people
who are involved in, influence or care about
the issue. These are your stakeholders. They
might be individuals, groups or institutions.
Here are some questions to ask to deter-
mine stakeholders for your advocacy'®:

* Who is likely to gain from the proposed
changes? Who might be adversely af-
fected?

e Who are the groups of young women
and young men who are affected by the
issue? Consider the most vulnerable and
marginalized groups of young women.

e Who has the power to make the changes
happen?

« What are the relationships among the
individuals, groups and institutions listed
in the questions above?

Taking forward the example of youth group
that prioritizes to advocate for a law to
criminalize sexual harassment of women in
public spaces, the stakeholders may include,
senior government officials (e.g. office of
the President or Prime Minister); a central
government agency (e.g. Ministry of Social
Affairs (or Ministry of Women and Fami-

ly Affairs or another ministry focusing on
women’s rights issues), Ministry of Interiors,
Ministry of Justice); other government bod-
ies (e.g. National Commission on Women);
other institutions (e.g. private sector boards,
corporations); faith-based organizations,
community-based organizations (CBOs),
women rights organizations, organizations
working with men and boys, international
organizations including the UN, other youth
groups, young women particularly refugees
and internally displaced young women,
young men and boys and so on.

After identifying the stakeholders, the next
step is to assess stakeholder interests in
the issue and how it impacts your advocacy.
For example, what benefits are likely to re-
sult for the stakeholders from this advocacy
work? What resources might the stake-
holders be able and willing to mobilize for
it? What stakeholder’s interests conflicting
with your advocacy agenda?

Next consider if the stakeholder supports
or opposes the issue. Ask the following
questions: Does the stakeholder publicly
support or oppose the issue? Is the public
support or opposition different from pri-
vate support or opposition? What was the
previous position on similar issues? Has the
stakeholder’s position changed over time? If
the answer is ‘yes’, how?

Now, assess the influence and importance
of the stakeholders for the advocacy issue.

106 Adapted from UNEP-GPA, UNESCO-IHE, Train-Sea-Coast GPA. (2004). Improving Municipal Wastewater Management in Coastal Cities, Training Manual

(Version 1).
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harm the implementation and success of
advocacy.

Influence here refers to the power that the
stakeholders might have to bring about
change. Importance here relates to how
important the active involvement of the
stakeholder is for the achievement of the
advocacy goal.

Below is a tool you can use to summarize
your findings.

Finally consider what would be most ap-

propriate way to involve different stake-

holders at various stages of the advocacy
effort.

TOOL 4: STAKEHOLDER
MAPPING™’

This tool is explained taking forward
the example of a youth group advo-
cating for a law to criminalize sexual
harassment of women in public spac-
es. The following table is hypotheti-
cally filled with different stakeholders’
interests, levels of support or opposi-
tion, their influence and importance.
Add more columns for different stake-
holders.

To find answers to these questions, brain-
storm within your youth group. Include
gender equality experts, government offi-
cials, academic institutions, young women’s
rights groups and young women affected
by the issue as well as young men in these
discussions. The initial research you under-
took will also help in finding some of these
answers. Such consultation in the early
stages of advocacy planning can also alert
to potential risks and conflicts, which can

68

mission

E.g. Director
Stakeholder (state =g, Young ofgtheINationaI E.g. Minister E.g. Head of
women group ) of Social Af- a faith-based
name) Women’s Com- . .
fairs organization

Stakeholder’s level
of opposition to

or support for the
issue (strong ally,
medium ally, neu-
tral, medium oppo-
nent, strong oppo-
nent)

Strong Ally

Strong Ally

Medium Ally

Strong
Opponent

107 Adapted UNICEF. (2010). Advocacy Toolkit: A guide to influencing decisions that improve children’s lives.
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Importance of
stakeholder’s
engagement (un-
known, no impor-
tance, some impor-
tance, moderate
importance, very
important, critical
player)

Very Important

Moderate im-
portance

Critical Player Very impor-

tant

Target audience for advocacy'®: Following
the analysis above, you can now begin to
prioritize stakeholders as targets for your
advocacy issue.

Your advocacy targets will be those institu-
tions and individuals that have high power
and influence to help you bring about gen-
der equality and empowerment of young
women. Decision-makers who can actively
approve the change you are seeking can

be called primary advocacy targets. For
example, government ministers, agencies
and departments, senior figures in local and
national administrations, parliamentarians,
international donors and their governments.
Remember that men hold most of the
decision-making positions. In your advo-
cacy you will need to consider approaches
to reach out to them with messages that
demonstrate the benefits of gender equali-
ty to everyone.

‘Influencers’ are those who have influence
or power over the primary targets to bring
about the desired change, although they
may not have the power to solve the issue
directly. These are the secondary advocacy

108 Adapted from WaterAid. (2007). The Advocacy Sourcebook.

targets. Often, you may not be able to reach
decision-makers themselves, however; your
advocacy planning is effective. Instead, your
advocacy may need to be targeted at those
who do have access to decision-makers.

For example, the media, celebrities (online
and offline), community leaders, faith-based
leaders, academia, multilateral organi-
zations, research institutes, professional
bodies, or any other source, which advise

or inform decision-makers and shape public
opinion.

Target analysis: Having identified your
targets and influencers you need to decide
how to influence them. Their beliefs, atti-
tudes and interests in gender equality and
empowerment of young women may be
similar to yours, and in that case, influenc-
ing them will be easier. However, their ideas
may be very different or even opposed to
your ideas on gender equality and young
women’s rights.

Responding to this situation requires to get
as much information on your targets’ inter-
ests and attitudes from all available sources
such as through social media, monitoring
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news related to the target, talking to peo-
ple who may know them, or even directly
talking to them if possible. With this infor-
mation you can perform a comprehensive
target analysis. Later, this will allow you to
devise messages and influence strategies
tailored for them, their political affiliation,
what they know and think about your issue,
their interests and personal beliefs and also
what they really care about (i.e. any poten-
tial hidden agendas they might have).”®

communities) and find ways to work
closely with the supporters.

Understanding public opinion on
your advocacy issue

One way to learn of public views on
your advocacy issue is by conduct-
ing an opinion poll. For example, you
can conduct an online poll (such as
through twitter, survey monkey) and
also organize an in-person opinion
poll to determine what the gener-

al public including young men and
young women, and others in the
community (from all backgrounds)

think about your advocacy issue. This
information can feed into your target
analysis and will subsequently help
you to develop more effective ways
of influencing them. A thorough and
well-conducted opinion poll can also
provide you evidence on public views
on the issue that you can use in your
advocacy message.

Taking forward the example of devel-
oping a law to criminalize the sexual
harassment of women, the opinion
poll can tell you which people in the
community support this law, and if
they are against it, what are their res-
ervations. This information will help
you devise more appropriate strate-
gies to influence the opponents (e.g.
focusing on awareness rising with

It is important to target faith-based
organizations and people in positions
of religious authority as they can influ-
ence the wider community’s opinions
and actions to achieve gender equal-
ity. But remember that this should be
done in caution, keeping in mind local
sensitivities. Religious leaders can
also be a strong influence over certain
governments in debates on issues

of young women’s rights. Over time,
religious leaders can influence other
stakeholders with whom they have
contact, such as parliamentarians

and the mainstream media. Here are
some questions to think about when
analysing faith-based organizations
and religious leaders as targets for
your advocacy: What are the impor-
tant faith-based organizations in your
community? What is the relationship
between these faith-based organiza-
tions or leaders and the government
or state? What is the role of religious
organizations or leaders in shaping
public opinion or the opinion or posi-
tion of specific-sectors of society?

109 Adapted from Karkara N. (2013). The Children’s Agenda Advocacy Toolkit: Guidance on how to effectively advocate for children’s rights in Tanzania, UNICEF

Tanzania.

1o Adapted from Amnesty International. (2001). Campaigning Manual
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To learn more about how to approach
and work with faith-based organiza-
tions and religious leaders to achieve

TOOL 5: IN-DEPTH TAR-
GET ANALYSIS™

For a better understanding of your
target audience, for each target you

gender equality, see UNDP Guidelines
on Engaging with Faith-based Organi-

zations and Religious Leaders.

might ask:

1. What do they know about the
issue?

What is their attitude towards it?
What do they really care about?
Who has influence over them?

RN NNIIN

What influence or power do they
have over the issue?

Taking forward the previous example,
below is a table drawn up for a youth
group advocating for a law to crimi-
nalize sexual harassment of women in
public spaces in the country.

1. Minister | Has some Neutral. Budget allo- | Ministry of In- The Minister
of Social exposure Agrees cations; the | teriors, Ministry | has significant
Affairs to the im- women votes and of Finance, power to place
portance of | should not elections in World Bank the issue on
safe public | be sexually | two years’ and other ma- the agenda
spaces for harassed time; the jor donors; the | and pursue the
women in public Minister is electorate. development of
spaces but | keen for its the law.
does not name to be
think there linked with
is an actual | a ‘good’
need to de- | project
velop a law
around it.

m  Adapted from WaterAid. (2007). The Advocacy Sourcebook.
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3. Head
of Na-
tional
Women’s
Commis-
sion

4. Media

High expo-
sure

Medium
exposure

High in-
terest to
Create
safe public
spaces for
women

Medium to
high rele-
vance or
important

Increasing
their central
funding,
attracting
international
donors

Circulation
figures;
interesting
stories

Ministry of
Planning, Min-
istry of Social
Affairs, Ministry
of Finance,

Donors, inter-
national organ-
izations

Media owners,
Ministry of in-
formation and
broadcasting

The Director has
moderate power
to influence the
development
and passing of
the law.

High power to
hold elected of-
ficials account-
able for law
development
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Parliamentarians have the power to
debate and shape gender-equitable
national policies, adopt and formulate
laws that advance young women’s
rights, ensure resources for the im-
plementation of such legislation and
policies and monitor their implemen-
tation. This makes parliamentarians
key targets for advocacy to achieve
gender equality.

Engaging with parliamentarians re-
quires a thorough understanding of
the political and policy-making envi-
ronment and ways in which the par-
liament functions. Depending on your
context, you will need to identify entry
points for engaging with parliamen-
tarians, such as through parliamentary
leadership, parliamentary committees,
individual parliamentarians and par-

liamentarian networks. Pending bills
around gender equality issues can
also be used as an entry point to start
a discussion with parliamentarians.
Another effective way to approach
parliamentarians is by selecting part-
ners in advocacy that have access to
parliamentarians. (More information
on identifying partners ahead)

A promising movement is The Arab
Women Parliamentarians Network
for Equality ‘Ra’edat’, or ‘Pioneers’
in English, formed in 2015. This is a
regional parliamentary network that
advocates for gender equality and
the fair participation of women in
policymaking in the Arab region. It
also operates as a pressure group on
governments to adopt gender-sensi-
tive policies.

Find more information on Ra’edat
here. In addition, look up UNICEF
‘Guide to working with Parliamentari-

3

ans'.
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PARTNERSHIPS FOR ADVOCACY ™

Partnerships for advocacy generally mean
that a group of people and/or organizations
that can share information, opportunities,
skills and resources, come together, formal-
ly or informally, to help to build power for
advocacy. Different words are often used

to describe partnerships, such as network,
coalition, alliance, movement and platform.

Partnerships in advocacy to achieve gender
equality can help you to:

e Gain support for your initiative, build
your power base and amplify your voice;

* Develop new ideas and ways of thinking
about your advocacy issue;

* Access knowledge and experience;

* Manage risks emerging from advocacy,
and;

« Work more directly with marginalized
young women and young men and those
who are most affected by gender dis-
crimination.

This, in turn, will help you to develop a
deeper understanding of the advocacy
issue and build a more representative net-
work.

Identifying partners: At this point in your
advocacy planning, you have already done
a large part of the work to identify partners.
Refer to the information emerging from the
stakeholder mapping and target analysis,

to develop a list of potential partners for
advocacy. Now match these people and
organizations to the following list of criteria
to identify your potential partners:

e They are supportive of young women
and young men and the issues that mat-
ter to them.

« They are engaged with a diverse range
of youth (e.g. youth living in rural and
urban areas, refugee youth, youth from
ethnic minorities, disabled youth, among
others).

12 Adapted from UNAIDS. (2014). Act!2015. Advocacy Strategy Toolkit.
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¢ They have a specific-focus on achieving
gender equality and empowerment of all
young women.

¢« They understand and value the role
young men can play as partners in
achieving gender equality.

¢ They have a key strength or skill that
would really benefit your advocacy.

¢ They have been involved in the conversa-
tion around gender-responsive national
implementation of SDGs so far.

* They have existing relationships with key
decision-makers.

1. Can you think of any additional cri-
teria that would help you to identi-
fy your potential partners?

2. Once you identify your potential
partners for advocacy work, think
about ways you will connect with
them and form a partnership that
will add value to your advocacy.

FINDING ENTRY POINTS FOR
ADVOCACY

After analysing stakeholders, determining
target audiences and partners, it is time

to identify the potential entry points for
advocacy and opportunities to influence
them. This requires understanding the po-
litical systems, the policy environment and
local culture. Linking national policies to
international agreements such as the SDGs,
CEDAW and other international instruments



provide additional advocacy opportunities
to achieve gender equality.

Understanding the political and cultural
landscape: Every advocate must be familiar
with the governance structures in the coun-
try. Here are some points to think about:
What are the key formal political entities in
the country? For example, at the national
level, key formal political structures include
the legislature (the National Assembly/
Parliament), the executive (President, Vice
President, Prime Minister and the Council

of Ministers), the Judiciary (the court), the
bureaucracy, the political parties (especial-
ly during election time), the police and the
military. Consider how do these entities re-
late to each other, including with the private
sector, donors, international community and
citizens?"™ All these political structures form
important entry points for advocacy.

Similarly, assess the cultural and religious
structures and institutions in the country
and determine what space exists to influ-
ence them.™ (See the earlier box on target-
ing faith-based organizations and religious
leaders for advocacy on achieving gender
equality).

Understanding the policy environment"s:
To understand the policy environment, map
out the existing relevant policies and plans
that need to be made gender equitable, or
already existing gender-equitable policies
that need to be implemented and moni-
tored.

To effectively influence policies, it is impor-
tant to remember that each of these poli-
cies operates under a larger system within
which policies are made. Within this larger
policy environment, understand who is tak-
ing decisions, within what structure as well

as when a policy decision is to be taken. Get
familiar with the timetable of the actions
and events that influence policy develop-
ment and the timing of decision-making.
Factor in these significant dates or periods
in your advocacy. Knowing the calendar
helps to determine how and when to in-
fluence policy, and the earlier in the poli-
cy-making cycle the idea is accepted, the
more effective the end result is likely to be.

Policy decisions are generally made accord-
ing to a cycle or schedule in the policy are-
na. The four phases of policy-making cycle
(also called decision-making cycle) usually
include: (1) agenda setting, (2) formulation
and enactment, (3) implementation and en-
forcement, and (4) monitoring and evalua-
tion. While each phase is distinct, they often
interact with each other.

113 Adapted from:Veneklasen, L, and Miller.V,, (2002) A New Weave of Power, People, and Politics: The action guide for advocacy and citizen participation. Just

Associates.

14 Karkara N.(2013). The Children’s Agenda Advocacy Toolkit: Guidance on how to effectively advocate for children’s rights in Tanzania, UNICEF Tanzania.

15 Adapted from TASCO, SIPU International. (2011). Advocacy and Policy Influencing for Social Change.
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Phases of policy-making"®

Agenda Setting
Getting an issue/problem
on the policy agenda

Monitoring and Evaluation
Monitoring and assessing the
policy’s application and impact

Formulation and Enactment
Developing a policy that responds
to the issue and getting it passed
by the relevant agency or branch
of government

Implementation and
Enforcement
Putting the policy into
action and enforcing it
when necessary

LINKING NATIONAL POLICIES TO
INTERNATIONAL AGREEMENTS

As mentioned earlier you can use inter-
national agreements on achieving gender
equality and empowerment of young wom-
en to influence national policies. Foremost
among them is the SDGs that provide an
important and historic opportunity to make
national policies more gender equitable.

Other international agreements such as
CEDAW and its Optional Protocols, Beijing
Platform for Action, Resolution 1325 on
Women, Peace and Security; Resolution
2250 on Youth, Peace and Security among
others, also legitimize and give more pow-
er to your demands for achieving gender
equality. Together these instruments and
their monitoring mechanisms help to hold
governments accountable to ensure young
women’s rights.

For example, the new ‘Egyptian Women’s
Strategy 2030’ has been developed in line
with the SDGs. Similar national gender
equality strategies exist in Bahrain, Jordan,

Lebanon, Morocco, Palestine, Tunisia, Yemen

and UAE". These strategies reflect a polit-
ical commitment to advance the status of
women and girls. You should find out if the
national gender equality strategy in your
country (if any) has been synced with SDGs,
and what are the plans for its implementa-
tion and monitoring. Find out also how your
young women-led group or youth group
can get involved in this (See the section on
youth and gender-responsive implementa-
tion of SDGs in Part 1 for more ideas). Use
this information to plan your advocacy. In
countries where a national gender equali-
ty strategy does not exist, the momentum
around national implementation of SDGs
provides an opportune time to advocate for
it.

116 Miller,V.,and Covey J.,, (1997). Advocacy Sourcebook: Frameworks for planning, action and reflection, Institute for Development Research. Boston.
17  OECD. Women in Public Life: Gender, Law and Policy in the Middle East and North Africa

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING

GENDER EQUALITY BY 2030



QUESTION 3: WHAT DO THEY NEED

TO HEAR?

Answering this question involves devel-
oping evidence-based messages for each
specific-target.

DEVELOPING ADVOCACY
MESSAGES

A message simply means, ‘telling your sto-

ry’. To do this you need to think about what
you want to say, and how you should say

it. To influence decision-makers you should

invest time in developing this message early
in your advocacy planning. If your messages

are numerous, vague or too complex, they
might not grab the attention of your target
audience or have real memorable impact™.

An effective advocacy message is also the
one that informs, persuades and moves
people to take action. Using data, sound
logic and concrete evidence, your advoca-
cy messa™ge should describe the action
the audience is being encouraged to take.
The audience needs to know clearly what
you want them to do. Draw upon the initial
research you conduced in the early stages
of advocacy planning to find the right evi-
dence to use for advocacy messages.

18  Stakeholder Forum and CIVICUS. Sustainable Development 2015. Advocacy Toolkit.

You can use the language used in the
SDGs, CEDAW, CSW, UNSC Resolu-
tions and other international agree-
ments to develop your advocacy
messages. The messages should also
be used to speak up about any devia-
tion of the State from its commitment
to the international agreements.

When linking the message to the
SDGs, highlight the main principles
of the 2030 Agenda - inclusiveness
(leaving no one behind) and peo-
ple-centered agenda - that has been
agreed upon by the countries in

the intergovernmental negotiations.
Stress that national governments are
accountable and must honour these
principles. They must deliver for all
young women.'?°

Here are a few useful tips to help you devel-
op effective advocacy messages™:

1.

Know your target audience: Draw upon
the information from the stakeholder and
target analyses to learn about who cares
- or could be persuaded to care - about
your advocacy issue. At the same time,

119  Adapted from Gosling L., Cohen D.(2007). Participant’s Manual: Advocacy Matters — Helping children change their world, international Save the Children

Alliance.

120 Adapted from Beyond 2015. From Policy to Action Toolkit.

121 Adapted from Karkara N. (2013). The Children’s Agenda Advocacy Toolkit: Guidance on how to effectively advocate for children’s rights in Tanzania, UNICEF

Tanzania.
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be aware of your political environment
and timing: many contextual factors
shape the message. These include the
level of political openness and public
attitudes about controversial issues.

2. Keep the message clear, simple and
brief: Make sure someone who does not
know the subject can easily understand
the information. Remember that often
used development terms, such as ‘civil
society’, ‘gender-based violence’ and
‘sustainable development’ among others,
can be unclear to many people.

3. Use precise, powerful language and
active verbs: use language that will work
with all audiences. For instance, ‘young
women’s rights are human rights’.

4. Use clear facts and numbers creatively:
Good information boosts the clout of any
advocacy. But the facts you choose and
how you present them are important. Say-
ing “One in five young women ...”, rather
than “over 20 percent of young women ...”
conveys the same fact more clearly.

5. Adapt the message to the medium:
Each communication medium (e.g. TV,
films, newspaper, radio, internet, thea-
tre and so on) has its own possibilities
and limitations. For example, for TV, film
and videos make full use of the visual
element and reduce written and spoken
information.

6. Encourage the audience to take ac-
tion: The audience - whether a policy
maker or the general public - need to
know what they can do to support the
issue. Offer simple suggestions to each
audience such as ‘support the violence
against women bill in Parliament’ or ‘sign
our online petition to end sexual harass-
ment in public spaces’.

7. Present a possible solution: Tell the
audience how you propose to solve the
problem. For example, “Every law en-
forcement official should be trained in
the appropriate way for dealing with inci-
dents of sexual harassment of women”.
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8. Reinforce your message: Usually, de-
livering a message once is not enough.
Always have a strategy to reinforce and
repeat your message, either yourself, or
through others.

TOOL 6: DEVELOPING AD-
VOCACY MESSAGES

To begin, you need to develop one
clear primary message, which clear-

ly summarizes your position and the
changes you want to bring about. One
way to develop a primary message is
to think of a statement, representing
the main idea of your message; then
the evidence to support the state-
ment, and finally the action desired
from the target audience.

Primary advocacy message = Statement
+ Evidence + Goal + Desired Action (or
advocacy ‘ask’)

WUl

Now let’s take a look at what an advocacy
message should look like.

“Ending sexual harassment of women in
public spaces by 2030 is a critical issue and
we are committed to it as part of our youth
group’s vision. There is also an obligation
imposed upon our country by internation-
al human rights agreements and now the



2030 Agenda for Sustainable Development,
which we have adopted. Being safe is every
young woman’s right, but it is also impera-
tive for the country as there are other de-
velopmental benefits to be gained from this.
If you’re interested, we can provide more
information to you about this issue that will
give you more evidence to end sexual har-
assment of women on the streets. We hope
you and your colleagues will keep the issue
of gender-based violence in mind as new
laws get developed in the parliament.”

Why do you think this does not make for an
effective advocacy message?

First, the benefits of the proposal are not
easily understood. Second, it does not
present clear facts and contains too much
jargon. Third, an effective advocacy mes-
sage is the one that easily explains technical
information to someone who does not know
the subject. Finally, there is also no clear
request for action from the audience.

Now let’s reframe this message using the pri-
mary message model. Here is one example -

“Sexual harassment is a violation made to
human rights. It is a threat to the safety
and freedom of women, preventing their
full engagement in public life. Women have
the right to live a life free from all forms of
violence.” [Statement]

“Research shows eight out of ten women in
our country have experienced some form of
sexual harassment in public spaces.” [Evi-
dence]

“Our government is accountable to all wom-
en. As commitment made by our govern-
ment to the 2030 Agenda for Sustainable
Development, we must end violence against
women in all forms.” [Goal]

“The immediate priority is to make a law
that criminalizes sexual harassment of wom-
en in public spaces. The government should
effectively enforce this law by ensuring that
women are able to report sexual harass-
ment incidents and that these incidents are
dealt with appropriately.”[Action Desired]

As mentioned earlier, findings and
evidence emerging from the IMAGES
MENA study can help you frame your
advocacy message. As an example,
here are the findings from the IMAGES
MENA study around sexual harass-
ment on the streets:

The other most prevalent form of
gender-based violence in the region is
street-based sexual harassment, mainly
sexual comments, stalking/following,
or staring/ogling. Between 31 percent
and 64 percent of men said they had
ever committed such acts, while 40
percent to 60 percent of women said
they had ever experienced such acts.
When asked why they committed such
violent acts, the vast majority of men

- up to 90 percent in some countries

- said that they did it for fun, with
two-thirds to three-quarters blaming
women for dressing ‘provocatively’.

Younger men, more educated men,
and men who experienced violence
as children are more likely to engage
in street sexual harassment. More
educated women and those in urban
areas were more likely to report that
they had experienced such violence.

The primary advocacy message will also
guide potential slogans and sound-bites
used in advocacy work. For example, poten-
tial slogans could be:

“Sexual harassment doesn’t fit with our
values, tradition and history”
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“Bring rights of young women into policy-
making”

“Violence against women ends with our
generation”

Can you think of other advocacy
messages and slogans on achieving
gender equality that resonate with
you? What is it that makes the mes-
sage memorable?

Framing messages for different audiences:
The primary message can be framed differ-
ently according to the target audience. This
is known as a secondary message. It pro-
vides further explanation or is used when a
particular audience needs a primary mes-
sage to be reinforced.” The stakeholder
analysis should provide important informa-
tion that should assist you in the prepara-
tion of these messages.

Consider the following questions for each
target audience when framing the mes-
sage’?s:

¢ What are their political interests?

¢ How much information do they already
have about the issue?

¢ Are you telling them something they
already know?

* What new information are you offering?

¢ Have they taken a public position on the
issue?

* What objections might they have to your
position?

¢« Do you need to clear up any misconcep-
tions around what is gender equality and
young women’s rights?

¢ |s the evidence you are conveying to
your target audience, accurate?

Also, remember that framing the message
should be done without diluting the facts
and compromising core values™. Also you
may need several secondary messages
tailored to the specific-concerns of the
target audience. Here are a few examples of
secondary messages:

Audience

Example of advocacy messages (These examples are for illustrative
purposes only. These examples should be further tailored to specif-
ic-audiences’ beliefs and interests)

Parliamentarians
and legislators

everyone.

As agreed in the SDGs, show your commitment towards ending
violence against women by supporting development of a law to
criminalize sexual harassment of women in public spaces. This will
show that government policies are working to create better-lives for

122 Adapted from PARIS 21. (2010). Advocating for the National Strategy for the Development of Statistics, Country-level Toolkit.

123 Adapted UNICEF. (2010). Advocacy Toolkit: A guide to influencing decisions that improve children’s lives.

124 Chandler.1, (2006). Effective advocacy training course materials. The Pressure Group. UK.
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Minister of Social
Affairs

Minister of Jus-
tice

Head of the Na-
tional Women'’s
Commission

Donors

Media

General public

Continued violence against women impacts public health, econom-
ic development and in achieving the highest possible standard of
wellbeing for all citizens. Making a law to criminalize sexual harass-
ment in public spaces will ensure women’s rights are safe guarded.
Ensuring women have unrestricted and safe mobility in public places
is essential for a country’s progress.

A law that criminalizes sexual harassment in public spaces safe-
guards human rights of women. It will support the survivors of
crimes and show zero tolerance towards perpetrators. This is in line
with commitments made in our Constitution around dignity and jus-
tice for all, and as agreed in the Agenda 2030 for Sustainable Devel-
opment.

A law to criminalize sexual harassment in public spaces will reduce
the social acceptability of violence against women and will increase
social responsibility towards addressing it. Encourage policymakers
to put this issue on the policy agenda.

To fulfill your pledge and commitment to achieve gender equality

and end violence against women by 2030, direct financial aid to the
country that supports the development, implementation and moni-
toring of a law that criminalizes sexual harassment in public spaces.

Media should use its power to act as a watchdog to hold govern-
ment accountable in enacting the law on ending sexual harassment
of women in public spaces. This will result in increase in viewership/
readership for the media.

Let’s end the culture of silence on sexual harassment, blaming the
harassed and excusing the harasser. To get sexual harassers to stop
harassing, all of society needs to stop tolerating and excusing their
behaviour. Every action counts. Sign the online petition to support
a law that criminalizes sexual harassment in public spaces. When
public spaces are safe and support mobility of women, social and
economic development of the society will increase.
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Here are some key messages from
Musawah that you can adapt and use
in your advocacy targeting Muslim
religious leaders™®. These messages
focus on women’s rights in the Muslim
family.

e We believe that equality and justice
in the Muslim family are necessary
and possible.

Equality in family is the foundation
for equality in society. Families in
all their multiple forms should be
safe and happy spaces, equally
empowering for all.

In the 21st century, justice cannot
exist without equality. Now is the
time for achieving equality and
justice!

We want to publicly reclaim Islam’s
spirit of justice for all.

We use a holistic framework that
integrates Islamic teachings, uni-
versal human rights, national con-
stitutional guarantees of equality,
and the lived realities of women
and men.

Look up Musawah’s knowledge briefs
for women’s rights activists that provide
advocacy arguments and convey key
ideas and concepts related to Muslim
legal traditions in a simple and ap-
pealing way. The first issue brief is on
Shari‘ah, figh and Islamic law. The sec-
ond issue brief focuses on ‘Muslim Fam-
ily Laws. What Makes Reform Possible?’
The third issue looks at ‘Islam and the
Question of Gender Equality’, and the
fourth issue unpacks the arguments

of those resisting the use of CEDAW
implementation in Muslim contexts

and shows that CEDAW can provide a
useful mechanism for countries on their
path towards gender equality. These are
available in Arabic, English and French.

In addition, refer to ABAAD’s manuals
on how to work with judges, lawyers,
politicians, religious leaders and police
to end violence against women. These
manuals will provide you with ideas
on how you can advocate on gender
issues with this target group. These
resources are available in Arabic.

125  http://www.musawah.org/about-musawah
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Follow Prophet Muhammad's (pbuh) lead by
advocating for women's rights.

Luﬁﬂylﬂ  patriarchal and m:r_g ynist

Lead Muslim communities to embrace gender

parity.

Declare all forms of violence against women
and girls to be un-Islamic, including: acid
attacks; domestic violence and assaults;
“honour” killings; female infanticide, female
genital mutilation and cutting (FGM/C); all forms
of child and forced marriages; sexual violence,
sexual harassment and assaults; and trafficking.

Iéadershlp in the l"'n.osqu.é, atnl;lome, in the
workforce, in the public sphere and in politics.

Empower men and women alike to reach their
full potential through complete access to

education.

QUESTION 4: WHO DO THEY NEED
TO HEAR IT FROM?

Answering this question involves determin-
ing the most strategic choice for an advoca-
Cy messenger.

Choosing an effective messenger

Effective advocacy delivers the right mes-
sage to the right audience by the right
messenger at the right time. The messen-
ger matters just as much as the message.
Consider who will be most credible source
in the eyes of the target audience. Some-
times policy skills are important, but other
times first-hand knowledge of the problem,
technical expertise, popularity, or seniority
within an organization matter more. Also,

it can be effective to have two messengers
who complement each another: one knowl-

edgeable about the subject matter and
the other knowledgeable about the target
audience.
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Choosing an effective messenger'?®

target?

CREDIBILITY
audience?

What level of influence does the messenger have over the

How credible is the messenger in the eyes of the target

ACCESS TO TARGET tHaor;vei:d when does the messenger interact with the

What are the risks of engaging the messenger?

Can the messenger help reduce the risks faced by advo-

cates?

Think of advocacy messengers as strategic multipliers. To put simply, strategic mul-
tipliers are people or entities that support your advocacy and who engage their own

audiences to that end.”

Here are a few ideas for advocacy messengers:

¢ Young women: When young women (of
your youth group and from communities)
take part in preparing and sharing advocacy
messages it brings credibility and additional
strength to advocacy efforts. It draws on the
power of authentic voices speaking up for
themselves, which gives power to advocacy.

¢ Young men: When young men are involved
in developing and sharing advocacy mes-
sages, they confirm that gender equality is
not only about women, it benefits everyone.

Religious and community leaders: They
add strength to the advocacy efforts by
shaping public opinion and the position of
specific-sectors of society. They can also
help in tackling any opposition that may
arise from the community during advocacy.

Civil society organizations: (CSOs) They
include local champions and experts of gen-
der equality who are appropriate messen-
gers when we want to convey credibility.

Celebrities: Famous spokespersons such as

126 UNICEF. (2010). Advocacy Toolkit: A guide to influencing decisions that improve children’s lives.

127 UNWomen. Communications and Public Advocacy Strategy 2016-2020.
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popular singers, television actors, and sports
celebrities can broaden the appeal of the
message. Social media in particular have
increased their direct reach to thousands of
followers. linfluencers on platforms like You-
Tube or Instagram may command audiences,
reaching millions, with content often focused
on specific-issues, and without ever having
worked in the entertainment industry. En-
gaging such individuals to carry a message
of gender equality into their specific-spheres
of influence offers an innovative way to
reach large audiences through role models.?®

¢ Private sector: As advocacy messengers
they legitimize the idea that women’s par-
ticipation and leadership in the workplace
brings in economic growth. In this way they
can influence the government to develop
gender-equitable economic policies.

¢ Media: Journalists cannot change gender
discriminatory policies and laws directly, but
a striking or high-profile media campaign
can have a real influence on those who can.'?®
(Learn more about working with the media
ahead in Q 5: How can we make sure they
hear it?)

1. In your community, who do you think
would be the most effective advoca-
cy messenger (or strategic multipli-
er) for gender equality and empow-
erment of young women?

2. What qualities would make them
effective advocacy messengers for
gender equality?

128 UN Women. Communications and Public Advocacy Strategy 2016-2020.

QUESTION 5: HOW CAN WE MAKE
SURE THEY HEAR IT?

Answering this question involves:
» ldentifying advocacy opportunities, and

* Then selecting the most effective way
of delivering your message. This may in-
clude one or more of the following ways,
such as:

1. Public campaigning;
2. Online campaigning;
3. Working with the media; or
4. Lobbying and negotiation.

Identifying advocacy opportunities

The SDGs provide an incredible opportunity
in itself to advocate with the governments
to achieve gender equality by 2030. Con-
verting this opportunity to reality requires
being strategic in ways we use to influence
decision-makers to make a change. At the
same time remember that achieving gender
equality is the responsibility of everyone in
society.

To begin, think about your possible advo-
cacy opportunities in relation to the poli-
cy-making process that you are focusing
upon. These moments could be as simple as
meeting with a parliamentarian, attending

a conference, to more formal opportunities
such as taking part in government’s con-
sultations on SDGs, major policy reviews,
drafting of the new constitution, and nation-
al reports on SDGs implementation.’°

You can also use other social and political
events to strengthen your advocacy posi-
tion, create alliances, raise awareness and
get the advocacy message across. Other
advocacy opportunities include national
and local elections, observation of special
days (e.g. International Women’s Day, Inter-
national Day of the Girl Child, Human Rights

129 Stakeholder Forum and CIVICUS. Sustainable Development 2015. Advocacy Toolkit.

130 Adapted from Karkara N. (2013). The Children’s Agenda Advocacy Toolkit: Guidance on how to effectively advocate for children’s rights in Tanzania, UNICEF Tanzania.
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Day, and the 16 Days of Activism against

Gender-Based Violence campaign, among
others); major events such as the opening
of the Parliament or a major conference; a

current affairs issue around young women

Advocacy opportunity planner

January
25th (of each month)

Orange day to end violence
against women and girls

April
6 April

International Day of Sport

rights, among others.

Below is an advocacy opportunity planner
that you can use to peg your advocacy to
key international events and days.

February March
6 February 1 March
International Day of Zero Zero Discrimination Day
Tole_raﬁce to Female Genital 8 March
Mutilation

International Women’s Day
11 February

Mid-March

International Day of Women

and Girls in Science

20 February
World Day of Social Justice

May
15 May

International Day of Families

Commission on Status of
Women

June
1 June
Global Day of Parents

for Development and Peace

July
12 July

Malala Day

15 July
World Youth Skills Day

August
12 August

International Youth Day

19 August

World Humanitarian Day
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19 June

International Day for the
Elimination of Sexual Vio-
lence in Conflict

23 June

International Widows’ Day

September
21 September

International Day of Peace



http://endviolence.un.org/orangeday.shtml
http://www.un.org/en/events/femalegenitalmutilationday/index.shtml
http://www.un.org/en/events/femalegenitalmutilationday/index.shtml
http://www.un.org/en/events/femalegenitalmutilationday/index.shtml
http://www.un.org/en/events/women-and-girls-in-science-day/index.shtml
http://www.un.org/en/events/women-and-girls-in-science-day/index.shtml
http://www.un.org/en/events/socialjusticeday/
http://www.unaids.org/en/resources/campaigns/2017_zerodiscriminationday
http://www.un.org/en/events/womensday/
http://www.un.org/en/events/sportday/
http://www.un.org/en/events/sportday/
http://www.un.org/en/events/familyday/
http://www.un.org/en/events/parentsday/index.shtml
http://www.un.org/en/events/elimination-of-sexual-violence-in-conflict/index.shtml
http://www.un.org/en/events/elimination-of-sexual-violence-in-conflict/index.shtml
http://www.un.org/en/events/elimination-of-sexual-violence-in-conflict/index.shtml
http://www.un.org/en/events/widowsday/
http://educationenvoy.org/malala-day-2/
http://www.un.org/en/events/youthskillsday/
http://www.un.org/en/events/youthday/
http://www.un.org/en/events/humanitarianday/
http://www.un.org/en/events/peaceday/

October
11 October
International Day of the Girl

November
16 November
International Day for Toler-

December
3 December
International Day of Persons

Child

15 October
International Day of Rural

ance

25 November
International Day for the

with Disabilities

10 December
Human Rights Day

Women

17 October

International Day for the
Eradication of Poverty

20 October (every five
years, beginning in 2010)

World Statistics Day

Elimination of Violence
against Women

25 November to 10 Decem-
ber

16 days of activism to end
gender-based violence

- Mention some important dates,
events and celebrations in your coun-
try that can help you to push your ad-
vocacy for gender equality. Put these

dates in the calendar.

The Regional Centre for the Advance-
ment of Adolescent Girls is a MENA
platform that upholds the rights and
wellbeing of adolescent girls and
young women by ensuring that girls’
voices, priorities and opinions are
intentionally integrated and prioritized
by practitioners. It recognizes girls as
experts in their own wellbeing, and
supports their leadership to identify,
articulate and share what works to

construct meaningful, dignified, equi-
table and empowered lives.

The Regional Centre has established a
Girl Research Division that ensures

131 UNICEF MENARO. (2017). Mapping of Adolescent and Youth Participation in Programming.
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http://www.un.org/en/events/endviolenceday/
http://www.un.org/en/events/endviolenceday/
http://www.un.org/en/events/endviolenceday/
http://www.unwomen.org/en/what-we-do/ending-violence-against-women/take-action/16-days-of-activism
http://www.un.org/en/events/disabilitiesday/
http://www.un.org/en/events/disabilitiesday/
http://www.un.org/en/events/humanrightsday/
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that girls are able to express, freely
and fully, their realities and that prac-
titioners have access to this informa-
tion as well as the tools and support
to integrate this information into all
stages of programmes.

Together with partners, the programme
is also designing two more initiatives:

e End Child Marriage Campaign: This
campaign will provide girls with
access to resources and spaces to
speak for themselves and engage
in public action with local activists,
organizations and coalitions as well
as the media to influence laws, poli-
cies and public opinions.

The Human Story: In partnership
with Girls’ Globe, this media cam-
paign will showcase blogs, pod-
casts, photographs, interviews and
stories written by refugee girls.
After a training in journalism, pho-
tography and story-telling, these
writers will present themselves,
their families and communities
and spark critical conversations on
diversity, inclusion and images of
refugee women and girls.

Selecting the most effective way for deliv-
ering your message

Now it is time to start getting more specif-
ic about the kinds of activities or tactics
that you could use to move your advocacy
forward.

1. Public campaigning

Public campaigning is the process of en-
gaging the public and getting them to take
some action to demonstrate their support
for your advocacy to achieve gender equali-
ty and empowerment of young women.

Public campaigns can help you raise aware-

ness and start a public debate around young
women’s rights. In this way it puts pressure
on decision-makers to meet the obligations
made by governments. It also helps you to
raise the profile of your youth group and
grow the numbers of supporters to help you.

Campaigning is a motivational exercise.
It narrows the focus of attention in or-
der to get people to do something that
will lead to change. Awareness of young
women’s rights and the role of young
men in promoting gender equality is

a crucial first step here, however; not
enough. Many people may be already
aware, but they simply do not think that
the issue is important enough to act

on. To end all forms of gender discrim-
ination, we have to create a sense of
urgency and need for change. Once you
have a level of awareness you need to
motivate people to act on your issue.
The public and decision-makers are
overwhelmed with concerns and issues,
so we need to make them feel that
achieving gender equality and securing
young women’s rights is an issue that is
both important and urgent to them. We
then need to give them tangible actions
that they can act upon'®?

There are many ways of running a public
campaign from writing letters and petitions
to decision-makers to symbolic actions (like
waving flags or holding vigils), as well as
holding protests and public demonstrations.

132 Adapted from VSO. (2009). Participatory Advocacy: A toolkit for VSO staff, volunteers and partners.
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If you opt for mobilising popular support Ahead is a list of some popular ways (not

for your advocacy issue, you will need to an exhaustive list) used to run a public cam-
decide which way will be most appropri- paign on achieving gender equality.®* Do
ate and effective for doing so as per your note in this section that we are focusing on
circumstances. Make sure that you have dis- offline ways of campaigning publicly. Online
cussed the related risks within your group campaigns are discussed in the manual ac-
before you engage in any activities (Q6 and companying to this toolkit. Many campaigns
Q7 suggest some helpful tips on how to today use a mix of both offline and online
manage risks in advocacy). ways to advocate. Select your preferred ap-

proach based on your advocacy strategy.

In 2014, on the occasion of International
Women’s Day, ABAAD, in collaboration
with Cycling Circle and Bike Generation,
organised a night cycling ride in Beirut
to demand gender equality and safety
for all women and girls both, on streets,

and at home. The initiative aimed to
push for the enactment of laws and reg-
ulations that protect women and girls in
Lebanon from violence, discrimination,
and marginalisation, especially in light
of the increase in numbers of women
victims of domestic violence. Young
men and women of different ages and
nationalities, in addition to a group of
professional cyclists, took part in the
ride, during which they cycled through-
out different areas of Beirut. They made
multiple stops to distribute flyers to
raise awareness on International Wom-
en’s Day, as well as to engage people in
the discussion around the situation of
women in Lebanon.

133 http://www.abaadmena.org/programmes/advocacy-and-policy-development/project-5901e242aeabco-11704423

134 Adapted from Plan International. (2014). An Advocacy Toolkit: The Education We Want. And UNAIDS. (2014). Act/2015. Advocacy Strategy Toolkit
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Put together a briefing paper and hold a
launch event

Bring together your targets in a public space
to share your messages and draw atten-

tion to your important recommendations

on achieving gender equality and young
women’s rights in your country. This could
be used to rally targets and civil society on
gender-responsive SDGs implementation.
Work with them to strategize together on
next steps and how youth can be involved.
Get to know more on how to write a briefing

paper at https:/www.edu.gov.mb.ca/k12/cur,
socstud/frame_found_sr2/tns/tn-21.pdf

Write letters and emails to decision-makers

You could write to your targets on how
gender equality is necessary to achieve the
SDGs, using your key messages and thinking
about the specific action that you’d like them
to take. Remember if

a politician receives one letter, they are un-
likely to take action, but if several hundred
letters arrive on their desk, they are more
likely to do something about the issue!

For guidance and an example letter, visit:
https://wiki.openrightsgroup.org/wiki/Let-
ter_writing

Public stalls and exhibitions

Find a place where a lot of people pass by
and make it obvious what you are there for.
Have information for people to take away.
Use pictures, posters and banners to attract
attention as well as to provide good visual
images for online and offline media. This is a
useful way to raise awareness, build support
locally and get people to take action.

Organize a publicity stunt

Public panel discussion

Invite young women, young men, and
organizations working on gender equality
and SDGs to a panel discussion. Invite your
targets and local decision-makers.

Potential questions for the panel are:

*« What are youth priorities around gender
equality?

* How can we engage young men as advo-
cates for gender equality?

« How can youth and decision-makers work
together towards SDGs implementation to
achieve gender equality?

Petitioning

Use your key advocacy messages to create
a petition. This petition should have a clear
recipient (a specific decision-maker), and

it must make a clear call to the public that
explains why they should sign the petition.
This could be done both online and offline.
Remember that a petition should be short
and to the point, with a clear action you are
asking the recipient to take.

For guidance on how to put together an ef-
fective petition, visit: www.change.org

Distribute information, use visual tools

Put together fliers, posters, infographics,

films, photos and graphics on your specific

advocacy issue, role of young men as gender

equality advocates and SDGs for your targets

or the public. Be sure to include information

about how to get involved. Remember to:

¢ Use your local language;

¢ Avoid jargon and technical terms;

¢ Think about why this should matter to
youth in your community/targets; and

* Make sure you have a clear call to action.

Publicity stunts like flash mobs (or even performance arts) can do a fantastic job of getting pub-
lic attention and media coverage. This in turn can be used to direct pressure towards your advo-
cacy targets. However, not all countries allow citizens to run public actions, so make sure you are

acting within the law.

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING

GENDER EQUALITY BY 2030


https://www.edu.gov.mb.ca/k12/cur/socstud/frame_found_sr2/tns/tn-21.pdf
https://www.edu.gov.mb.ca/k12/cur/socstud/frame_found_sr2/tns/tn-21.pdf
https://wiki.openrightsgroup.org/wiki/Letter_writing
https://wiki.openrightsgroup.org/wiki/Letter_writing
http://www.change.org

addressing various forms of violence
against women, gender-based dis-
crimination and masculinities. In a
workshop with women rights organi-
zations and youth groups the cartoon-
ist identified the main issues that he
will illustrate through the cartoons. A
traveling exhibition of these cartoons
will be held in five cities in Morocco in
2018. This will be followed by discus-
sion-debates with youth using the
cartoons and IMAGES MENA findings.
The cartoonist, a gender expert and
CBO partners will moderate these
discussions.

Get to know more about how to cre-
ate winning public campaigns from
Amnesty International’s campaigning
manual.

UN Women Morocco also supports the
Zanka bla violence (street without vi-
olence) collective, which is a group of
young women and young men actors
addressing sexual harassment in public
spaces. The group uses art as a me-
dium to change attitudes and behav-
iours around gender-based violence in
public spaces. In Rabat, in November
2017, they created an experimental
space where people were invited to

a multi-sensory experience - through
sounds, images, videos, interactive
objects - that encouraged them to
guestion their own attitudes towards
sexual harassment in public spaces. To
further raise awareness, the collective
also organized a performance on this
theme that combined video projection,
readings and Forum Theater based on
testimonials related to harassment on
the streets. For more details on these
events, click here.

1. Can you think of more ideas on
how you can publicly campaign to
achieve gender equality?

2. Has your youth group undertaken a
public campaign before? What did
you learn from that experience?

Examples of global campaigns on achiev-
ing gender equality: Below are four glob-
al public campaigns on achieving gender
equality that you can link your own advoca-
cy campaign to.

In 2017, UN Women Morocco initiat-
ed a partnership with a cartoonist to
develop a series of cartoons

135 Case study received from UN Women Morocco Country Office
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PLANET 50-50
BY 2030

STEPITUP

FOR GENDER
EQUALITY

What is it?

The Step It Up campaign asks governments to
make national commitments that will close the
gender equality gap by 2030 - from laws and
policies to national action plans and adequate
investment. Passing new laws or strength-
ening existing ones is one way to Step It Up.
Other actions might include creating Pro-
grammes to end violence against women and
girls, encouraging women'’s participation in
decision-making, investing in national action
plans or policies for gender equality, creating
public education campaigns to promote gen-
der equality, and many more.¢

Get to know more about the Step It Up cam-
paign at goo.gl/sbGDBb,

https:/www.facebook.com/SayNO.UNITE

#planet5050

136  http://www.unwomen.org/en/get-involved/step-it-up

137
138
139

http://www.unwomen.org/en/get-involved/step-it-up/commitments/algeria

http://www.unwomen.org/en/get-involved/step-it-up/commitments/jordan

http://www.unwomen.org/en/get-involved/step-it-up/commitments/tunisia
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Link Step it Up campaign to your advocacy
work

The momentum created by this ongoing cam-
paign is an unprecedented opportunity for
Arab young women and young men to push
their governments to make a commitment to
Step It Up for Gender Equality. Raise aware-
ness of this campaign among the government,
civil society and the wider public as part of
your broader advocacy efforts to achieve
gender equality. Talk about the campaign to
spark debates online and offline on gender
equality and what pledges your governments
can make. Link these campaigns to specific
occasions such as International Women’s Day,
International Youth’s Day and so on.

If you are from Algeria, Jordan or Tunisia,
you can hold your governments accountable
to the commitments they have already made
to make Planet 50/50 by 2030, and advocate
for their implementation and monitoring.
Here are their specific-commitments under
the Step it Up campaign:

Algeria commits to ongoing efforts to pro-
mote peace and tolerance and to implement
strategies aiming to improve women’s status®™’

Jordan pledges to align national laws with in-
ternational commitments and expand support
to women and girls in many areas®

Tunisia seeks to expand participation of wom-
en in office.


file:///C:\Users\lemonia.fokaidou\AppData\Local\Microsoft\Windows\INetCache\Content.Outlook\YBY7NATE\goo.gl\sbGDBb
https://www.facebook.com/SayNO.UNiTE
http://www.unwomen.org/en/get-involved/step-it-up
http://www.unwomen.org/en/get-involved/step-it-up/commitments/algeria
http://www.unwomen.org/en/get-involved/step-it-up/commitments/jordan
http://www.unwomen.org/en/get-involved/step-it-up/commitments/tunisia
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UNITE

“""‘--._

UN Secretary-General's
Campaign to End
Violence Against Women

What is it?

In 2008, the United Nations Secretary-Gen-
eral launched the UNITE to End Violence
against Women campaign. The central goal
of the campaign is to create a world free
from violence against women and girls. The
campaign aims to achieve this by raising
public awareness and increasing political
will and resources for preventing and end-
ing all forms of violence against women
and girls in all parts of the world. This is
only possible when national governments
take meaningful actions and adhere to their
political commitments for gender equality,
backed by adequate resources. The cam-
paign is actively engaging with govern-
ments, celebrities, artists, sports celebrities,
private sector and many more.

The campaign has proclaimed day 25th of
every month as the ‘Orange Day’ - a day to
take action to raise awareness and prevent
violence against women and girls. In 2017,
Orange Days were celebrated under the
overall theme of leaving no one behind in
spirit of the 2030 Agenda, ensuring the
furthest back is reached first. The UNITE
campaign also uses the opportunity of the
16 Days of Activism against Gender-Based
Violence to ‘Orange the World’. The 16 days
start every year from 25th of November, the
International Day for the Elimination of Vi-
olence against Women, and end on 10th of
December, Human Rights Day. The 16 days
campaign calls on all people in all parts of
world to take action in their communities,
play their part and stand up against vio-
lence against women and girls.

Link UNITE and 16 days campaign to your
advocacy work

Organize your public campaign activities
on an Orange Day (25th of every month),
wear orange and start the conversation
about how your country can achieve gen-
der equality and eliminate violence against
women and girls by 2030. Use the momen-
tum generated to raise wider awareness of
your advocacy issue.

Get to know more about Orange Days at
http://www.unwomen.org/en/what-we-do
ending-violence-against-women/take-ac-
tion

The UN mentions ways in which schools and
universities can join the campaign. Find out
more details at http:/www.un.org/en/wom-
en/endviolence/schools.shtml

You can find some more ideas on how
to ‘Orange your Country’ at http://www.
unwomen.org/-/media/headquarters/at-
tachments/sections/what%20we%20do
evaw/april-2016-orange-day-theme.pd-
fPla=en&vs=5421

Twitter: SayNO_UNITE #orangetheworld
#16days

Facebook: facebook.com/SayNO.UNITE

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING
GENDER EQUALITY BY 2030

93


http://www.unwomen.org/en/what-we-do/ending-violence-against-women/take-action
http://www.unwomen.org/en/what-we-do/ending-violence-against-women/take-action
http://www.unwomen.org/en/what-we-do/ending-violence-against-women/take-action
http://www.un.org/en/women/endviolence/schools.shtml
http://www.un.org/en/women/endviolence/schools.shtml
http://www.unwomen.org/-/media/headquarters/attachments/sections/what%20we%20do/evaw/april-2016-orange-day-theme.pdf?la=en&vs=5421
http://www.unwomen.org/-/media/headquarters/attachments/sections/what%20we%20do/evaw/april-2016-orange-day-theme.pdf?la=en&vs=5421
http://www.unwomen.org/-/media/headquarters/attachments/sections/what%20we%20do/evaw/april-2016-orange-day-theme.pdf?la=en&vs=5421
http://www.unwomen.org/-/media/headquarters/attachments/sections/what%20we%20do/evaw/april-2016-orange-day-theme.pdf?la=en&vs=5421
http://www.unwomen.org/-/media/headquarters/attachments/sections/what%20we%20do/evaw/april-2016-orange-day-theme.pdf?la=en&vs=5421

94

HeFoxrShe

What is it?

The HeForShe movement engages men and
boys as agents of change for the achieve-
ment of gender equality. It mobilizes people
of every gender identity and expression as
advocates and acknowledges the ways that
we all benefit from this equality. HeForShe
uses online, offline, and mobile phone tech-
nology to identify and activate men and
boys in every city, community, and village
around the world. Since its launch on 20
September, 2014, by UN Secretary-General
Ban Ki-Moon and UN Women Global Good-
will Ambassador, Emma Watson, hundreds
of thousands of supporters from around the
world - including Heads of States, CEOs,
global celebrities, and people from all walks
of life - have committed to gender equality.
In 2015, HeForShe IMPACT 10x10x10 initia-
tive was launched as a one-year pilot effort
to engage governments, corporations and
universities as instruments of change.

Link HeForShe to your advocacy work

Link your advocacy activities to the He-
ForShe Campaign (along with the IMAGES
MENA findings) to influence men and boys
to be partners for gender equality. The He-
ForShe website includes ideas for action for
individuals, civil society, and for students in
universities, both through online and sus-
tained engagement.

Get to know more at http:/www.heforshe.

org/

Specific-action kits for individuals, organiza-
tions and students are available here.
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ABAAD, in partnership with UN
Women Lebanon and other partners,
undertook a successful nation-wide
advocacy campaign to remove dis-
criminatory legal provisions in Article
522 of the Lebanese Penal Code. The
provision allowed rapists to avoid
prosecution if they married their vic-
tims. In August 2017, the Parliament
repealed this article.

To bring about this change, a #Un-
dress522 campaign was launched in
early 2016, although women'’s rights
organizations have been advocating
for the abolition of Article 522 for no
less than 15 years. ABAAD organized
a series of ‘shock’ actions to sensitize
the public on Article 522. They want-
ed to convey the idea that forcing a
woman or a girl to marry her rapist
meant sentencing her to lifelong rape.
The campaign activists took part in
the Beirut Marathon, dressed in white
sheets with slogans such as ‘Rape is

a Crime. Abolish 522" They covered
their heads with boxes to show how
women and girls forced to marry their
rapist were deprived of their freedom.

As part of the 16 Days of Activism, a

video was released, “Undress 522 - A
white dress does not cover the rape!”,
which reached an estimated 20.8 mil-
lion people online and was accompa-

nied by banners displayed everywhere
in Lebanon. Sit-ins were organized in
front of the Committee of Adminis-
tration and Justice when it was draft-
ing the law, abolishing Article 522 in
preparation for presenting it to the
Parliament.

In partnership with renowned artist
Mireille Honein, 31 white dresses were
hung among the palm trees on the
Corniche of Beirut. Each dress sym-
bolized a day of the month where
women and girls could be compelled
to marry their rapists. These white
dresses provided a visual ‘shock’ in
the campaign and played a crucial
role in sensitizing the public.

A national concert took place in
November 2016, to engage men and
boys as advocates and agents of
change for the achievement of gender
equality and women’s rights. The con-
cert drew an audience of more than
400 people and popular Lebanese
composer and singer, Mike Massy, pro-
duced a song dedicated to the issue.

Successful advocacy requires using a
mix of approaches in an effective way.
Here a public campaign was com-
bined with lobbying of stakeholders
and sensitization of the public on the
existing legal framework, in a strategic
way.

2. Online campaigning

An online campaign (also called an e-cam-
paign or digital advocacy) involves using
web and digital communication platforms
such as social media, websites and e-mail as
well as mobile phone technology to achieve
advocacy goals.

This topic is discussed in detail in the ac-
companying Guide to Online Campaigning.
Here you can learn how to effectively use

140 http://www.girlsnotbrides.org/abolishing-lebanons-rape-law-spotlight-on-abaads-campaign/, accessed 8 October 2017
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online campaign tools to further your advo-
cacy goals to achieve gender equality.

A group of 26 young women and men
representing 25 community-based
organizations from rural and urban
Palestine have formed a coalition
called the Constitutional Shadow
Committee. Drawing on the knowl-
edge gained from leadership and
gender-sensitivity trainings supported
by UN Women, they drafted an alter-
native constitution that challenges the
lack of gender equality in the third
draft of the constitution, prepared by
the official Constitutional Committee
which is comprised only of men.

To reach as many people as possible,
the Shadow Committee established a
Coalition of Organizations for Consti-
tutional Equality in early 2014, spear-
heading an advocacy and lobbying
campaign that engaged 117 political
leaders from across the political spec-
trum in six roundtable discussions,
and reached another 118 high-ranking
officials (governors, ministers, mem-
bers of the Palestinian Legislative
Council, municipal leaders, political
party leaders, lawyers and representa-
tives of national NGOs). The coalition
also used television and radio ads,
newspaper articles, billboards, leaflets
and social media messaging to draw
support for its recommendations.

Many young women who played a
leading role in drafting the Shadow

Constitution have been at the fore-
front of the campaign, placing them in
leadership roles they never imagined.

3. Working with Media

Here by media we mean offline media
including print media (newspapers, maga-
zines, journals, newsletters, posters, leaflets,
pamphlets, letters to editors, opinion edi-
torials) and electronic media (radio, televi-
sion, video, films and online media).

Media can be a tool and the target for advo-
cacy. Therefore, the specific-role of the me-
dia in achieving your advocacy goal should
be clearly integrated into your advocacy
strategy.

Media can create awareness, shape the na-
ture of debates and influence public opinion
on the importance of gender equality for
everyone in society and the role of young
men as gender equality advocates. Media
can also put direct pressure on the govern-
ment to provide adequate laws, policies and
practices to achieve gender equality and
ensure their implementation and monitor-
ing. For these reasons, UN Women has de-
veloped a partnership to advance women’s
empowerment with, and through, the news
media called the ‘Step It Up for Gender
Equality Media Compact’. Find more infor-
mation on it later on.

http://www.unwomen.org/en/news/stories/2015/4/young-palestinians-push-for-a-gender-equal-constitution
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ABAAD and World Vision launched a
media campaign with a public service
announcement (PSA) carrying the
message ‘Put your hand with hers,
not on her - violence against women
is a crime!” Through a ‘suspenseful’
approach, the PSA addresses the role
that men can adopt in order to trans-
form the concepts of masculinity that
bound and dictate men’s behaviour,
focusing on men being true allies in
combating violence against women.

Using media as a tool for advocacy: In
engaging with the media, there are several
tools that you can use. For example: press
releases; press conferences; media briefing;
press kits; interviews; sending letters to the
editors; writing opinion-editorials. Which
tool you use will depend partly on the
strength of your story, the resources you
have available and logistic issues. Here are
some ideas on how to use these tools':

142 http://www.abaadmena.org/programmes/advocacy-and-policy-development/project-5901e37333d1d9-05530168, accessed 6 October 2017

143 UNAIDS. (2014). Act!2015. Advocacy Strategy Toolkit
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Write a press release

To raise the importance of your advocacy
issue including achieving gender equality by
2030, young women'’s rights and the role of
young men as gender equality advocates,
you can consider writing a press release

for your local or national newspaper. This

is usually most effective if you can connect
your issue to something current, topical and
relevant to the media audience. You could
even stage a publicity stunt to create your
own topical or current story. (See the above
box on organizing a publicity stunt).

Get to know more about how to work with
the press and develop an effective press
release at:

http://www.eldis.org/vfile/upload/1/docu-
ment/0708/DOC21756.pdf

Give media interviews

Use community radio

Community radio can effectively influence
public opinion and potentially reach your tar-
gets. Arrange with your local radio for some
of your youth group to talk about gender
equality issue, young men as gender equality
advocates and link between gender equality
and SDGs. Talk about how other youth can
get involved. You can host a phone-in seg-
ment to collect public opinion and answer
questions. Consider using your radio show as
a podcast too. WaterAid have some helpful
hints at:

http:/www.comminit.com/democracy-gov-
ernance/content/harnessing-power-commu-
nity-radio-broadcasting-promote-accounta-

bility-transparency-and-re

Media interviews are often the desired result of press releases,
press conferences and special events. The key element for doing
good interviews is knowing your subject and good preparation.

Remember that interviews usually involve revealing your identity
and face to the wider public. Be mindful of the risks involved if
you are discussing a sensitive topic. Be sure to ask the journalist
to not reveal your identity if you wish for it to be concealed.

See Amnesty International’s Campaigning Manual for useful tips
on how to prepare for media interviews, available at:

https://www.amnesty.org/en/documents/act10/002/2001/en
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There are some general rules that work to
engage effectively with the media. 4

Be reliable and be accurate. A reputation
for unreliability is a barrier to getting cover-
age. You must be trusted. You should also
know your facts.

Make your story newsworthy: Why is it im-
portant? Who is affected and in what way?
Why is it important now? Is there new infor-
mation? Is it tied to some larger event in the
news? Is a decision about to be made or has
it been made? Make your story relevant to
journalists by tying-in your story to breaking
news or current events such as a controversy,
conflict or scandal around a particular poli-
cy; injustice or deception on a massive scale
concerning a policy; something new that has
happened (for example, link your story to the
IMAGES MENA study, which is the first survey
of its kind and size in the region, that shows
the attitude of men towards gender equality
and provides a unigue perspective on the
state of male-female relations in the region).
Show the media that your issue is current and
relates to today’s news discussions and you
will have a much better chance of convincing
journalists that your story is newsworthy.

Identify key dates on which young wom-
en’s rights and achieving gender equality
will take on special meaning and work on
raising of the significance of that date. Look
into the calendar of events you developed
earlier to help you and journalists determine
when to focus attention on your story.

Make your story easy to cover: What is

the human story behind ensuring all young
women get equal opportunities and rights?
Give reporters the information they wiill
easily understand. Reports and evidence are
useful information, provided that they are
translated for public consumption. Jour-
nalists might not understand human rights
jargon and abbreviations. Their readers
understand even less.

Build relationships with reporters: Who
covers the issue? Make contact when you
aren’t pitching a story.

Meeting editorial deadlines: Remember to
work within editorial deadlines. Deadlines
vary greatly depending on the journalist
and his or her medium of communications.
Be sure to provide journalists sufficient ‘lead
time’ in order to prepare to publish a story
in a timely manner.

Get to know more on how to engage
effectively with media. See ‘Engaging
with the Media: A Companion to the
Advocacy Toolkit for Influencing the
Post 2015 Development Agenda.

UN Women Palestine partnered with
NISAA Media Training and Coaching
Company to provide media guidance
and training to youth on how to create
social change through entertainment.
This resulted in the production of sev-
en radio drama series that addressed
violence against women and

144 Adapted from UNDP. (2004). The Blue Book: A hands-on approach to advocating for the Millennium Development Goals; And, Coalition for the International
Criminal Court. (2003). NGO Media Outreach: Using the Media as an Advocacy Tool.

145 Case study provided by UN Women
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the role of men and boys in ending
gender-based violence. Nisaa FM’s -
the first commercial women’s radio
station in Palestine - partnership with
the college of Dar Al Kleema in Beth-
lehem brought together three male
students and five female students in a
brainstorming session to create ideas
for potential scripts for radio shows.
The topics included early marriage,
sexual harassment, societal violence
(driving), economic challenges and
masculinity. The students wrote the
scripts with the support of UN Wom-
en and recorded the radio dramas
under supervision of NISAA FM. The
radio series were broadcasted twice
on their radio channels. The seventh
episode was broadcasted live with
the participation of a few students
from Dar Al Kaleema where they also
shared their experience in developing
the radio series.

Media as a target for advocacy™®

The media can play a significant role in
maintaining and challenging gender norms
and stereotypes. It can not only represent
young women, but also showcase strong
young women leaders and protagonists
who can become role models for their audi-
ence.

Youth groups can develop and expand
media partnerships to scale up reporting
and analysis on young womenss rights and
gender equality issues. As recommended in
the IMAGES MENA study, you can also part-
ner with the media to carry out research to
analyze how young men are portrayed in
media. Be sure to highlight male champions
of gender equality from all walks of life.

Work with the media to facilitate in-depth
coverage on the benefits of a gender-equi-
table society and how it supports sustaina-

ble development. Undertake research on the
portrayal of young women in media includ-
ing the entertainment industry (also called
media monitoring). Connect and join forces
with women rights’ organizations in your
country that are undertaking similar media
monitoring, including conducting trainings
for journalists on gender-sensitive report-
ing. Another potential area for advocacy is
around increasing the number of women
working in media outlets, particularly in
leadership and decision-making functions.

Women's presence
as news subjects

only increased
to 24%

Source: http.//www.unwomen.org/en/news/in-focus,

cswh9/feature-stories

As part of the Step it up for Gender
Equality campaign, UN Women is
inviting international, regional and
national media partners to play their
part in the implementation of SDGs,
by becoming gender champions
through their reporting, editorial deci-
sions and corporate practices. You can
connect to this initiative for more ide-
as when developing your own media
partnerships. You can read the media
compact guidelines here.

146 Adapted from http://www.unwomen.org/en/news/in-focus/cswsg/feature-stories, accessed 25 September 2017.
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Gender Links, a Southern African
NGO, conducts research, training, and

creates and shares content that shows
how gender can be integrated into
media outputs. Find more information
here.

UN Women’s Regional Office for Arab
States is also developing a tool to
monitor how gender relations, mascu-
linities and gender-based violence are
displayed in the media.

4. Lobbying and Negotiating

Effectively delivering your advocacy mes-
sage, especially in the policy arena, general-
ly involves lobbying and negotiating.

Lobbying is about informing and convincing
decision-makers to support and advance
your gender equality agenda by directly
communicating and building relationships
with them. The primary targets of lobbying
are the people with the power to influence a
policy change relevant to your issue.

Lobbying can occur either formally, through
visits to, and briefings of, decision-makers
and others; or informally, through conver-
sations in corridors, restaurants, parking
lots and so on, as decision-makers go about
their daily lives or at events that are not
directly related to your advocacy work.'#”

Here are some basic rules for lobbying:

¢ Cultivate good long-term relations with
your target decision-makers but do not
confuse access with influence - and do

not let good relationships stop you from
taking public action where necessary and
if appropriate.

« Where possible, propose a solution re-
lated to your advocacy issue, rather than
using all your energy to oppose an issue.

* Do not expect to achieve change in one
meeting or by one letter.

If possible, it is important to receive advice
and involve those partners who have some
experience in lobbying and policy work,
prior to convening meetings with politicians
or officials. They may already know the
target audience and can advise on the best
approach.™®

In addition to lobbying, advocacy generally
requires high negotiation skills. Negotiation
is a process to resolve conflict. In negotia-
tions, groups try to agree on a solution that
both sides can accept. It is a process that
involves bargaining, good communication
and an understanding of the relative powers
and interests of all stakeholders. Negotia-
tion also requires a willingness to engage in
dialogue and to compromise.’®

To start in good negotiation, make sure your
proposal (the advocacy call for action or
the advocacy “demand’) to the target deci-
sion-maker is persuasive. The proposal must
show that government interests as well as
the public interests will be well-served if
they accept and implement your proposal
to promote gender equality. Highlight the
international, regional and national commit-
ments made by the governments on gen-
der equality and empowerment of young
women (see Part 1 of the toolkit for more
information). Use information from your tar-
get analysis around the interests and con-
cerns of the decision-maker related to your
advocacy issue. Stress upon the benefits of
a gender-equitable society including sus-
tainable development, stability and peace.

147 Gosling L., Cohen D.(2007). Participant’s Manual: Advocacy Matters — Helping children change their world, International Save the Children Alliance.

148 Adapted from Toma C. (2012). Advocacy Toolkit: Guidance on how to advocate for a more enabling environment for civil society in your context, Open Forum

for CSO Development Effectiveness.

149 Veneklasen, L. with Miller, V. (2002). A New Weave of Power, People & Politics: The Action guide for advocacy and citizen Participation.
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As you see, the willingness to negotiate is
influenced by this cost-benefit calculation.

The willingness to negotiate is also deter-
mined by the relative power of the parties.
Government authorities are usually viewed
as possessing the power of the State, but
they can be convinced to join in negoti-
ations with your youth group, if you can
demonstrate that you have broad and
committed public support for your gender
equality proposal; public opinion and/or law
is on your side, including strong evidence
that upholds your position.’>°

Here are some more useful tips for negotia-
tions in advocacy:"™

e Establish your authority and credibili-
ty: make sure you have a clear mandate
from the people you represent (e.g. a
youth group, a CBO, or a network of or-
ganizations) and inform the other party
with this.

¢ Enlist support and show clout: use allies
to get you to maximize resources and
respect.

¢ Maintain control over the process: an-
ticipate the reactions of the other party,
build support behind the scenes for your
agenda using allies and raise awareness
of your advocacy issue.

150 Adapted http://negotiations.org/Advocacy.pdf, 1 October 2017

The Near East Foundation in Morocco
is helping promote reconciliation and
cooperation between youth and their
local elected officials. Local youth
councils are helping to bridge this gap
and to build a new generation of civic
leaders. The councils provide a formal
structure for youth to participate in
local government.

Among the 30 to 40 council mem-
bers, six of them (three males, three
females) are elected to a dialogue
committee that interacts directly with
elected officials and civil servants.
They discuss issues facing youth, plan
activities, and jointly develop a plan of
action that responds to youth needs.
In turn, the youth work with external
partners to put the plans into ac-

tion. Through the councils, this effort
is building a sustainable model for
including youth in local governance.

It also provides them with skills in lob-
bying with the local governance.

151 Toma C. (2012). Advocacy Toolkit: Guidance on how to advocate for a more enabling environment for civil society in your context, Open Forum for CSO

Development Effectiveness.

152 http://www.neareast.org/youth-helping-shape-solutions-through-morocco-project/, accessed 8 October 2017
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QUESTION 6: WHAT HAVE WE GOT?

QUESTION 7: WHAT DO WE NEED
TO DEVELOP?

Answering these questions together in-
volves assessing the external and internal
advocacy environment when advocating
for gender equality and empowerment of
young women.

An effective advocacy effort takes careful
stock of the advocacy resources that are
already there to be built on. Essentially, you
do not start from scratch; you start from
building on what you have already got.
Question 6: What have we got? highlights
the importance of building on existing
strengths such as existing youth advocacy
networks, past advocacy experiences (if
any), youth digital activism in the region,
changing political landscape in the region,
momentum around national implementation
of SGDs among others. After taking stock of
the advocacy resources, you have, the next
step is answering Question 7: What do we
need to develop? This requires identifying
advocacy resources you need that are not
there yet, including advocacy challenges
and gaps. For example, this could include
strengthening alliances with other youth
networks and CBOs, building outreach,
building research and communication ca-
pacities, building government and media
contacts, lack of funds among others. Be-
low is a useful tool to help you analyze your
advocacy environment.

S=Strengths

E.g. High- quality evidence availa-

ble on the situation of young wom-
en in the country; the presence of a
network with parliamentarians that

Internal
forces

support gender equality

TOOL 7: SWOT ANALYSIS

Undertake the SWOT analysis to
analyze your strengths, weaknesses,
opportunities and threats in advocacy.
This model provides a simple way to
assess the internal forces that deter-
mine your youth network’s potential
to carry out an advocacy strategy, and
the external forces that will help or
hinder it. As the internal and external
advocacy environment keeps chang-
ing, you may use this tool many times
during the implementation and man-
agement of your advocacy.

S= Strengths that you may have, that
will significantly increase your capaci-
ty for effective advocacy.

W= Weakness that may reduce the
effectiveness for your advocacy. Begin
by looking at your youth network
internally.

O= Opportunities that exist externally
to advance the advocacy agenda.

T= Threats in the external envi-
ronment that can be overcome by
strengths and opportunities.

To give you some ideas, the table below is
hypothetically filled. Brainstorm with your
youth group to think of strengths, weak-
nesses, opportunities and threats in your
own advocacy context.

W= Weaknesses

E.g. lack of capacity to undertake ad-
vocacy; limited skills in engaging the
media
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O= Opportunities

T= Threats

The adoption of the 2030 Agenda

External

forces

ment plan; political changes

Determine your next steps based on the
analysis performed above. The next steps
can involve responding to any of the
strengths, weaknesses, opportunities and
threats. Remember advocacy entails mak-
ing choices so prioritize what is critical and
where you have support.

Risks in advocacy’3

The SWOT analysis can highlight many risks
in undertaking advocacy. Risks can arise
from different situations. Pushing for any
kind of change in power relations that em-
power young women can lead to risk. Risks
can get exaggerated in certain political
environments and conflict and post-conflict
situations. The question is not if advocacy
should be undertaken, but rather how. For
example, there could be conflict with the
community for going against social norms
related to traditional roles of young women;
or a lead partner may pull out of the advo-
cacy work; a public mobilization campaign
may run into conflict with the authorities
and media; working closely with certain
parliamentarians and government bodies
may damage advocacy’s neutrality, among
others.

Managing risk in advocacy requires spend-
ing some time identifying and analyzing
these potential risks. This work starts at the
research stage itself. The more you under-
stand your issue, the political context, and
your target audience, the less probability
you have for error.

E.g. Risks involved in public campaign-

ing; decision-makers’ poor understand-
ing of young women’s situation; dealing
with bureaucracy

by government; the government’s
invitation to civil society to join the
drafting of the national develop-

During the policy analysis stage, you would
have learnt about the stakeholders and pol-
icy-making processes. This is also an oppor-
tunity to learn about any risks involved in
advocacy. During your policy analysis, you
can explore questions such as:

e Are the decision-makers you are target-
ing dishonest or dangerous?

¢ Will you have any allies to help you if you
run into trouble?

* Has public debate on gender equality
ever led to political violence or risk of a
backlash?

¢ Have others suffered for raising similar
concerns on gender equality and em-
powerment of young women?

Potential risks in advocacy might also arise
from the choice of advocacy tactics. Public
campaigning can be especially risky and
may lead to damaged reputation to the
youth group, damaged relationships with
stakeholders, partners or government, or
even physical harm/injury to the advocates.

In this risk assessment is made early in

your strategy development, it can help you
carefully select advocacy activities, messag-
es and messengers. In some cases, advo-
cating in large numbers through a network
or a coalition of youth groups and CBOs
may cushion the risks of advocacy around
gender equality, and in other cases it may
increase the risk.

In order to assess the level of risk, follow the
coming steps:

153 Adapted from UNICEF. (2010). Advocacy Toolkit: A guide to influencing decisions that improve children’s lives.
And Sprechmann, S., Pelton, E. (2001). Advocacy Tools and Guidelines Promoting Policy Change. CARE.
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Risk

Identify possible risks arising from pro-
posed advocacy action (or lack of ac-
tion);

Assess the potential benefit of the pro-
posed advocacy action;

Identify who could be harmed;

Assess the level of risk;

Consider measures you can take to miti-
gate the risks;

Assess the level of risk remaining after
mitigating measures have been taken;
and

Decide if the benefit of undertaking ad-
vocacy outweighs the risk.

Example | Level of Potential
risk: benefit:
High/ High/Medi-
Medium/ | um/Low
Low

For the youth group

TOOL 8: RISK ASSES-
SMENT AND MANAGE-
MENT™

Brainstorm within your youth group
about the potential risks that may
come up in advocating for gender
equality. Discuss ways you can use to
overcome those risks. Factor these
points in your advocacy planning. Use
the table below to guide your discus-
sion.

Ways to manage | Remaining risk
the risk

High/Medium/Low

For individual young women within the youth group

For individual young men within the youth group

Approaching cultural sensitivities as
gender equality advocates’s

Culture shapes how things are done
in a society and provides explanations
as to why they are done that way.
Culture can seem natural because it
conditions not just what people do,

but also how they think about and
understand what they do. At the same
time, a culture is not fixed. They are
continually changing; what is cultural-
ly acceptable or even desirable to-
day may be unacceptable tomorrow.
Moreover, it is important to under-

154

Adapted from Gosling L., Cohen D. (2007). Participant’s Manual: Advocacy Matters — Helping children change their world, International Save the Children

Alliance.

155 Adapted UNICEF. (2011). Promoting Gender Equality: An Equity-Focused Approach to Programming: Operational Guidance Overview.
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stand the differences in culture among
the many countries in the Arab states

and the cultural differences within the
countries as well.

Gender equality advocates may some-
times be perceived as interfering with
another culture. They may feel reluc-
tant to impose ideas about young
women’s rights that may be perceived
as ‘Western’, or they might wish to
avoid being accused of cultural in-
sensitivity. But assessing social norms
and practices with regard to universal
human rights is the right thing to do.

When it comes to culture, it is impor-
tant to:

e Listen to how people understand
and talk about gender discrimina-
tion in your community: Is it a taboo
topic? or something that is readily
discussed? This gives a sense of the
degree to which social change is
taking place.

* Keep in mind that the dominant
group does not speak for everyone.
If men are speaking for women, it is
necessary to create forums in which
young women and young men can
speak for themselves.

» Refer to national commitments to
gender equality (such as the SDGs,
the Beijing platform for Action, the
CEDAW, and other agreements) and
to the established national commis-
sion for women, gender-equitable
laws and policies in your country.

» Understand what provisions in the
local culture and tradition support
gender equality. Make sure those
ideas are central to your advocacy.

* Understand the root causes of
harmful gender norms and practices
that are rooted in your culture. This
will help you think of alternatives.

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING
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* Use evidence to convey the bene-
fits that gender equality brings to
development and peace.

QUESTION 8: HOW DO WE BEGIN?

Answering this question involves setting
advocacy goals, outcomes and activities,
which would help you to move from advo-
cacy planning to action.

By this point in advocacy strategy planning,
the analysis to underpin an advocacy effort
is complete. The analysis now must be
pulled together in an action plan. This advo-
cacy action plan must reflect clear advoca-
cy goals, outcomes and activities.

Setting advocacy goals, outcomes and
activities

The ultimate impact of your advocacy to
achieve gender equality and empowerment
of young women should be to bring about
positive and lasting changes in the lives
of all young women so that their position
and condition is strengthened in society.
Therefore, a policy change/development/
implementation is not the final goal of an
advocacy initiative; it is a step that should
lead to positive improvements in quality of
life of young women.

The advocacy goal is the subject of your
advocacy effort. It is your long-term vision,
possibly over several years. The advoca-

cy goal can be general, for example, end
violence against women in all forms in the
country by 2030. Advocacy goal should in-
dicate the change you want to bring about
with your advocacy efforts.

Advocacy outcomes are short-term results
that must be achieved in order to reach the
advocacy goal. It must focus on a specif-
ic-action that your youth group can take.
For example, an advocacy outcome can
state, all major political parties endorse
the development of a law to criminalize




sexual harassment of women in public

spaces in their core commitments by 2018.

Advocacy strategies usually have multiple

outcomes that are achieved on the way to

that goal. The research and analysis under-
taken in the initial steps of advocacy plan-

ning will pinpoint towards these additional
advocacy outcomes.

SMART advocacy goals and outcomes

The advocacy goals and outcomes should
be SMART. This means considering the fol-
lowing:

» Is the goal/outcome as.......... Specific as
possible?

s Is the goal/outcome ......... Measurable?

P3N FJN | Achievable?

P3N FS | Realistic, Result-oriented?

» And, is the goal/outcome ......... Time-
bound?

In addition, remember that advocacy goals

Advocacy activities

Policy and Politics

and outcomes should also be change-ori-
ented rather than activity-oriented. They
should also describe the change you intend
to bring about, not what you intend to do.
The change should be quantified and the
outcome should state who will do it and by
when.

For example, an advocacy outcome could
be: to mobilize the government to develop
a law to criminalize sexual harassment in
public spaces by 2018.

Now converting this to a SMART outcome
might rephrase it as: Assist the Ministry of
Social Affairs to draft a law to criminal-
ize sexual harassment of women in public
spaces by 2018.

Advocacy tactics or activities are the spe-
cific-advocacy actions that you actually do,
that help to achieve the outcomes. Here are
some examples of advocacy activities that
you might undertake:

Issue/policy analysis and research

Policy development (including placement of gender equality issue

on the policy agenda, gender-equitable policy adoption, blocking a
gender discriminatory policy, implementing a gender-equitable policy,
monitoring and evaluation of gender-equitable policies, maintenance
of a gender-equitable policy, funding of a gender-equitable policy)

Relationship building with decision-makers

Lobbying

Alliance and network building

Communications
and Outreach

Online media

Traditional media (press releases, press conferences, media packs,
capacity building, media partnerships)

Alliance and network building

Briefings/presentations

Lobbying

Awareness raising

Public campaigning (including rallies, march)
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TOOL 8: PLANNING ADVOCACY GOALS, OUTCOMES AND

ACTIVITIES™®

Below is a worksheet, filled with examples, to help you plan advocacy activities, out-
comes, goals and impact. When considering the advocacy activities, remember to
consider your specific-context and messages, and weave the different activities, both
offline and online, into a winning mix™. For each advocacy activity, also think of who
will be responsible to implement it, in what time frame and with what kind of resources.

Advocacy activities

1. Policy analysis
undertaken relat-
ed to sexual har-
assment in public
spaces

2. Lobbying with
Minister of Social
Affairs and Minister
of Justice,

3. Media interviews
4. Rally

5. Twitter and Face-
book campaign

6. Providing inputs
in a consultation
around revising the
national develop-
ment plan linked to
the SDGs

7. Strengthen part-
nership with Minis-
try of Social Affairs

Advocacy outcomes

1. Assist the Ministry
of Social Affairs to
draft a law to crim-
inalize sexual har-
assment of women
in public spaces by
2018.

2. The national
development plan
(linked to the SDGs)
includes a target

to end sexual har-
assment in public
spaces by 2018.

Advocacy goal

1. End violence
against women
in all forms in the
country by 2030.

2. Increase eco-
nomic participation
of all young women
in the country by
2030.

Advocacy impact

Positive and lasting
changes in the lives
of all women such
that their position
and condition is
strengthened in
society.
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QUESTION 9: HOW DO WE TELL IF
IT IS WORKING?

Answering this question involves including and
implementing a monitoring and evaluation plan
as part of the advocacy strategy.

Monitoring your advocacy work

Monitoring is the on-going assessment of the
progress of your advocacy work. This requires
revisiting the nine questions every now and

then during your advocacy. This will help you to
check that things are going as planned and make
real-time changes to your advocacy, as needed,
effective.

In advocacy, we monitor the following™e:
* The actions and activities we planned;

* The changes that we hope to achieve as a re-
sult of our actions - changes in young women
and young men lives, in young women'’s rights
and in power structures and relations;

* Any unintended consequences of the strate-
gies and tactics that we used;

* How the overall context in which we do our
advocacy is changing; and

* The resources we have invested: time, energy,
funds.

To monitor each of the above, you should think
carefully about the information you need and
how you will collect it during the planning phase.
Here are some ways you can use to gather infor-
mation for monitoring your advocacy:

* Monitor if your policy ‘demands’ are incor-
porated in policy documents, strategies, and
meeting topics.

* Collect personal stories of change in young
women’s lives through face-to-face feedback
or online.

* Monitor media to see how many times your
advocacy issue was mentioned in the local,
regional, or international media.

* Use an email marketing service to evaluate

how many people read your advocacy out-
reach via email (many online services provide
a free option if the audience is not large or
sent emails).

* Use social media analytics to note the reach
of your social media tools, how many people
visit your websites, how many clicks/retweets
your online messages received, and which
messages received the most attention (see
the online campaign guide for ideas). '*°

The information you collect does not always have
to be formal data. Our personal perspectives and
those of others who are involved form an impor-
tant part of monitoring. For this reason, one of
the most effective methods for advocacy mon-
itoring is to call for regular learning meetings to
reflect on what is working and what is not.’®°

Learning meetings

Monitoring requires teams to continuously assess
their performance to identify and learn from
successes and failures. Learning meetings (also
called project reviews) therefore can act as a
simple, but powerful, way to help you do this. A
learning meeting is simply an activity that you
carry out (in-person or via Skype) by answering
the following questions as a youth advocacy
group'™":

1. During (and after) the journey of our advoca-
cy project to achieve gender equality
A) What did we expect to happen?
B) What actually happened?

C) Why are there differences between what
we had planned and what actually hap-
pened?

2. The key lessons we learned

A) What worked well and should be continued
in the future?

B) What did not work well and could poten-
tially be stopped in the future? Why didn’t
it work? Why should it be stopped?

158  Gosling L., Cohen D. (2007). Participant’s Manual: Advocacy Matters — Helping children change their world, International Save the Children Alliance.

159 Global Social Service Workforce Alliance. (2017).Global Advocacy Toolkit for the Social Service Workforce.

160 Plan International. (2014). An Advocacy Toolkit: The Education We Want.
161 Adapted from UNAIDS. (2014). Act!2015. Advocacy Strategy Toolkit.
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C) What could we start doing to improve the
process of organizing our advocacy?

progressing as per the advocacy plan. Involve
as many stakeholders as possible in the learn-
ing meeting and find ways to share the lessons

You can organize learning meetings regularly . i
learned with the various stakeholders.

throughout your advocacy to ensure that you are

TOOL 9: DEVELOP YOUR ADVOCACY MONITORING PLAN?'2
Below is a sample worksheet that can Brainstorm with your youth group to
be used to develop a monitoring plan fill the table.
linked to your advocacy action plan.
What are you mon- | How will it be When will Who will What action
itoring (internal done (method- | it be done make it hap- | will you take
process/ anticipat- | ology)? (timeline)? | pen (respon- | as a result
. . ] e s
ed results)? For example For exam- sible per (mltlga-tlon/
son)? corrective
For example ple .
actions)?
For example
For example
Internal: Learning meet- Monthly Coordinator Revise indi-
« Teamwork ings to identify vidual work
. Internal commu- issues arising plans
nication Revise ways
« Budget of working
together
External: Learning meet- | Weekly Coordinator Share and
« Advocacy activ- ings, and other update new
ities Revise action youth advo- | information
« Changes in the plan, cates about targets
external context o and opportu-
« New advocacy Maintain log of nities
L. events,
opportunities Update mes-
* New learnings Documentation sages
about targets of meetings )
and influencers ReV|.se
*  Working with tacfucs ane
partners action plan
Progress towards Learning meet- 3-4 months Coordina- Revise tac-
meeting outcomes  ings to assess tor with the tics if they
progress to- entire youth are not work-
wards mile- group ing
SLEm=S Revise action
plan

162 Gosling L, Cohen D.(2007). Participant’s Manual: Advocacy Matters — Helping children change their world, International Save the Children Alliance.
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THE KEY TO SUCCESS: know when
to switch your focus! As you monitor
your project, keep reassessing the
situation in light of your overall goal
and outcomes. If you are not making
much progress, be prepared to work
with new partners and allies, and

do not be afraid to switch either the
decision-makers you are targeting or
the tactics that you are using to reach
them.®3

Evaluating your advocacy work

Evaluation is a way to assess how effective
your advocacy has been in bringing about
the changes intended, as well as any un-
intended changes, and what can be learnt
from the process to make your future advo-
cacy more effective. There are many ways

to evaluate your impact. The best method to
use will depend on what you need to know,
who needs to know it, how much rigor is
required, and the resources available. You
and your partners may choose to carry out

a formal participatory evaluation together or
it could be an internal process, like organiz-
ing a formal learning meeting shortly after

a project ends. The important thing to keep
in mind is that evaluation is about learning -
what you learn should change what you do.’®*

163 UNAIDS. (2014). Act!2015. Advocacy Strategy Toolkit

164 Adapted Gosling L., Cohen D. (2007). Participant’s Manual: Advocacy Matters — Helping children change their world, International Save the Children Alliance.

TOOL 10: INDICATORS
FOR MEASURING CHAN-
GE: ADVOCACY ACTIVI-
TIES, OUTCOMES, GOALS,
AND IMPACTS'®®

Annex 1 contains a table with possible
advocacy activities, outcomes, goals
and impacts that can be measured
for determining success in advoca-

cy efforts. It also includes definitions
for each component and possible
indicators. (An indicator is a piece

of evidence that helps you to meas-
ure progress. Indicators are generally
quantitative, i.e. things you can count).
In order to track these indicators you
need to record and maintain evidence
for the numbers you are tracking. You
can also set annual/semi-annual tar-
gets, and try to achieve them.

Get to know more on how you can
plan monitoring and evaluation of

your advocacy work. See UNICEF M&E
Companion to the Advocacy Toolkit.

This resource is intended for advanced
reading. It contains an explanation of
the monitoring and evaluation designs
and the data collection tools for meas-
uring advocacy outputs, outcomes and
impacts.

165 UNICEF. (2010). Advocacy Toolkit: A guide to influencing decisions that improve children’s lives.
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2.3 PUTTING TOGETHER THE ADVOCACY STRATEGY TO
ACHIEVE GENDER EQUALITY

TOOL 11: ADVOCACY STRATEGY PLANNING WORKSHEET

After you collect answers for all the nine questions, use this planning worksheet to
organize the information and to develop your advocacy strategy.

Impact: What we want to achieve

Advocacy Goal: Specific, Measurable, Achievable, Results-based, Time-bound

Outcomes: Specific, Measurable, Achievable, Results-based, Time-bound

Who can make it hap-
pen?
What do they need to
hear?

Who do they need to
hear it from?

How can we get them to
hear it?

What do we have/need
to develop?

How can we begin?

How do we tell if it is
working?

Target audiences

Primary messages and secondary messages for each
target audience

Messengers for each target audience

Approaches and opportunities (lobbying, public and
online campaigning, working with the media)

Strengths, weaknesses, opportunities and threats.

Risk management

Advocacy action plan (activities that link to outcomes
and advocacy goals, and who is responsible for doing
them and by when)

Monitoring and learning plan
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PART 3: HOW TO EN-
GAGE YOUNG MEN
AND BOYS IN ADVO-
CACY TO ACHIEVE
GENDER EQUALITY

YES, GENDER EQUALITY IS A MALE

ISSUE TOO...
Stereotypical ideas on what it Stereotypical ideas on what it
means to be a young man means to be a young woman
Active Being considerate
Aggressive Emotional
Ambitious Gentle
Independent, Competitive Home-oriented
Dominant Kind
Self-confident Passive
Feels superior Likes children

Devoted to the family



Most cultures encourage young men to be
violent and competitive; the key factors to
becoming the provider and the protector,
while young women are taught to accept
the male-dominance. Sometimes, young
men are brought up to commit to their cul-
ture’s strict concepts of ‘honour’ that drives
them even further into violence in order to
prove their masculinity and that they’re ‘real
men’.'®¢ The reality is that many men and
boys undergo heavy stresses to fulfill these
expectations.

As evident, overcoming gender stereotypes
will help young men as much as young
women. Providing young women opportu-
nities does not undermine or threaten the
status of young men; rather, it enhances
the opportunities available to everyone.™®”
When men take on caregiving and share
responsibilities inside the home; when they
support women to get good education and
decent jobs, and support them to partici-
pate in their communities, the health, hap-
piness, and well-being of men, women and
children will improve family income will in-
crease, couples report better relationships,
and economy progresses; while violence
against women causes setbacks.. So, clearly
achieving gender equality is a win-win situ-
ation for young men and young women.

LIFECYCLE OF YOUNG MEN AND
BOYS IN GENDER EQUALITY

Youth advocates need to adopt a life cycle
approach to work with other young men
and boys. Make sure that your advocacy
targets boys, adolescent boys and young
men in all stages of their development as
they reach adulthood and join other men
to become partners in gender equality. It is
important to redefine the notions of what
it means to be a boy and a man at an early
stage of human development.

When planning for advocacy, develop spe-
cific-advocacy approaches and messages

166 ABAAD. (2016). Programme Ra Manual

for working with young men and boys at
different ages. Involve young men and boys
in framing advocacy messages that would
resonate with other young men and boys

in their age group. Use positive messages
such as: change is possible and that gender
equality has positive effects on the lives of
all. When targeting other adolescent boys
and young men, inform them of human
rights, women'’s rights, reproductive and
sexual rights and their relevance to gender
equality.

LIFE CYCLE OF BOYS & MEMN IN GENDER EQUALITY
Elderl . ’ Infancy +
¥ Early Years
Born in
Systems of
mmlm Prejudice
Adult Childhood
Stereotype
Youth Adblescent

IDEAS TO ENGAGE YOUNG MEN
FOR GENDER EQUALITY

Here some ideas youth advocates can in-
corporate in their advocacy work to bring
in other young men as partners for gender
equality. Below you will find ideas for advo-
cacy in various social settings.

Young men as partners for gender equality in
HOMES

 Through your advocacy campaign,
educate young men on the importance
of nurturing and caring as key values of
boyhood, adolescence and youth.

* Advocate for integrating gender equality in
parenting education for both mothers and
fathers including young first-time fathers.

167 http://www.coca-colacompany.com/coca-cola-unbottled/gender-equality-men-and-boys-are-part-of-the-solution, accessed 6 October 2017
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Include fathers as target audience for
your advocacy. Through your advocacy
messaging, highlight the value of father-
hood throughout the child’s develop-
ment starting from birth.

Develop a public campaign around
breaking gender stereotypes at home.
Encourage young men to participate in
household chores and care giving.

The HOPEM Men for Change Net-
work is composed of 25 civil society
organizations and recognized hu-
man rights activists in Mozambique.
HOPEM is dedicated to engaging men

and boys in transforming harmful
masculine behaviours so as to achieve
gender equality and improve the wel-
fare of women, men, girls and boy'8.

HOPEM’s Men in the Kitchen Pro-
gramme promotes gender equality
and addresses violence against wom-
en and girls by increasing men’s par-
ticipation in domestic activities. The
Programme combines dialogue and
reflection on gender-related topics
with workshops on nutrition, educa-
tion, agro-processing and preparation
of nutritious recipes based on local
resources.

168  http://www.unwomen.org/en/news/stories/2013/7/men-in-the-kitchen
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Young men as partners for gender equality

in SCHOOLS and UNIVERSITIES

Focus your advocacy towards schools
and universities, to make the curriculum
more gender equitable. Educate young
men on benefits of gender equality.
Highlight young male role models.

Advocate for youth leadership train-

ing for young men and young women
through university coursework in gender
studies.

Advocate with school and university
management to give the young wom-
en equal opportunities to play sports.
Encourage young women towards STEM
(Science, Technology, Engineering, and
Mathematics) education.

Encourage young men to speak out and
take action against gender-based vio-
lence in schools and universities.

Connect your campaign activities in
schools and universities with the HeFor-
She, Step it Up and Orange campaigns.
Find more information on how you can
start a HeForShe campaign at your uni-
versity at HeforShe.org.

Young men as partners for gender equality
in COMMUNITIES

Develop a public campaign (see Part 2
for ideas) that emphasizes that gender
equality is a male issue too and that

it benefits everyone in society. Target
young men in other youth groups, sports
teams, religious and other community
groups, private sector.

Organize talks with other young men

in your community on gender equality.
Having an open conversation with young
men on what it means to be a man is the
first step towards change.

Mobilize and inspire young boys in the
community to take action against gen-
der discrimination and stand up against
gender-based violence.



¢ Advocate with local authorities to create .
safe and equal access to public spaces
and community centers for women and

Create an awareness raising campaign
on reducing the gender pay gap at your
workplace.

girls. Young men as partners for gender equality

Egypt’s leading running communi-
ty group, Cairo Runners, along with
UN Women and UNICEF Egypt, held
a special running event on March 8,
2015 to mark the International Wom-
en’s Day, which also coincided with
the 20th anniversary of the Beijing
Declaration and Platform for Action
on women’s empowerment. The idea
of this initiative was to advocate for
volunteering work and to shed light
on young people’s efforts.

Young men as partners for gender equality
at WORKPLACE

¢ Create awareness on how gender equal-
ity at workplace expands economic
growth.

¢« Advocate with businesses to sign the UN
Global Compact’s women empowerment
principles. See https:/www.unglobal-
compact.org/what-is-gc/our-work/
social/gender-equality for more informa-
tion.

¢ Advocate for paternity leave and paterni-
ty training for first-time fathers.

using the MEDIA

Monitor mainstream media to learn how
it highlights gender stereotypes. Use

this information to advocate with the
media to develop films, advertisements,
animation, drama and soap operas that
promote caring and nurturing as mascu-
line traits. Media should also not promote
stereotypical roles of young women and
young men.

Encourage young men groups to cre-
ate media products on gender equality,
such as short films, street theatre, video
games and so on.

Use a current affairs issue to connect
with the media (through press releases,
media briefings, press kits, interviews,
sending letters to the editors, writing
opinion-editorials) to highlight the bene-
fits of gender equality for everyone, and
the role young men can play to empower
young women.

In Zimbabwe, UN Women’s HeForShe
campaign has been branded as the
Men to Men Campaign against Gen-
der-Based Violence by its local

169 http://english.ahram.org.eg/NewsContent/7/48/125123/Life--Style/Health/Brimming-with-energy,-Cairenes-run-to-celebrate-In.aspx, accessed 31 October

2017
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implementing partner, SAYWHAT.

Since its inception in November 2014,
more than 150 young men have been
trained as advocates and community
leaders, Men to Men Campaign clubs

have been established in 37 tertiary
institutions across three districts, and
more than 10,000 young men have
been reached through various forms
of media.

Young men as partners for gender equality

using DIGITAL TECHNOLOGY

* Develop an online campaign on gender

equality using emails and social media
tools (such as Twitter, Facebook, and
YouTube), targeting young men.

* Raise awareness of the role of young

men as partners in gender equality using

mobile phone technology. Use instant

messaging tools such as WhatsApp and

telegram.

e Start an online campaign using blogs to
generate awareness on what young men
can do to promote gender equality and

actions to end gender-based violence.

e Support social networking in local lan-
guages.

« Advocate for reducing gender bias in
social media and media per se.

170 http://www.heforshe.org/en/newsroom/news/global-ideathons
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The HeForShe’s IMPACT Universi-

ties held Global Ideathons, bringing
together students, staff and facul-

ty to generate innovative solutions
that work towards eliminating gen-
der-based violence on their campus-
es. Solutions ranged from awareness
campaigns to buddy safety systems
to mobile applications. Students rec-
ognized that there is not one simple
solution to eradicate gender-based vi-
olence but that they can each contrib-
ute to a global toolkit of solutions that
can be applied anywhere in the world.

ABAAD has developed numerous use-
ful resources to engage men and boys
in gender equality.

The Programme Ra Manual: It pro-
vides easy communication methods to
work with young men on gender-re-
lated issues using age-appropriate
entertaining and interactive activities.




It is available in Arabic.

Programme P: A Manual for Engaging
Men in Fatherhood, Caregiving and
Maternal and Child Health: Look up
the guidance here on how to devel-
op a MenCare campaign on healthy
fatherhood, available in English and
Arabic.

Visit http:/www.abaadmena.org for

more resources that you can use in
your campaign, including brochures,
flyers and videos (in Arabic).

In addition, read White Ribbon cam-
paign’s Issue brief on Engaging Men

and Boys to Reduce and Prevent Gen-
der-Based Violence.

See ‘The Men of Quality’ campaign to
get ideas on how to design your own
campaign on engaging men and boys
for gender equality.

WHAT’S NEXT?

We hope now that you have read this
toolkit; your next step may be to plan an
advocacy initiative to achieve gender equal-
ity, as part of a new or ongoing initiative

of your youth group. The best way to learn
advocacy is by advocating. We hope that
this toolkit will help you approach advocacy
to achieve gender equality with more confi-
dence and conviction.

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING
GENDER EQUALITY BY 2030

19


http://www.abaadmena.org/documents/ebook.1474621426.pdf
http://www.abaadmena.org/documents/ebook.1479455102.pdf
http://www.abaadmena.org/documents/ebook.1474624203.pdf
http://www.abaadmena.org
http://www.whiteribbon.ca/engaging-men-and-boys-to-reduce-and-prevent-gbv/
http://www.whiteribbon.ca/engaging-men-and-boys-to-reduce-and-prevent-gbv/
http://www.whiteribbon.ca/engaging-men-and-boys-to-reduce-and-prevent-gbv/
https://www.menofquality.ca

Activities, Definition Possible indicators
interim

outcomes,

goals,

impacts

Digital media, Using digital technologies and A new website or web pages
social media social media platforms (such as developed
email, websites, blogs, podcasts,
text messages, Facebook, Twitter,
YouTube among others) to reach
a large audience and enable fast Number of list subscribers

communication. (including e.g. target group,
members, partners)

Number and frequency of
electronic messages sent

Number of likes, retweets,
shares, etc.

Media part- Getting a media company to Number and types of media

nerships agree to promote gender equality partnerships developed
through its communications chan-
nels and programming.

Number and types of dis-
tribution outlets accessed
through media partnerships

171 Adapted from Julia Coffman et al, common language: The composite logic Model’, innovation network, June 2007; This information also appears in:Julia
Coffman, A User’s guide to Advocacy Evaluation Planning, Harvard Family Research Project, Cambridge, MA, 2009.
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Partnerships
and

Unifying advocacy voices by
bringing together individuals,

Number of network mem-
bers

network groups or organizations that . .
il cular i | Types of constituencies rep-
building agree _on a particular |ssge or goa resented in the coalition
to achieve gender equality.
Number of network meet-
ings held and attendance
Grass-roots Creating or building a community Number and geographic lo-
organizing around a gender equality issue or cation of communities where
and position, often by helping young organizing efforts take place
mobilizing wccl)men affectid.by pollbais |’ch Number of community
CIRRIEZID I ACHF @M [T events held and attendance
Success stories
Rallies and Gathering a large group of people Number of rallies or marches
marches for symbolic events that arouse held and attendance
enth.u5|asm _and genera_te visibility, Participation of high-profile
particularly in the media. .
speakers or participants
Briefings/ Making a case on gender equal- Number of briefings or pres-

presentations

ity and empowerment of young
women in person through one-on-
one or group meetings.

entations held

Types of audiences reached
through briefings or pres-
entations

Number of individuals at-
tending briefings and pres-
entations

Public service

Placing a non-commercial ad-

Number of print, radio or

announce- vertisement to promote gender online ads developed
ments equality. Number and types of distri-
bution outlets for ads
Polling Surveying the public via phone or Polls conducted with advo-
online to collect data for use in cacy audience(s)
advocacy messages.
Issue/policy Systematically investigating a Number of research or policy
analysis and gender equality issue or problem analysis products developed,
research to better define it or identify pos- e.g., reports, briefs

sible solutions.

Number and types of distri-
bution outlets for products

Number of products distrib-
uted
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Policy pro-
posal
development

Developing a specific-policy solu-
tion for ending gender discrimina-
tion around the issue or problem
being addressed.

Policy guidelines or propos-
als developed

Number of organizations
signing onto policy guide-
lines or proposals

Policymaker
and
candidate
education

Telling policymakers and candi-
dates about a gender equality
issue or position.

Number of meetings or brief-
ings held with policymakers
or candidates

Number of policymakers or
candidates reached

Types of policymakers or
candidates reached

Relationship
building with
decision-mak-
ers

Interacting with policymakers or
others who have authority to act
on the issue.

Number of meetings held
with decision-makers

Litigation or
legal

Using the judicial system to move
gender-equitable policy by filing

Legal briefs written

Testimony offered

advocacy lawsuits, civil actions and other
advocacy tactics.
Lobbying Attempting to influence law and Number of meetings with

policy by communicating with a
member or employee of a govern-
ing body, or with a government
official or individual who partici-
pates in law-making.

policymakers or candidates

Number of policymakers or
candidates reached

Types of policymakers or
candidates reached

Advocacy Outcomes

Organization-
al

advocacy ca-
pacity

The ability of an organization,
youth group or network to lead,
adapt, manage and implement an
advocacy strategy.

Increased knowledge about
advocacy, mobilizing or or-
ganizing tactics

Improved media skills and
contacts

Increased ability to get and
use data
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Partnerships
or
alliances

Mutually beneficial relationships
with other organizations or indi-
viduals who support or participate
in an advocacy strategy.

New or stronger organiza-
tional relationships devel-
oped

New relationships with un-
likely partners

New organizations signing
on as collaborators

Policy agenda alignment
among collaborators

Collaborative actions taken
among organizations

New advo-
cates (includ-
ing unlikely or
non-tradition-
al)

Previously unengaged individuals
who take action in support of a
gender equality issue or position.

New advocates recruited

New constituencies repre-
sented among advocates

New advocate actions to
support issue

New champi- High-profile individuals who adopt New champions or stake-
ons a gender equality issue and pub- holders recruited
licly advocate for it. New constituencies repre-

sented among champions
Champion actions captured,
e.g., speaking out or signing
on, to support the issue or
position

Youth Identification of the youth group Number of requests for ad-

group’s/ or campaign as a credible source vocate products or informa-

issue visibility
or
recognition

on an issue.

tion, including downloads or
page views of online material

Number and types of invita-
tions for youth advocates to
speak as experts

Awareness

Audience recognition that a gen-
der discrimination problem exists
or familiarity with a gender-equi-
table policy proposal.

Percentage of audience
members with improved
knowledge of an issue

Online activity for cam-
paign’s website
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Salience

The importance a target audience
assigns to a gender equality issue
or policy proposal.

Percentage of audience
members saying that the is-
sue is important to them and
changing their position

Attitudes or

Target audiences’ thoughts, feel-

Percentage of audience

in support of an issue or policy
proposal to achieve gender equal-
ity and empowerment of young
women.

beliefs ings or judgments about a gender members with favorable
equality issue or policy proposal. attitudes towards the gen-
der equality issue or interest
(Tracking improvement)
Significant stories of chang-
es in attitudes or behaviour
Public will Willingness of a (non-policy- Percentage of audience
maker) target audience to act members willing to take
in support of an issue or policy action under a specific-issue
proposal. (Tracking improvement)
Attendance at advocacy
events, e.g., public forums,
marches, rallies
Political will Willingness of policymakers to act Number of citations of ad-

vocate products or ideas in
policy deliberations/policies

Number of government of-
ficials who publicly support
the advocacy effort

Number of issue mentions in
policymaker speeches

Number and party rep-
resentation of policy spon-
sors and co-sponsors

Number of votes for or
against specific-policies

Constituency
or

sup-
port-based
growth

Increase in the number of individ-
uals who can be counted on for a
sustained advocacy or action on
gender equality and young wom-
en’s rights.

Website activity

Number of group members

or followers on social media
websites (Tracking improve-
ment)
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Media cover-
age

Quantity and/or quality of cover-
age generated in print, broadcast
or electronic media.

Number of media citations of
advocate research or prod-
ucts

Number of stories success-
fully placed in the media

Number of advocate or
trained spokesperson cita-
tions in the media

Number of positive and neg-
ative media coverage

Issue refram-
ing

Changes in how a gender equality
and young women’s rights issue is

presented, discussed or perceived.

Number of media articles
reflecting preferred issue
framing

Advocacy Goals

Gender-equi-
table policy
development

Creating a new gender-equitable
policy proposal or policy guide-
lines.

New proposals or guiding
principles developed

Placement of
gender equal-
ity and em-
powerment of
young women
on the policy

Appearance of gender equality
and young women’s rights on the
list of issues that policymakers
give serious attention.

Gender-equitable policies
formally introduced

agenda
Gender-equi- Successful passing of a gen- Gender-equitable policies
table policy der-equitable policy proposal formally established
adoption through an o.rdm.ance, ballot Number of policy. makers
measure, legislation or legal . . .
extending their commit-
agreement. .
ments to proposed policy
directions
Blocking Successful opposition to a gen- Policies formally blocked
ge.nc!er-dls- dler—dlscrlmlnatory policy propos- Number of policy makers
crlrtu.natory al. extending their opposition to
policies

proposed policy directions

Gender-equi-
table policy
implementa-
tion

Proper implementation of a gen-
der-equitable policy, along with
the funding, resources or quality
assurance to ensure it.

Policies implemented or
administered in accordance
with requirements

TOOLKIT FOR YOUTH ON ADVOCATING AND ACHIEVING

GENDER EQUALITY BY 2030

125



126

Gender-equi-
table Policy
M&E

Tracking a gender-equitable poli-
cy to ensure that it is implement-
ed properly and is achieving its
intended impacts.

¢ Funding established to for-
mally monitor or evaluate
gender-equitable policies

Gender-equi-
table policy
maintenance

Preventing cuts or other negative
changes to an evaluation policy.

e Funding levels sustained for
evaluation policies or pro-
grammes

* Eligibility levels maintained
for policies or programmes

New donors
for advocacy
for gender
equality em-
powerment of
young women

New public or private funders or
individuals who contribute funds
or other resources for gender
equality.

« Number of first-time donors

« New donors offering finan-
cial versus in-kind support

* Average funds given by new
donors

More or diver-
sified funding
for achieving
gender equal-
ity and em-
powerment of
young women

Amount of funds raised and vari-
ety of funding sources generated
for gender equality programmes
and policies.

e Number of overall donors

e Types of donors (individual,
philanthropic, corporate)

* Funds donated to support
advocacy efforts

« Revenue earned to support
advocacy efforts

Impacts on young women especially the most margin

alized groups

Improved
services and
systems

Programmes and services that are
higher quality and more accessi-
ble, affordable, comprehensive or
coordinated.

¢ Indicators depend on the
specific-policy goal; the fol-
lowing are examples:

* More programmes offered,;

e Easier access to programmes
or services;

» Higher-quality services; and

* More affordable services.
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Positive social
and physical
conditions

Better circumstances and sur-
roundings for young women, com-
munities or society in general

Indicators depend on the
specific-policy goal. For
example, indicators might
focus on:

Decreased violence against
young women;

Increase in economic and
political participation of
women;

More young women in lead-
ership roles;

Improved participation
of young women in deci-
sion-making; or

Enhanced control of young
women over their economic
resources.
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2. BUSTING JARGONS
(DEFINITIONS)

Here is the explanation of key terms used in
this toolkit:

Activities: These are what advocates do

to influence their audiences and achieve
their goals. Advocacy activities may also be
known as advocacy tactics. These might in-
clude events, press releases, meetings, social
media activities, among others.

Advocacy: The deliberate process based on
demonstrated evidence to directly and in-
directly in influence decision-makers, stake-
holders and relevant audiences to support
and implement actions that contribute to
achieving gender equality and empower-
ment of young women.

Ally: A partner working in helpful associa-
tion with you to achieve an advocacy goal.

Decision-maker: A person who has the au-
thority to create or change governmental or
organizational policies, programmes or laws.

Entry points or ‘points of entry’: The ways
to gain access to the audience you wish to
reach. It might be a specific-time, a particu-
lar place, or a person that can help you get
the attention of your audience.

Evaluation: A process that seeks to deter-
mine the relevance, effectiveness and im-
pact of an ongoing or completed advocacy
programme or project with respect to its
goals.

Goal: What the youth group or organization
hopes to achieve in the long-term, possibly
over several years; it is the overall change
that is desired as a result of advocacy ef-
forts.

Influencers: Individuals and groups that can
influence the decision-makers (or the target
audience) by having the opportunity to give
their inputs, ideas and opinions.

Monitoring: A continuous function that in-
volves systematic collection of data on spec-
ified indicators to provide the management
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and the main stakeholders, with indications
of the extent of progress in achieving advo-
cacy goals.

Outcomes: Shorter-term results that must
be achieved in order to reach the advocacy
goal. Advocacy strategies usually have mul-
tiple outcomes that are achieved on the way
towards that goal.

Lobbying: Direct communication with de-
cision-makers and other parties who have
influence over them. Lobbying is about
informing and convincing them to support
and advance your agenda.

Negotiation: Advancing the issue by pre-
senting a position and dealing with opposi-
tion by understanding and managing power
dynamics within and among the institutions
being influenced.

Participation: Having the opportunity to ex-
press a view, influence decision-making and
achieve change.

Policy: A plan, course of action, or a set of
regulations adopted by a government or an
institution.

Policy-making process: Series of steps tak-
en to develop, approve, implement, monitor
and evaluate a policy. This is often referred

to as the ‘policy-making cycle’.

Opponents: Influential people, organizations
and institutions who oppose your advocacy
for different reasons and to different de-
grees.

Stakeholders: Agencies, organizations,
groups or individuals who have direct or
indirect interests in gender equality and em-
powerment of young women.

Social Media: A broad term used to describe
interactive communications, networking,
and organizing activities that take place
using digital technologies (web-based and
mobile). Facebook, Twitter, YouTube, Insta-
gram are some of the popular social media
platforms.

Strategy: An overall plan based on an as-
sessment that guides the use of advocacy



activities towards clear advocacy goals. (See
more on ‘activities’ and ‘goals’ above)

Sustainable Development Goals: A new,
universal set of goals, targets and indicators
that UN Member States are expected to use
to frame their agendas and political policies
till 2030.

Target audience: Decision-makers with the
authority to affect the outcomes for your
advocacy directly.
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against women; engaging women in all aspects of peace and security
processes; enhancing women’s economic empowerment; and
making gender equality central to national development planning
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system’s work in advancing gender equality.
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